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Total Zonel Zone2 Zone3 Zone4 Zone5 Zone6 Zone7 Zone8 Zone9 Zone 10

Q01 Where did you last go to undertake your main food and grocery shopping?

Excl. Nulls& SFT's
Zone 1
Aldi, Station Road, 53% 50 13.0% 7 0.6% 0 09% 1 08% 0 34% 3 303% 36 08% 1 32% 0.0% 0.0% 0
Sutton-in-Ashfield
Asda, Priestsic Road, 104% 97 49.0% 26 229% 15 0.0% 0 97% 6 5.0% 5 348% 41 57% 4 14% 0.0% 0.0% 0
Sutton-in-Ashfield
Farmfoods, Broad Centre, 0.0% 0 08% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0.0% 0
Station Road,
Sutton-in-Ashfield
Heron Frozen Foods, 0.0% 0 0.0% 0 06% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0.0% 0
Idlewells Shopping
Centre, Sutton-in-Ashfield
Iceland, Forest Street, 0.1% 1 11% 1 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0.0% 0
Sutton-in-Ashfield
Lidl, Station Road, 0.4% 4 19% 1 0.0% 0 0.0% 0 19% 1 0.0% 0 11% 1 07% 0 0.0% 0.0% 0.0% 0
Sutton-in-Ashfield
Local stores, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0.0% 0
Sutton-in-Ashfield
Spar, Kirkby Folly Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0.0% 0
Sutton-in-Ashfield
Tesco Express, Mansfield 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0.0% 0
Road, Sutton-in-Ashfield
Zone 2
Aldi, Lane End, 22% 20 0.0% 0 215% 14 0.0% 0 98% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0.0% 0
Kirkby-in-Ashfield
Co-operative Food, Ashfield ~ 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0.0% 0
Precinct,
Kirkby-in-Ashfield
Co-operative Food, Chapel 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0.0% 0
Street, Kirkby-In-Ashfield
Farmfoods, Station Street, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0.0% 0
Kirkby-in-Ashfield
Local stores, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0.0% 0
Kirkby-in-Ashfield
Morrisons, Ashfield Precinct, 6.1% 57 9.0% 5 465% 31 0.7% 1 275% 17 0.0% 0 26% 3 14% 1 0.0% 0.0% 0.0% 0
Kirkby-in-Ashfield
Premier, Walesby Drive, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0.0% 0
Kirkby-in-Ashfield
Tesco Express, Lowmoor 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0.0% 0
Road, Kirkby-in-Ashfield
Zone 3
Aldi, Ashgate Road, 50% 46 0.0% 0 0.0% 0 380% 41 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 1.7% 2.0% 2
Hucknall
Co-operative Food, Portland ~ 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0.0% 0

Street, Hucknall
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Co-operative Food, Watnall
Road, Hucknall

Iceland, Ashgate Road,
Hucknall

Local stores, Hucknall

Local stores, Ravenshead

Spar, Milton Court,
Ravenshead

Tesco Express, Annesley
Road, Hucknall

Tesco Extra, Ashgate Road,
Hucknall

Zone 4

Co-operative Food,
Mansfield Road, Selston

Co-operative Food, Wharf
Road, Pinxton

Local stores, Newstead
Village

Local stores, Pinxton

Local stores, Selston

Zone 5

Aldi, Nottingham Road,
Alfreton

Co-operative Food, High
Street, South Normanton,
Alfreton

Co-operative Food, Market
Place, Somercotes

Co-operative Food, Selston
Road, Jacksdale

Iceland, Nottingham Road,
Alfreton

Local stores, Jacksdale

Local stores, Riddings

Local stores, Somercotes

Local stores, South
Normanton

Local stores, Underwood

Local stores, Westwood

Nisa, Greenhill Lane,
Riddings

Tesco Superstore, Hall
Street, Alfreton

Zone 6

Co-operative Food, High
Street, Stanton Hill

Total

0.0%
0.0%
0.1%
0.0%
0.0%
0.2%

4.9%

0.1%

0.0%

0.0%

0.0%
0.0%

2.6%

0.1%

0.0%
0.1%
0.3%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%

3.1%

0.0%

[eNeN
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N

NOOO

[eNoNe]
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Zonel

0.0%
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0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

[oNeoNeNe] o

[eNoNe]

Zone?2

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.6%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

[eNoNeoNe] o

[eNoNe]

Zone3

0.0%
0.0%
0.6%
0.0%
0.0%
0.0%

34.4%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

Zone4d

0 0.0%
0 0.0%
0.0%

0.0%
0.0%

[eNeN

0 0.0%

37 9.3%

0 08%

0 0.7%

0 0.0%

0 0.0%
0 0.0%

0 6.0%

0 0.0%

0 0.0%

0 0.0%

o

1.9%

0.0%
0.0%
0.0%
0.0%

[oNeoNeoNe]

0.0%
0.0%
0.0%

[eNoNe]

0 48%

0 0.0%

Zoneb5

0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 08%

6 0.0%

0 0.0%
0 0.0%
0 0.0%

0 0.0%
0 0.0%

4 155%

0 08%

0 0.0%

0 12%

=

0.0%

0.0%
0.0%
0.0%
1.7%

[oNeoNeoNe]

0.0%
0.0%
0.0%

[eNoNe]

3 21.9%

0 0.0%

o

NOOO

[eNoNe]

21

Zone 6

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

4.3%

0.0%

0.0%
0.0%
1.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

5.0%

0.0%

[eNoNeoNe] =

[eNoNe]

Zone7

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

1.5%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

[oNeoNeoNe] o

[eNoNe]

Zone8

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

eNoNeoNo]

oNoNe]

Zone9

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

1.6%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

[eNoNeoNe] o

[eNoNe]

Zone 10

0.0%
0.0%
0.0%
0.0%
0.0%
0.8%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

[eNoNoNe] o

[eNoNe]
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Co-operative Food, Main
Street, Huthwaite

Co-operative Food, Market
Street, Tibshelf

Local stores, Blackwell

Local stores, Huthwaite

Local stores, Stanton Hill

Local stores, Skegby

Tesco Express, Alfreton
Road, Sutton-in-Ashfield

Tesco Express, Chesterfield
Road, Hall Green,
Huthwaite

Zone 7

Asda, Bancroft Lane,
Mansfield

Local stores, Ladybrook

Morrisons, Sutton Road,
Mansfield

Sainsbury's, Westfield Lane,
Mansfield

Zone 8

Farmfoods, High Strest,
Mansfield Woodhouse

Local stores, Mansfield
Woodhouse

Local stores, New Houghton

Local stores, Pleasley

Morrisons, Woodhouse
Centre, High Street,
Mansfield Woodhouse

Tesco Extra, Chesterfield
Road South, Mansfield
Woodhouse

Zone 9

Aldi, Sellers Wood Drive,
Nottingham

Co-operative Food,
Beckhampton Farm,
Bestwood Park,
Nottingham

Co-operative Food,
Highbury Road, Bulwell,
Nottingham

Iceland, Main Street,
Bulwell, Nottingham

Local stores, Bestwood Park

Total

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%

0.5%

0.2%

0.0%
6.4%

0.4%

0.0%
0.0%
0.0%

0.0%
1.7%

2.0%

2.3%

0.0%

0.0%

0.2%

0.0%

[eNeoNeoNoNe) o

o

19

21

Zonel

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%
15.6%

0.0%

0.0%
0.0%
0.0%

0.0%
0.0%

0.9%

0.0%

0.0%

0.0%

0.0%

0.0%

[eNeoNeoNoNe) o

o

[eNoNe]

Zone?2

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%
0.9%

0.0%

0.0%
0.0%
0.0%

0.0%
0.9%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

[eNeoNeoNoNe) o

o

= O

[l eNe]

Zone3

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%
0.6%

0.7%

0.0%
0.0%
0.0%

0.0%
0.0%

0.0%

6.1%

0.0%

0.0%

0.0%

0.0%

Zone4d Zoneb5 Zone 6 Zone7

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 57% 4

0 0.0% 0 0.0% 0 0.0% 0 18% 1
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
1 21% 1 16% 1 147% 17 365% 24
1 0.0% 0 0.0% 0 0.7% 1 2% 2
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 08% 1 14% 1

0 0.0% 0 0.0% 0 0.0% 0 135% 9

7 0.0% 0 09% 1 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone8

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.8%

2.0%

0.7%

0.0%
10.5%

0.7%

0.7%
0.0%
0.0%

0.0%
23.1%

16.8%

0.0%

0.0%

0.0%

0.0%

0.0%

[eNoNoNoNe]

Zone9

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%
0.0%
0.0%

0.0%
0.0%

0.0%

5.2%

0.0%

0.0%

0.8%

0.0%

[eNeoNeoNoNe) o

o

[eNoNe]
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Zone 10

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%
0.0%
0.0%

0.0%
0.0%

0.0%

3.3%

0.0%

0.0%

0.0%

0.0%

[eNeoNeoNoNe) o

o

[eNoNe]
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Local stores, Bulwell

Morrisons, Springfield Park,
Leen Drive, Bulwell,
Nottingham

Spar, Beckhampton Road,
Nottingham

Tesco Express, Howbeck
Road, Arnold, Gedling

Tesco Extra, Jennison Street,
Bulwell

Tesco Extra, Top Valley
Drive, Nottingham

Zone 10

Co-operative Food,
Nottingham Road,
Eastwood

Heron Frozen Foods,
Nottingham Road,
Eastwood

Local stores, Eastwood

Local stores, Kimberley

Local stores, Nuthall

Morrisons, Derby Road,
Eastwood

Premier, Ash Crescent,
Nuthall

Sainsbury's, Main Street,
Kimberley

Spar, Ash Crescent, Nuthall

Tesco Express, Nottingham
Road, Eastwood

Outside Survey Area

Aldi, Carter Lane,
Shirebrook

Aldi, High Street, Heanor

Aldi, Nottingham Road,
Mansfield

Asda, Arleston Lane, Sinfin

Asda, Forest Road, New
Ollerton

Asda, Front Street, Arnold,
Gedling

Asda, Loughborough Road,
West Bridgford

Asda, Old Mill Lane,
Mansfield

Asda, Radford Road, Hyson

Total

0.0%

4.3%

0.0%

0.0%

1.6%

2.0%

0.5%

0.0%

0.0%
0.0%
0.0%
5.7%
0.0%
4.2%
0.0%
0.0%
1.5%

0.1%
0.9%

0.1%
0.0%

3.6%

0.0%

1.5%

0.3%

8o

15
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a
A OOO

o

39
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0.0%

[eNoNoNe]

o
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0.0%
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0.0%
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0.0%
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0.0%
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o

Zone3

0.0%

4.4%

0.0%

0.0%

0.0%

0.7%

0.0%

0.0%

0.0%
0.0%
0.0%
0.6%
0.0%
0.6%
0.0%
0.0%
0.0%

0.0%
1.7%

0.0%
0.0%

0.0%

0.0%

0.7%

0.0%

Zone4d

0 0.0%

5 0.0%

0 0.0%

0 0.0%

0 0.0%

1 0.0%

0 0.0%

0 0.0%

0.0%
0.0%
0.0%
11.8%

R OOO

o

0.0%

1 21%

0 0.0%

0 0.0%

0 0.0%

0 0.0%
2 0.0%

0 0.0%
0 0.0%

0 0.0%

0 0.0%

1 0.0%

0 0.0%

Zoneb5

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0.0%
0.0%
0.0%
14.4%

~NOoO oo

o

0.0%

1 24%

0 0.0%

0 0.0%

0 0.0%

0 12%
0 0.0%

0 09%
0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 12%

=
A OOO

o
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0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
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0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

[eNoNoNe]

o

Zone7

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
3.5%

0.0%
0.0%

0.0%

0.0%

2.7%

0.0%

[eNoNoNe]

o

Zone8

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
4.9%

0.0%
8.1%

0.0%
0.0%

0.0%

0.0%

19.6%

0.0%

oo

eNeoNoNe]

0

Zone9

0.0%

15.9%

0.0%

0.0%

7.7%

8.2%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
1.6%
0.0%
0.0%
5.6%

0.0%
0.0%

0.0%
0.0%

17.0%

0.0%

0.0%

0.9%

15

16

Zone 10

0.0%

3.5%

0.0%

0.0%

0.0%

1.7%

4.0%

0.0%

0.0%
0.0%
0.0%
28.2%
0.0%
28.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

NOOO

o

32
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Green, Nottingham

Asda, Wesley Street,
Langley Mill

Co-operative Food, Aspley
Lane, Aspley, Nottingham

Co-operative Food,
Clipstone Road West,
Forest Town, Mansfield

Co-operative Food,
Mansfield Road,
Carrington, Nottingham

Co-operative Food, Maple
Avenue, Ripley

Co-operative Food, Market
Place, Sandiacre, Erewash

Co-operative Food,
Southwell Road East,
Rainworth

Co-operative Food, Victoria
Street, Shirebrook

Co-operative Food,
Woodborough Road,
Mapperley, Nottingham

Farmfoods, High Street,
Alfreton

Farmfoods, Oxford Strest,
Ripley

Heron Frozen Foods, West
Gate, Mansfield

Iceland, Front Road, Arnold,
Gedling

Iceland, Rosemary Centre,
Mansfield

Lidl, Derby Road, Langley
Mill

Lidl, Mansfield Road,
Alfreton

Local stores, Alfreton

Local stores, Arnold

Local stores, Cinderhill

Local stores, llkeston

Local stores, Mansfield

Local stores, Shirebrook

Marks & Spencer Simply
Food, Riverside Retail
Park, Ilkeston, Erewash

Marks & Spencer, Albert

Total

2.5%

0.0%

0.1%

0.0%

0.1%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.1%
0.8%
0.8%
0.0%
0.8%
0.0%
0.3%
0.0%

0.0%
0.1%

0.2%

23

POOWO~NO

Zonel

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.8%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%

o

[eNoNeoNeoNoNoNe]

Zone?2

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.7%

0.0%

o

[eNoNeoNeoNoNoNe]

Zone3

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.9%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%

Zone4d

0 59%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.8%
1.4%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

[cNoNeoNeoNoN o]

0 0.0%

Zoneb5

4 6.0%

0 0.0%

0 0.0%

0 0.0%

0 08%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 3.6%

=

4.5%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

[eNoNeoNeoNoNoNe]

0 0.0%

N

[eNoNeoNeoNoNoNe]

Zone 6

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%

o

[eNoNoNeoNoNoNe]

Zone7

0.0%

0.0%

0.8%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.7%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%

o

[eNoNeoNeoNoNoNe]

Zone8

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%

[eNoNeoloNoNeNo)

Zone9

1.2%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.9%
0.9%
0.0%
3.2%
0.0%
0.0%
0.0%

0.0%
0.0%

0.8%

N

[eNoNeoNeoNoNoNe]

Zone 10

10.4%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
2.0%
0.7%
0.0%
0.0%
0.0%
2.7%
0.0%

0.0%
0.7%

0.0%

12

[

POOWOOOo
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By ZoneFiltered (Nulls& SFT's)

Weighted:

Ashfield Retail and L eisure Study
for Nexus Planning

Page 6
January 2016

Street, Nottingham

Marks & Spencer, West
Gate, Mansfield

Morrisons, Lings Bar Road,
Gamston

Morrisons, Whesatcroft Way,
Derby

Sainsbury's Local, Derby
Road, Stapleford

Sainshury's, Castle Bridge
Road, Nottingham

Sainsbury's, Cawdor Way,
Matlock

Sainsbury's, Nottingham
Road, Mansfield

Sainsbury's, Nottingham
Road, Ripley

Sainsbury's, Ranson Road,
Mapperley, Nottingham

Sainsbury's, Rother Way,
Chesterfield

Sainsbury's, Sir John
Robinson Way, Arnold,
Gedling

Spar, Aspley Lane,
Nottingham

Tesco Express, Hucknall
Road, Nottingham

Tesco Express, Mansfield
Road, Woodthorpe,
Nottingham

Tesco Express, Nottingham
Road, Mansfield

Tesco Express, Nuthall
Road, Cinderhill,
Nottingham

Tesco Express, Valley Road,
Basford, Nottingham

Tesco Extra, Bridge Street
North, Chesterfield

Tesco Extra, Jubilee Way
South, Oak Tree,
Mansfield

Tesco Extra, Rutland Street,
Ilkeston, Erewash

Tesco Extra, Swiney Way,
Toton

Total

0.0%

0.0%

0.1%

0.0%

0.0%

0.0%

2.2%

1.3%

0.0%

0.0%

5.0%

0.0%

0.0%

0.0%

0.3%

0.0%

0.0%

0.0%

1.3%

0.9%

0.0%

21

12

Zonel

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

4.3%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

2.9%

0.0%

0.0%

Zone?2

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

1.4%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

2.5%

0.0%

0.0%

Zone3

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

3.9%

0.6%

0.0%

0.0%

0.7%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

1.7%

0.0%

0.0%

Zone4d Zoneb5 Zone 6 Zone7

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 08% 1 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

4 17% 1 08% 1 4.0% 5 93% 6

1 10% 1 92% 9 0.7% 1 07% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

1 00% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 33% 2

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

2 0.0% 0 0.0% 0 0.0% 0 7.4% 5

0 0.0% 0 08% 1 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone8

0.7%

0.0%

0.0%

0.0%

0.0%

0.0%

1.5%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.7%

0.0%

0.0%

0.0%

4.4%

0.0%

0.0%

Zone9

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

23.1%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone 10

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

1.1%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

6.6%

0.0%
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Tesco Metro, Heanor

Tesco Metro, Victoria
Centre, Nottingham

Tesco Superstore, Carlton
Hill, Nottingham

Waitrose, Milton Street,
Nottingham

Waitrose, Ossington Way,
Newark

Others

Other

Internet / delivery

(Don't do this type of
shopping)

(Don't know / can't
remember)

Weighted base:
Sample:

Total

0.0%
0.1%

0.3%
0.2%
0.1%
1.0%
0.0%
0.0%

0.0%

[eNeNe]

934
964

Zonel

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

[oNoNe]

53
95

Zone?2

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

o o

[eoNoNe]

66
98

Zone3

0.0%
0.0%

0.0%
0.0%
0.9%
0.6%
0.0%
0.0%

0.0%

Zone4d Zoneb5 Zone 6 Zone7

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
1 0.0% 0 0.8% 1 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
108 62 94 117 65
20 97 100 97 99

Q02 Which retailer do you purchase your main food internet / home delivery shopping from?
Those who said 'Internet / delivery' at Q01

Asda

Morrisons

Iceland

Sainsbury’s

Tesco

Ocado

Other

(Don't know / varies)

Weighted base:
Sample:

32.4%
8.6%
0.0%
7.7%

40.0%

11.3%
0.0%
0.0%

21 34.2%

6
0
5

0.0%
0.0%
0.0%

26 51.2%
7 14.7%

0
0

66
36

0.0%
0.0%

Uw OO0OONOOOR

46.9%
0.0%
0.0%
0.0%
0.0%

53.0%
0.0%
0.0%

5.2%
3.9%
0.0%
9.8%
46.4%
34.6%
0.0%
0.0%

1 585% 1 0.0% 0 48.4% 2100.1% 1
1 0.0% 0 0.0% 0 25.8% 1 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
2 20.8% 0 0.0% 0 0.0% 0 0.0% 0
9 20.8% 0 0.0% 0 25.8% 1 0.0% 0
7 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
19 2 0 5 1
10 3 0 3 1

Zone8

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%

0.0%

0.0%
23.6%
0.0%
8.4%
68.0%
0.0%
0.0%
0.0%

oo

58
96

Ol OOOCOWOORO

Zone9

0.0%
0.0%

1.2%

0.8%

0.0%

2.0%
0.0%
0.0%

0.0%

53.7%
0.0%
0.0%
0.0%

46.3%
0.0%
0.0%
0.0%

[N RN

198
97

Zone 10
0.0% 0
0.7% 1
0.0% 0
0.0% 0
0.0% 0
3.5% 4
0.0% 0
0.0% 0
0.0% 0
114
95
30.1% 2
36.1% 3
0.0% 0
33.8% 2
0.0% 0
0.0% 0
0.0% 0
0.0% 0
7
5

080116
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Ashfield Retail and L eisure Study

By ZoneFiltered (Nulls& SFT's)

Weighted: for Nexus Planning
Total Zonel Zone2 Zone3 Zone4 Zone5 Zone6 Zone7 Zone8 Zone9 Zone 10

Q03 What is the MAIN reason you choose (STORE MENTIONED AT QO1) to do your main food and grocery shopping?

Accessibility by public 0.6% 6 0.7% 0 07% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 1 14% 3 07% 1
transport

Car parking prices 0.1% 1 0.0% 0 09% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Car parking provision 1.4% 14 2.6% 1 0.6% 0 05% 1 0.0% 0 16% 1 13% 2 0.0% 0 0.0% 0 3.0% 7 18% 2

Choice of food goods 73% 73 45% 3 11.4% 8 96% 12 62% 4 58% 5 6.0% 7 10.1% 7 3.6% 2 99% 22 25% 3
available

Choice of shops nearby 0.1% 1 0.0% 0 0.0% 0 05% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 1 0.0% 0 0.0% 0
selling non-food goods

Choice of shopssellingfood  0.3% 3 0.0% 0 0.0% 0 0.0% 0 19% 1 0.0% 0 0.0% 0 08% 1 0.0% 0 0.0% 0 0.7% 1
goods

Cleanliness 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11% 1

Delivery service 30% 30 2.0% 1 0.0% 0 80% 10 0.7% 0 0.0% 0 19% 2 0.0% 0 0.7% 0 58% 13 21% 3

Easy to get to by car 0.4% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 07% 0 0.0% 0 18% 4  0.0% 0

Entertainment / events 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Good internal layout 0.7% 7 0.7% 0 0.0% 0 13% 2 0.0% 0 08% 1 0.8% 1 08% 1 0.0% 0 0.7% 2 11% 1

Good service/ friendly staff 1.9% 19 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0 26% 3 0.0% 0 07% 0 6.4% 14 0.7% 1

Habit / always useit / 10.2% 102 3.3% 2 13.3% 9 75% 9 8% 6 163% 15 6.3% 8 11.0% 7 151% 10 124% 27 7.6% 9
preference for retailer

Internet shopping is 0.8% 8 08% 0 07% 0 26% 3 0.0% 0 0.0% 0 10% 1 08% 1 19% 1 0.0% 0 11% 1
convenient

Lower prices 174% 175 10.3% 6 17.0% 11 238% 30 205% 13 241% 23 31.1% 38 8.8% 6 12.6% 8 134% 30 82% 10

Loyalty card / pointsscheme  0.5% 5 0.7% 0 0.0% 0 0.0% 0 1.0% 1 25% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 15% 2

Near to home 34.0% 341 359% 20 408% 27 31.9% 40 31.8% 20 249% 23 348% 43 49.7% 33 46.4% 9 249% 55 41.0% 49

Near to work 18% 18 9.3% 5 0.7% 0 0.0% 0 1.0% 1 0.9% 1 15% 2 08% 1 19% 1 18% 4 2.6% 3

Nice shopping environment 1.0% 10 0.7% 0 0.0% 0 0.0% 0 0.7% 0 36% 3 07% 1 0.0% 0 0.0% 0 11% 2 18% 2

Only onein thearea/ no 0.4% 4 0.0% 0 06% 0 05% 1 17% 1 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1
other choice

Preference for retailer 1.8% 18 55% 3 0.0% 0 14% 2 3.0% 2 33% 3 08% 1 2.0% 1 0.7% 0 0.0% 0 46% 6

Provision of leisurefacilities  0.2% 2 07% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 2 0.0% 0
nearby

Provision of servicesnearby,  0.4% 4 14% 1 0.0% 0 05% 1 0.7% 0 0.0% 0 0.0% 0 0.0% 0 20% 1 0.0% 0 08% 1
such as banks and other
financial services

Public information, signposts ~ 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
and public facilities

Quality of food goods 45% 45 2.7% 2 26% 2 16% 2 1.0% 1 87% 8 29% 4 14% 1 2.0% 1 81% 18 6.0% 7
available

Quality of shopssellingfood  0.5% 5 00% 0 16% 1 0.0% 0 0.0% 0 0.0% 0 18% 2 0.0% 0 07% 0 0.8% 2 0.0% 0
goods

Safety (during the day) 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Safety (during the evening / 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
night time)

Staff discount / work there 1.9% 19 3.8% 2 17% 1 2.0% 2 07% 0 09% 1 18% 2 25% 2 32% 2 0.7% 2 36% 4

Value for money 2.8% 28 57% 3 37% 2 34% 4 8.0% 5 16% 1 0.0% 0 57% 4 23% 1 28% 6 0.0% 0

Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

080116 NEMS market research
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Convenient at thetime

Good disabled access

Has a petrol station

| like the self-servicetills

I like to support British
companies

| like to support local
businesses

Large store

Near to friends/ family

(Don’t know / no reason in
particular)

Weighted base:
Sample:

Total

0.6%
0.0%
0.2%
0.1%
0.1%

0.1%
0.1%

0.2%
4.5%

PFPNOO®

1001
1001

Zonel

0.0%
0.7%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
8.0%

o [cNoNeoNeNa)

OO

56
100

Zone?2

0.0%
0.0%
0.0%
0.0%
0.9%

0.0%
0.0%

0.0%
2.8%

o P OOOO

N OO

67
100

Zone3

0.0%
0.0%
1.0%
0.0%
0.0%

0.5%
0.6%

0.0%
2.7%

Zone4d

1.9%
0.0%
1.4%
0.0%
0.0%

[cNeol e Ne)

=N

0.0%

0.0%
0.0%
7.6%

wor

127
100

Zoneb5

0.0%
0.0%
0.0%
0.9%
0.0%

OO FrROR

o

0.0%

0.0%
2.0%
1.6%

oo

64
100

o el NeoNeNe)

=N O

94
100

Zone 6

1.3%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
3.5%

o oOooonN

OO

123
101

Zone7

0.8%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
4.2%

o [cNeoNeoNaN

woo

65
100

Zone8

0.7%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
3.1%

cNoloNeNe]

NO O

63
100

Zone9

0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
4.6%

[cNoNoNeNe)

o

o o

221
100

Zone 10
1.5% 2
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
85% 10
121
100

080116
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Total Zonel Zone?2 Zone3 Zone4d Zoneb5 Zone 6 Zone7 Zone8 Zone9 Zone 10

Q04 What if anything is the ONE thing you most dislike about your main food shopping destination (STORE MENTIONED AT QO01) ?

Nothing 69.3% 694 68.6% 38 54.8% 37 689% 87 721% 46 72.5% 68 56.8% 70 721% 47 77.1% 48 71.9% 159 76.6% 92
Change layout too often 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14% 2 0.0% 0 0.0% 0 0.7% 2 0.0% 0
Difficult / expensiveparking 28% 28 1.1% 1 87% 6 26% 3 0.0% 0 0.0% 0 59% 7 6.4% 4 27% 2 21% 5 08% 1
Difficult to get to 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 08% 1
Expensive 26% 26 0.8% 0 13% 1 21% 3 17% 1 3.9% 4 33% 4 15% 1 7.2% 5 22% 5 25% 3
Lack of cycle parking 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 08% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lack of parking 2.9% 29 15% 1 7.8% 5 20% 3 31% 2 0.9% 1 26% 3 57% 4  0.0% 0 50% 11 0.0% 0
Lack of public transport 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Limited range of goods 55% 55 6.7% 4 10.9% 7 102% 13 58% 4 42% 4 39% 5 23% 1 33% 2 33% 7 62% 7
No petrol station 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Poor internal layout 0.8% 8 26% 1 0.9% 1 05% 1 07% 0 24% 2 0.7% 1 0.0% 0 0.0% 0 0.0% 0 18% 2
Poor quality 24% 24 2.9% 2 0.0% 0 6.3% 8 52% 3 08% 1 2.6% 3 07% 0 25% 2 14% 3 18% 2
Preference for retailer 0.3% 3 0.0% 0 0.0% 0 0.0% 0 19% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 2 00% 0
Staff rude / unhelpful 0.3% 3 0.0% 0 09% 1 06% 1 0.0% 0 0.0% 0 08% 1 0.0% 0 0.7% 0 0.0% 0 0.0% 0
Too busy 30% 30 7.9% 4 6.8% 5 05% 1 31% 2 33% 3 88% 11 0.8% 1 0.0% 0 0.7% 2 2.0% 2
Too far away 0.2% 2 0.0% 0 0.0% 0 0.0% 0 26% 2 0.0% 0 0.0% 0 08% 1 0.0% 0 0.0% 0 0.0% 0
Too small 21% 21 0.7% 0 0.7% 0 0.0% 0 0.0% 0 25% 2 100% 12 0.8% 1 07% 0 18% 4  0.8% 1
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Can't pick theitemsyourself ~ 0.2% 2 08% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11% 1
when online grocery
shopping
Change products too often 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11% 1 07% 0 0.0% 0 15% 2
Charging for bags 11% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 50% 11 0.0% 0
Cold store 0.4% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 15% 3 0.0% 0
Doesn't have apetrol station ~ 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 56% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Doesn't offer aloyalty 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 2 0.0% 0
scheme
Empty shelves 0.2% 2 11% 1 0.0% 0 05% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 07% 0 0.0% 0 0.0%
Have to put apound in the 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
trolleys
Inconvenient delivery slots 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 08% 1 0.0% 0 0.0% 0 0.0% 0
Lack of small trolleys 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 08% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Located in areathat isn't nice  0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 2 0.0% 0
Long queues &t thetills 0.5% 5 11% 1 0.9% 1 0.0% 0 0.0% 0 08% 1 0.0% 0 20% 1 0.0% 0 0.7% 2 0.0% 0
Loud music 0.2% 2 0.0% 0 0.0% 0 15% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Measareserved coldinthe  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0
cafe
Needs updating 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 07% 0 0.0% 0 0.0% 0 0.0% 0
Pricesarewrong/ confusing  0.1% 1 0.0% 0 09% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1
Rewards system haschanged  0.2% 2 0.0% 0 06% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 2 00% 0
for theworse
Self-service checkouts 0.3% 3 11% 1 0.0% 0 15% 2 07% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Strange lighting 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11% 1
The people that go there 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0
There aren't any toilets 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 2 0.0% 0

080116 NEMS market research



By ZoneFiltered (Nulls& SFT's) Ashfield Retail and Leisure StUdy Page 11
Weighted: for Nexus Planning January 2016
Total Zonel Zone?2 Zone3 Zone4 Zoneb5 Zone6 Zone7 Zone8 Zone9 Zone 10
They don't have a postbox 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
anymore
Too big 0.6% 6 0.0% 0 18% 1 2.0% 3 0.0% 0 09% 1 10% 1 08% 1 0.0% 0 0.0% 0 0.0% 0
Too many specia offers/ 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 08% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
promoations
Trolleys block the aisles 0.1% 1 0.0% 0 17% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Unclean store 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1
Waiting for the food to be 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0
delivered
(Don't know) 1.2% 12 31% 2 0.6% 0 0.8% 1 25% 2 0.9% 1 08% 1 3.0% 2 26% 2 0.0% 0 18% 2
Weighted base: 1001 56 67 127 64 94 123 65 63 221 121
Sample: 1001 100 100 100 100 100 101 100 100 100 100
080116 NEMS market research
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Total Zonel Zone?2 Zone3 Zone4d Zoneb5 Zone 6 Zone7 Zone8 Zone9 Zone 10

Meanscore: [£]

Q05 How much on average does your household normally spend on main food shopping in a week?

£1-£5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£6-£10 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 07% 0 0.0% 0 07% 2 0.0% 0
£11-£15 0.2% 2 07% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 2 0.0% 0
£16 - £20 20% 20 21% 1 21% 1 0.0% 0 0.7% 0 08% 1 34% 4 14% 1 13% 1 35% 8 21% 3
£21-£25 20% 20 21% 1 13% 1 20% 3 26% 2 2.0% 2 07% 1 28% 2 2.0% 1 28% 6 14% 2
£26 - £30 52% 52 4.0% 2 92% 6 6.6% 8 20% 1 72% 7 2.0% 2 9.9% 6 17% 1 55% 12 3.9% 5
£31-£35 27% 27 0.8% 0 21% 1 11% 1 29% 2 08% 1 14% 2 14% 1 26% 2 21% 5 102% 12
£36 - £40 6.4% 64 4.6% 3 28% 2 96% 12 0.0% 0 6.8% 6 78% 10 12.8% 8 6.7% 4 67% 15 3.6% 4
£41 - £45 26% 26 45% 3 19% 1 05% 1 45% 3 62% 6 1.0% 1 14% 1 2% 2 21% 5 35% 4
£46 - £50 88% 88 81% 5 7.0% 5 57% 7 82% 5 11.8% 11 57% 7 12.9% 8 12.3% 8 11.7% 26 53% 6
£51 - £55 23% 23 33% 2 13% 1 37% 5 13% 1 55% 5 07% 1 07% 0 61% 4 0.7% 2 25% 3
£56 - £60 80% 80 6.5% 4 7.0% 5 83% 11 126% 8 85% 8 79% 10 8.6% 6 11.7% 7 57% 13 80% 10
£61 - £65 26% 26 3.0% 2 07% 0 1.0% 1 21% 1 56% 5 73% 9 08% 1 13% 1 21% 5 08% 1
£66 - £70 6.4% 64 12.8% 7 53% 4 129% 16 4.3% 3 53% 5 64% 8 3.9% 3 5% 4 3.9% 9 53% 6
E71-£75 17% 17 52% 3 0.6% 0 0.0% 0 24% 2 25% 2 08% 1 25% 2 54% 3 0.0% 0 28% 3
£76 - £80 72% 72 6.4% 4 5.0% 3 38% 5 13.1% 8 7.4% 7 5% 7 12.4% 8 11.2% 7 54% 12 86% 10
£81 - £85 22% 22 15% 1 8.0% 5 3.9% 5 32% 2 12% 1 28% 3 0.0% 0 1.0% 1 08% 2 18% 2
£86 - £90 47% 47 1.5% 1 65% 4 6.6% 8 47% 3 6.0% 6 53% 7 16% 1 3.6% 2 08% 2 109% 13
£91 - £95 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 11% 2 0.0% 0
£96 - £100 119% 119 5.0% 3 188% 13 149% 19 11.7% 7 1.9% 7 140% 17 57% 4 8.0% 5 142% 31 101% 12
£101 - £120 59% 59 12.8% 7 10.0% 7 6.6% 8 11.6% 7 65% 6 3.0% 4 6.5% 4 21% 1 34% 8 54% 7
£121 - £140 13% 13 0.8% 0 26% 2 0.6% 1 1.0% 1 0.0% 0 26% 3 0.0% 0 1.0% 1 26% 6 0.0% 0
£141 - £160 45% 45 1.6% 1 0.9% 1 32% 4  0.0% 0 22% 2 6.7% 8 11% 1 24% 2 115% 25 11% 1
£161 - £180 0.3% 3 15% 1 16% 1 0.0% 0 0.7% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0
£181 - £200 11% 11 0.0% 0 0.7% 0 0.6% 1 0.0% 0 0.0% 0 55% 7 0.7% 0 0.0% 0 0.0% 0 21% 3
£201 - £250 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£250+ 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 87% 87 9.0% 5 45% 3 83% 11 8% 6 43% 4 6.1% 8 81% 5 10.3% 6 11.9% 26 10.7% 13
(Refused) 0.9% 9 22% 1 0.0% 0 0.0% 0 14% 1 17% 2 23% 3 35% 2 07% 0 0.0% 0 0.0% 0
Mean: 74.14 73.22 78.53 74.31 75.21 66.90 85.14 63.89 67.33 75.92 71.53
Weighted base: 1001 56 67 127 64 94 123 65 63 221 121
Sample: 1001 100 100 100 100 100 101 100 100 100 100
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Total Zonel Zone2 Zone3 Zone4 Zone5 Zone6 Zone7 Zone8 Zone9 Zone 10
Meanscore: [Number of visits per week]
Q06 How often do you normally do your main food shopping at (STORE MENTIONED AT Q01?)
Daily 12% 12 0.0% 0 12% 1 05% 1 00% 0 0.9% 1 0.0% 0 22% 1 1.7% 1 0.0% 0 57% 7
At least two times a week 9.1% 91 11.4% 6 8.0% 5 7.3% 9 58% 4 41% 4 6.3% 8 71% 5 154% 10 11.1% 24 13.1% 16
At least once aweek 73.9% 739 80.6% 45 785% 53 71.7% 91 780% 50 76.8% 72 746% 92 768% 50 62.0% 39 783% 173 615% 74
At least once afortnight 82% 83 22% 1 69% 5 127% 16 125% 8 119% 11 102% 13 22% 1 183% 11 28% 6 82% 10
At least once a month 54% 54 3.0% 2 2% 2 6.4% 8 2.0% 1 24% 2 6.3% 8 95% 6 21% 1 65% 14 7.8% 9
At least every two months 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Less often 0.3% 3 2.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10% 1 00% 0 0.0% 0 0.0% 0 0.8% 1
Have only visited once 0.1% 1 0.0% 0 0.0% 0 08% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 18% 18 0.8% 0 25% 2 05% 1 17% 1 39% 4 17% 2 22% 1 07% 0 14% 3 28% 3
Mean: 1.08 1.07 1.10 0.99 0.98 1.02 0.96 1.13 115 1.05 1.38
Weighted base: 1001 56 67 127 64 94 123 65 63 221 121
Sample: 1001 100 100 100 100 100 101 100 100 100 100
Q07 How do you normally travel to (STORE MENTIONED AT Q01)?
Not those who said 'Internet / delivery' at Q01
Car / van (asdriver) 67.6% 632 673% 36 838% 55 69.7% 75 69.4% 43 736% 69 829% 98 61.1% 40 63.7% 37 514% 102 684% 78
Car / van (as passenger) 16.0% 149 16.8% 9 94% 6 10.9% 12 20.3% 13 18.4% 17 13.9% 16 14.3% 9 17.0% 10 18.2% 36 18.6% 21
Bus, minibus or coach 55% 51 53% 3 13% 1 06% 1 51% 3 16% 1 0.7% 1 72% 5 62% 4 14.1% 28 45% 5
Moatorcycle, scooter or 0.2% 2 0.0% 0 0.0% 0 0.6% 1 19% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
moped
Walk 8.4% 78 9.1% 5 18% 1 16.9% 18 0.7% 0 29% 3 17% 2 16.0% 10 8.1% 5 12.7% 25 7.9% 9
Taxi 12% 11 0.8% 0 31% 2 06% 1 08% 0 2.0% 2 0.0% 0 14% 1 14% 1 1.7% 3 07% 1
Train 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Metro 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 08% 2 00% 0
Bicycle 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Mohility scooter / disability 0.2% 2 08% 0 06% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14% 1 0.0% 0 0.0% 0
vehicle
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 0.8% 8 0.0% 0 0.0% 0 07% 1 18% 1 16% 1 0.7% 1 0.0% 0 22% 1 12% 2 0.0% 0
Weighted base: 935 53 66 108 62 94 118 65 58 198 114
Sample: 965 95 98 90 97 100 98 99 9 97 95
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Total Zonel Zone?2 Zone3

Meanscore: [Minutes]

Q08 How long did your last journey to (STORE MENTIONED AT QO01) take?
Not those who said 'Internet / delivery' at Q01

1 - 10 minutes 741% 693 82.8% 44 90.0% 60 67.4% 73
11 - 20 minutes 215% 201 11.7% 6 10.0% 7 252% 27
21 - 30 minutes 21% 20 2.9% 2 0.0% 0 22% 2
31 - 40 minutes 0.5% 5 0.0% 0 0.0% 0 17% 2
41 - 50 minutes 0.2% 2 0.0% 0 0.0% 0 07% 1
51 - 60 minutes 0.2% 2 0.0% 0 0.0% 0 0.0% 0
Over an hour 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don’t know / can’'t 12% 11 1.9% 1 00% 0 28% 3
remember)
(Refused) 0.1% 1 0.0% 0 0.0% 0 0.0% 0
Mean: 9.88 8.83 6.95 10.13
Weighted base: 935 53 66 108
Sample: 965 95 98 90

Q09 When do you do your main food shopping?

Weekdays during the day 51.2% 512 39.6% 22 51.2% 34 447% 57

Weekdays during the 14.8% 148 25.2% 14 13.1% 9 212% 27
evening

Saturday 12.0% 120 13.0% 7 10.7% 7 161% 20

Sunday 39% 39 19% 1 31% 2 26% 3

(Don’t know / varies) 18.1% 182 20.3% 11 22.0% 15 154% 19

Weighted base: 1001 56 67 127

Sample: 1001 100 100 100

Zone4d
58.8% 36
338% 21

6.0% 4
0.7% 0
0.0% 0
0.7% 0
0.0% 0
0.0% 0
0.0% 0
13.34

62

97

386% 25
12.7% 8
19.8% 13
10.9% 7
18.0% 11
64

100

Zoneb5
65.7% 62
284% 27

2.8% 3
0.0% 0
0.0% 0
0.0% 0
0.0% 0
2.4% 2
0.8% 1
10.87

94

100

59.1% 56
6.1% 6
13.7% 13
7.3% 7
13.8% 13
94

100

Zone 6
81.8% 97
153% 18

1.4% 2
0.0% 0
0.8% 1
0.0% 0
0.0% 0
0.7% 1
0.0% 0
9.73

118

98

27% 52
179% 22
10.2% 13
4.9% 6
243% 30
123

101

Zone7
726% 47
23.9% 16

2.0% 1
0.0% 0
0.7% 0
0.0% 0
0.0% 0
0.8% 1
0.0% 0
9.66

65

99

56.6% 37
11.0% 7
13.8% 9
0.8% 1
17.8% 12
65

100

Zone8
68.1% 39
26.8% 16

0.7% 0
0.0% 0
0.0% 0
1.5% 1
0.0% 0
2.9% 2
0.0% 0
10.52

58

96

505% 32
13.1% 8
9.1% 6
5.4% 3
220% 14
63

100

Zone9
77.3% 153
187% 37

2.8% 5
1.2% 2
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
9.78

198

97

61.5% 136
11.2% 25
80% 18
3.2% 7
16.2% 36
221

100

Zone 10
729% 83
23.9% 27

0.8% 1

0.0% 0

0.0% 0

0.7% 1

0.0% 0

1.6% 2

0.0% 0

9.28

114

95

51.1% 62
180% 22
121% 15

1.8% 2
169% 20

121
100
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Total

Zonel

Zone?2

Zone3

Zone4d

Q10 When you go main food shopping is your trip linked with any other activity?
Not those who said 'Internet / delivery' at Q01

Y es — non-food shopping

Y es — other food shopping

Y es — visiting services such
as banks and other
financial indtitutions

Y es — leisure activity

Y es—travelling to/from
work

Y es—travelling to/from
school/college/university

Y es — getting petrol

Yes—visiting café/ pub /
restaurant

Y es — visiting family/friends

Y es— visiting health service
such as doctor, dentist,
hospital

Y es— visiting other service
such as laundrette,
hairdresser, recycling

Y es — getting petrol

Y es—visiting family /
friends

Y es — other activity

No activity

Y es — window shopping /
browsing

(Don’t know / varies)

Weighted base:
Sample:

5.5%
6.7%
4.1%

4.3%

4.8%

0.8%

0.9%
2.7%

1.4%
0.4%
0.7%
0.4%
1.0%
0.0%
61.6%
0.6%

4.3%

576

40

935
965

6.5%
8.0%
0.9%

1.9%

8.5%

2.1%

0.8%
4.6%

1.1%
0.0%
0.8%
0.0%
0.0%
0.0%
63.7%
0.0%

1.1%

oW

5.1%
0.7%
9.5%

8.6%

2.5%

5.3%

0.0%
2.1%

0.0%
0.9%
1.2%
0.0%
2.5%
0.0%
60.4%
0.6%

0.6%

N O (oM@ NV

= O

= O

3.7%
13.9%
2.2%

6.9%

5.9%

2.4%

0.0%
5.6%

0.0%
0.0%
0.0%
0.6%
0.6%
0.0%
57.4%
0.0%

0.7%

4
15
2

7
6

5.0%
1.7%
2.5%

12.5%

3.7%

0.0%

0.8%
3.9%

1.0%
0.0%
0.7%
1.0%
0.7%
0.0%
62.2%
0.7%

3.6%

NP~ W

N

o

38

62
97

Zoneb5

8.3%
12.1%
1.8%

4.2%

7.9%

0.0%

0.0%
5.9%

2.6%
0.0%
0.0%
0.8%
0.9%
0.0%
47.1%
0.0%

8.5%

8
11

~ b

=N

oﬁo

94
100

Zone 6

5.8%
11.9%
4.5%

2.9%

1.8%

0.0%

2.0%
1.6%

0.7%
2.0%
0.0%
0.7%
1.5%
0.0%
56.7%
1.7%

6.2%

118
98

Zone7

1.8%
5.8%
5.0%

0.8%

5.4%

0.0%

1.5%
4.2%

6.4%
0.7%
0.0%
0.7%
0.0%
0.0%
65.6%
0.0%

2.0%

(RN

an

65
99

Zone8

8.7%
8.0%
1.1%

1.4%

3.0%

0.0%

2.6%
1.4%

1.5%
1.1%
2.2%
0.0%
0.0%
0.0%
58.0%
1.8%

9.3%

58
96

Zone9

2.8%
2.4%
4.9%

3.6%

3.7%

0.0%

0.8%
0.0%

0.8%
0.0%
1.2%
0.0%
0.8%
0.0%
73.1%
0.8%

5.2%

=
vRo

10

198
97

Zone 10
9.7% 11
3.2% 4
6.2% 7
1.9% 2
6.6% 7
0.0% 0
0.7% 1
1.9% 2
2.1% 2
0.0% 0
0.8% 1
0.0% 0
2.0% 2
0.0% 0
61.7% 70
0.0% 0
3.4% 4
114
95
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Total Zonel Zone?2 Zone3 Zone4d Zoneb5 Zone 6 Zone7 Zone8 Zone9 Zone 10

Q11 Where do you do this linked trip?
Those who said Yes to 'non-food shopping' or ‘other food shopping' or 'visiting services such as banks and other financial institutions' at Q10 AND Excl. Nulls& SFT's

Zone 1

Aldi, Station Road, 1.2% 2 13.9% 1 0.0% 0 0.0% 0 0.0% 0 35% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sutton-in-Ashfield

Asda, Priestsic Road, 1.1% 2 56% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 47% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sutton-in-Ashfield
B&Q Warehouse, Mansfield ~ 0.3% 0 0.0% 0 0.0% 0 0.0% 0 84% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road, Sutton-in-Ashfield

Homebase, Station Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sutton-in-Ashfield
Matalan, Station Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sutton-in-Ashfield

Stanton Hill Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sutton-in-Ashfield Town 245% 37 65.6% 5 20.1% 2 35% 1 15.9% 1 13.4% 3 79.7% 21 39.8% 3 12.9% 1 0.0% 0 0.0% 0
Centre

The Range, Station Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sutton-in-Ashfield

Wickes, Station Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sutton-in-Ashfield

Zone 2

Aldi, Lane End, 0.7% 1 0.0% 0 45% 0 0.0% 0 11.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Kirkby-in-Ashfield

Astra Carpets, Lowmoor 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road, Kirkby-in-Ashfield

Kirkby-in-Ashfield Town 82% 12 14.9% 1 70.9% 7 0.0% 0 49.6% 3 0.0% 0 31% 1 0.0% 0 43% 0 0.0% 0 0.0% 0
Centre

United Carpets & Beds, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lowmoor Road, Kirkby in

Ashfield

Zone 3

Annesley Road Local Centre  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ashgate Retail Park, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hucknall

Hucknall Town Centre 121% 18 0.0% 0 0.0% 0 788% 17 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.8% 2 0.0% 0
Ravenshead Local Centre 0.5% 1 0.0% 0 0.0% 0 35% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tesco Extra, Ashgate Road, 1.1% 2 0.0% 0 0.0% 0 81% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hucknall

Zone 4

Pinxton Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Selston Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 5

B&Q, Nottingham Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Somercotes

Jacksdale Local Centre 0.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 35% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

MacArthur Factory Outlet 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Centre (East Midlands),
South Normanton

Somercotes Local Centre

South Normanton Local
Centre

Tesco Superstore, Hall
Street, Alfreton

Zone 6

Huthwaite Local Centre

Skegby Local Centre

Tibshelf Local Centre

Zone 7

Morrisons, Sutton Road,
Mansfield

Zone 8

B&Q, Old Mill Lane,
Mansfield Woodhouse

Mansfield Woodhouse Town
Centre

Pleasley Local Centre

Tesco Extra, Chesterfield
Road South, Mansfield
Woodhouse

Wickes, Chesterfield Road
South, Mansfield

Zone 9

Bestwood Local Centre

Bulwell District Centre

Morrisons, Springfield Park,
Leen Drive, Bulwell,
Nottingham

Springfield Retail Park,
Nottingham

Tesco Extra, Jennison Street,
Bulwell

Tesco Extra, Top Valley
Drive, Nottingham

Wickes, Hucknall Lane,
Bulwell

Zone 10

B&Q Mini Warehouse,
Derby Road, Eastwood

Eastwood Town Centre

Giltbrook Retail Park,
Nottingham

Ikea, Giltbrook Retail Park,
Ikea Way, Giltbrook

Total

1.3%
0.5%

0.0%
0.5%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
3.6%
0.0%
0.0%
0.0%
0.0%

0.0%

0.8%

6.9%
0.0%

0.0%

[N Ne]

Zonel

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

[eNoNe]

Zone?2

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

[eNoNe]

Zone3

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

Zone4d

0 75%
0 0.0%

0 0.0%
0 0.0%
0 0.0%
0 0.0%

0 0.0%

0 0.0%
0 0.0%
0 0.0%
0 0.0%

0 0.0%

0.0%
0.0%
0.0%

[eNoNe]

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%
0 0.0%

0 0.0%

Zoneb5

0 7.6%
0 35%

0 0.0%
0 35%
0 0.0%
0 0.0%

0 0.0%

0 0.0%
0 0.0%
0 0.0%
0 0.0%

0 0.0%

0.0%
0.0%
0.0%

[eNoNe]

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%
0 0.0%

0 0.0%

=N

[eNeN

[eNoNe]

Zone 6

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

[eNoNe]

Zone7

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

[eNoNe]

Zone8

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

oNoNe]

Zone9

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
27.5%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

(el Ne]

o o

Zone 10

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

5.9%

48.5%
0.0%

0.0%

[eNoNe]
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Kimberley Town Centre

Morrisons, Derby Road,
Eastwood

Sainsbury's, Main Street,
Kimberley

Outside Survey Area

Abroad

Alfreton Town Centre

Arnold Town Centre

Asda, Front Street, Arnold,
Gedling

Asda, Old Mill Lane,
Mansfield

Asda, Wesley Street,
Langley Mill

B&Q, Baums Lane,
Mansfield

B&Q, Mansfield Road,
Daybrook, Arnold

Beeston Town Centre

Belper Town Centre

Castle Marina Retail Park,
Nottingham

Chesterfield Town Centre

Chilwell Retail Park,
Nottingham

Clay Cross Town Centre

Currys PC World,
Nottingham Road,
Mansfield

Darley Dale Town Centre

Daybrook Retail Park,
Arnold

Denby Local Centre

Derby City Centre

DFS, Warney Brook

Furniture Centre, Matlock

Heanor Town Centre

Hill Top Loca Centre

IIkeston Town Centre

Langley Mill Town Centre

Lincoln City Centre

Madford Retail Park,
Nottingham

Mansfield Town Centre

Matlock Town Centre

Meadowhall Shopping

Total

1.2%
0.0%

0.6%

0.0%
5.5%
6.4%
0.0%

0.0%

0.6%

0.0%

0.0%

0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.5%
0.0%

0.7%
0.0%
1.4%
2.5%
0.0%
0.0%

8.4%
0.0%
0.0%

oOr o

OO h~NOPR

Zonel

0.0%
0.0%

0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%
0.0%

[oNeoNeNe]

o

[cNeoNeoNoNoNe] [eNoNe]

[eNoNe]

Zone?2

0.0%
0.0%

0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

4.5%
0.0%
0.0%

[eNoNeoNe]

o

[eNeoNeoNoNoNe] [eNoNe]

[eNoNe]

Zone3

0.0%
0.0%

0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%
0.0%

Zone4d Zoneb5 Zone 6 Zone7
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 75% 0 26.7% 6 89% 2 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 4.0% 1 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 35% 1 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 53% 1 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 71% 1 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 35% 1 53.9% 4
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone8

0.0%
0.0%

0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

72.0%
0.0%
0.0%

oNoNeoNo]

leNoNoNoNoNe] [eNeoNe]

oo~

Zone9

0.0%
0.0%

0.0%

0.0%
0.0%
49.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%
0.0%

[eNoNeoNoNoNe] [eNoNe)

[eNoNe]

Zone 10

8.3%
0.0%

3.9%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%

0.0%
0.0%
9.8%
11.0%
0.0%
0.0%

0.0%
0.0%
0.0%

[eNoNeoNe]

o

oOoOoNMNNOO [eNoNe)

[eNoNe]
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Centre, Sheffield
Netherfield Town Centre
Newark-on-Trent Town

Centre
Nottingham City Centre
Nottingham Road Retail

Park, Mansfield
Portland Retail Park,

Mansfield
Ravenshead Retail Park,

Chesterfield
Ripley Town Centre
Riverside Retail Park,

Nottingham
Sainsbury's, Nottingham

Road, Mansfield
Sainsbury's, Nottingham

Road, Ripley
Sainsbury's, Sir John

Robinson Way, Arnold,

Gedling
Sheffield City Centre
Shirebrook Town Centre
St Peters Retail Park,

Mansfield
Stoke-on-Trent City Centre
Tesco Extra, Jubilee Way

South, Oak Tree,

Mansfield
Victoria Retail Park,

Netherfield, Nottingham
Wickes, Mansfield Road,

Daybrook
Wyvern Retail Park, Derby
Others
Other
Internet / delivery
(Don't know / can't

remember)
(Don't do this type of

shopping)
Weighted base:
Sample:

Total

0.0%
0.0%

2.6%
0.0%

0.0%

0.0%

1.3%
0.0%

0.6%
0.0%
1.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.4%
0.0%
0.0%
2.3%
0.0%
0.0%

0.0%

oo w

152
152

Zonel

0.0%
0.0%

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

Zone?2

0.0%
0.0%

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

[eNoNe]

10
15

Zone3

0.0%
0.0%

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
3.1%
0.0%
0.0%
3.1%
0.0%
0.0%

0.0%

Zone4d

0 0.0%
0 0.0%

0 0.0%
0 0.0%

0 0.0%
0 0.0%

0 0.0%
0 0.0%

0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
1 0.0%
0 0.0%
0 0.0%
0.0%

0.0%
0.0%

[eNeN

0 0.0%

21
18

Zoneb5

0 0.0%
0 0.0%

0 0.0%
0 0.0%

0 0.0%
0 0.0%

0 94%
0 0.0%

0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 89%
0 0.0%
0 0.0%

0 0.0%

oonN

21
25

Zone 6

0.0%
0.0%

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

[eNoNe]

26
18

Zone7

0.0%
0.0%

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

6.3%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

Zone8

0.0%
0.0%

6.5%
0.0%

0.0%

0.0%

0.0%
0.0%

4.3%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

oo

10
15

Zone9

0.0%
0.0%

7.8%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%
0.0%
7.8%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

[eNoNe]

20
12

Zone 10

0.0%
0.0%

8.3%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
4.4%
0.0%
0.0%

0.0%

[eNeN

22
19
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By ZoneFiltered (Nulls& SFT's) Ashfield Retail and Leisure StUdy Page 20
Weighted: for Nexus Planning January 2016

Total Zonel Zone?2 Zone3 Zone4d Zoneb5 Zone 6 Zone7 Zone8 Zone9 Zone 10

Q12 Do you make ‘top up’ shopping trips for staple goods, such as bread and milk, in between your main food shopping trip?

Yes 727% 728 685% 38 826% 55 689% 87 77.1% 49 71.7% 68 80.2% 99 785% 51 69.0% 43 67.6% 150 724% 87
No 27.3% 273 315% 18 174% 12 311% 39 229% 15 283% 27 198% 24 215% 14 31.0% 19 324% 72 276% 33
Weighted base: 1001 56 67 127 64 94 123 65 63 221 121
Sample: 1001 100 100 100 100 100 101 100 100 100 100

080116 NEMS market research



By ZoneFiltered (Nulls& SFT's)
Weighted:

Ashfield Retail and L eisure Study
for Nexus Planning

Total Zonel Zone?2

Q13 Where did you last go to undertake this ‘top up’ shopping?
Those who do top-up shopping at Q12 AND Excl. Nulls& SFT's

Zone 1

Aldi, Station Road, 14% 10 13.9% 5 08% 0
Sutton-in-Ashfield

Asda, Priestsic Road, 39% 28 21.1% 8 94% 5
Sutton-in-Ashfield

Farmfoods, Broad Centre, 0.2% 1 16% 1 0.0% 0
Station Road,
Sutton-in-Ashfield

Heron Frozen Foods, 0.2% 1 0.0% 0 11% 1
Idlewells Shopping
Centre, Sutton-in-Ashfield

Iceland, Forest Street, 0.4% 3 0.0% 0 0.0% 0
Sutton-in-Ashfield

Lidl, Station Road, 0.1% 0 12% 0 0.0% 0
Sutton-in-Ashfield

Local stores, 19% 14 18.6% 7 15% 1
Sutton-in-Ashfield

Spar, Kirkby Folly Road, 02% 2 40% 2 00% O
Sutton-in-Ashfield

Tesco Express, Mansfield 1.2% 8 17.2% 7 0.0% 0
Road, Sutton-in-Ashfield

Zone 2

Aldi, Lane End, 27% 19 0.0% 0 309% 17

Kirkby-in-Ashfield

Co-operative Food, Ashfield  0.6% 5 0.0% 0 20% 1
Precinct,

Kirkby-in-Ashfield

Co-operative Food, Chapel 0.6% 4  0.0% 0 75% 4
Street, Kirkby-In-Ashfield

Farmfoods, Station Street, 0.1% 0 0.0% 0 07% 0
Kirkby-in-Ashfield
Local stores, 15% 11 1.6% 1 49% 3

Kirkby-in-Ashfield

Morrisons, Ashfield Precinct, 3.9% 28 1.1% 0 304% 17
Kirkby-in-Ashfield

Premier, Walesby Drive, 0.0% 0 0.0% 0 0.0% 0
Kirkby-in-Ashfield

Tesco Express, Lowmoor 0.6% 4 3.0% 1 6.0% 3
Road, Kirkby-in-Ashfield

Zone 3

Aldi, Ashgate Road, 1.0% 7 0.0% 0 0.0% 0
Hucknall

Co-operative Food, Portland  0.5% 4  0.0% 0 0.0% 0
Street, Hucknall

Zone3

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

8.2%

4.5%

Zone4d Zoneb5 Zone 6 Zone7

0 09% 0 0.0% 0 22% 2 34% 2

0 36% 2 0.0% 0 136% 13 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 13% 1

0 0.0% 0 0.0% 0 08% 1 00% 0

0 0.0% 0 0.0% 0 32% 3 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 19% 1 0.0% 0 51% 5 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 19% 2 0.0% 0

0 50% 2 0.0% 0 0.0% 0 0.0% 0

0 71% 3 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 13.7% 7 0.0% 0 08% 1 0.0% 0

0 86% 4 0.0% 0 6.0% 6 1.0% 1

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

7 0.0% 0 0.0% 0 0.0% 0 0.0% 0

4  0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone8

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone9

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

Page 21
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Zone10

0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
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By ZoneFiltered (Nulls& SFT's)

Weighted:

Ashfield Retail and L eisure Study

for Nexus Planning

Page 22
January 2016

Co-operative Food, Watnall
Road, Hucknall

Iceland, Ashgate Road,
Hucknall

Local stores, Hucknall

Local stores, Ravenshead

Spar, Milton Court,
Ravenshead

Tesco Express, Annesley
Road, Hucknall

Tesco Extra, Ashgate Road,
Hucknall

Zone 4

Co-operative Food,
Mansfield Road, Selston

Co-operative Food, Wharf
Road, Pinxton

Local stores, Newstead
Village

Local stores, Pinxton

Local stores, Selston

Zone 5

Aldi, Nottingham Road,
Alfreton

Co-operative Food, High
Street, South Normanton,
Alfreton

Co-operative Food, Market
Place, Somercotes

Co-operative Food, Selston
Road, Jacksdale

Iceland, Nottingham Road,
Alfreton

Local stores, Jacksdale

Local stores, Riddings

Local stores, Somercotes

Local stores, South
Normanton

Local stores, Underwood

Local stores, Westwood

Nisa, Greenhill Lane,
Riddings

Tesco Superstore, Hall
Street, Alfreton

Zone 6

Co-operative Food, High
Street, Stanton Hill

Total

1.2%
0.2%
2.3%
1.2%
0.8%
1.1%

3.5%

1.2%

0.3%

0.0%

0.2%
0.2%

1.4%

1.9%

0.4%
1.5%
0.2%
0.3%
0.4%
0.0%
0.7%
0.0%
0.0%
0.0%

0.5%

2.2%

10

14

11

GO WN =

[eNoNe]

16

Zonel

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

3.8%

[oNeoNeNe] o

[eNoNe]

Zone?2

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.8%

0.0%

[eNoNeoNe] o

[eNoNe]

Zone3

10.1%
1.6%
19.1%
9.3%
7.2%
9.2%

22.1%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

[oNeoNeoNe] o

[eNoNe]

Zone4d

0.0%
0.0%
0.0%
1.3%
0.0%
0.0%

0.9%

12.9%

4.0%

0.0%

3.1%
2.3%

4.8%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
2.4%
0.0%
0.0%
0.0%

2.7%

0.0%

Zoneb5

0 0.0%
0 0.0%
0 0.0%
1 0.0%
0 0.0%
0 0.0%

0 0.0%

6 23%

2 0.0%

0 0.0%

2 0.0%
1 0.0%

2 3.6%

0 21.8%

0 4.6%

0 16.5%

o

1.7%

2.9%
4.1%
0.0%
6.1%

P OOOoO

0.0%
0.0%
0.0%

[eNoNe]

1 25%

0 0.0%

11

rOWN =

[eNoNe]

Zone 6

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

1.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

15.0%

[eNoNeoNe] o

[eNoNe]

15

Zone7

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

4.4%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

[oNeoNeoNe] o

[eNoNe]

Zone8

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

1.1%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

eNoNeoNo]

oNoNe]

Zone9

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

4.2%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

[eNoNeoNe] o

[eNoNe]

Zone 10

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

2.8%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

[eNoNoNe] o

[eNoNe]
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Co-operative Food, Main
Street, Huthwaite

Co-operative Food, Market
Street, Tibshelf

Local stores, Blackwell

Local stores, Huthwaite

Local stores, Stanton Hill

Local stores, Skegby

Tesco Express, Alfreton
Road, Sutton-in-Ashfield

Tesco Express, Chesterfield
Road, Hall Green,
Huthwaite

Zone 7

Asda, Bancroft Lane,
Mansfield

Local stores, Ladybrook

Morrisons, Sutton Road,
Mansfield

Sainsbury's, Westfield Lane,
Mansfield

Zone 8

Farmfoods, High Strest,
Mansfield Woodhouse

Local stores, Mansfield
Woodhouse

Local stores, New Houghton

Local stores, Pleasley

Morrisons, Woodhouse
Centre, High Street,
Mansfield Woodhouse

Tesco Extra, Chesterfield
Road South, Mansfield
Woodhouse

Zone 9

Aldi, Sellers Wood Drive,
Nottingham

Co-operative Food,
Beckhampton Farm,
Bestwood Park,
Nottingham

Co-operative Food,
Highbury Road, Bulwell,
Nottingham

Iceland, Main Street,
Bulwell, Nottingham

Local stores, Bestwood Park

Total

0.8%
1.5%
0.2%
0.2%
0.1%
0.5%
1.8%

1.2%

0.9%

0.3%
1.8%

1.2%

0.0%
0.4%
0.0%

0.1%
2.3%

0.8%

0.4%

0.5%

0.0%

0.6%

0.2%

11

WhRPRPREPN

[ee]

Zonel

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
3.0%

0.0%

1.2%

0.0%
3.7%

0.0%

0.0%
0.0%
0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

P OOOOo o

o

= O

[eNoNe]

Zone?2

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%
0.0%
0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

[eNeoNeoNoNe) o

o

[eNoNe]

Zone3

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%
0.0%
0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone4d Zoneb5 Zone 6 Zone7

0 0.0% 0 0.0% 0 56% 5 0.0% 0
0 0.0% 0 0.0% 0 111% 11 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 13% 1 00% 0
0 0.0% 0 0.0% 0 1.0% 1 00% 0
0 0.0% 0 0.0% 0 27% 3 1.0% 1
0 0.0% 0 0.0% 0 119% 12 0.0% 0
0 0.0% 0 0.0% 0 6.4% 6 41% 2

0 0.0% 0 0.0% 0 0.0% 0 53% 3
0 0.0% 0 0.0% 0 0.0% 0 38% 2
0 09% 0 0.0% 0 42% 4 94% 5
0 24% 1 0.0% 0 0.0% 0 11.8% 6
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 34% 2

0 0.0% 0 0.0% 0 0.0% 0 35% 2

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 13% 1 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone8

0.0%
0.0%
0.0%
0.0%
0.0%
1.1%
0.0%

0.0%

6.9%

1.0%
5.0%

2.7%

0.0%
5.9%
0.0%

2.4%
34.8%

9.8%

0.0%

0.0%

0.0%

0.0%

0.0%

[eNoNoNoNe]

Zone9

0.0%
0.0%
1.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%
0.0%
0.0%

0.0%
0.0%

0.0%

1.0%

2.6%

0.0%

2.1%

1.2%

oooonN o

o

[eNoNe]

Zone 10

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%
0.0%
0.0%

0.0%
0.0%

0.0%

1.5%

0.0%

0.0%

0.0%

0.0%

[eNeoNeoNoNe) o

o

[eNoNe]
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Local stores, Bulwell

Morrisons, Springfield Park,
Leen Drive, Bulwell,
Nottingham

Spar, Beckhampton Road,
Nottingham

Tesco Express, Howbeck
Road, Arnold, Gedling

Tesco Extra, Jennison Street,
Bulwell

Tesco Extra, Top Valley
Drive, Nottingham

Zone 10

Co-operative Food,
Nottingham Road,
Eastwood

Heron Frozen Foods,
Nottingham Road,
Eastwood

Local stores, Eastwood

Local stores, Kimberley

Local stores, Nuthall

Morrisons, Derby Road,
Eastwood

Premier, Ash Crescent,
Nuthall

Sainsbury's, Main Street,
Kimberley

Spar, Ash Crescent, Nuthall

Tesco Express, Nottingham
Road, Eastwood

Outside Survey Area

Aldi, Carter Lane,
Shirebrook

Aldi, High Street, Heanor

Aldi, Nottingham Road,
Mansfield

Asda, Arleston Lane, Sinfin

Asda, Forest Road, New
Ollerton

Asda, Front Street, Arnold,
Gedling

Asda, Loughborough Road,
West Bridgford

Asda, Old Mill Lane,
Mansfield

Asda, Radford Road, Hyson

Total

1.4%

2.8%

0.0%

4.2%

0.2%

1.0%

0.6%

0.1%

1.7%
0.3%
0.0%
2.4%
0.0%
3.3%
0.3%
1.6%
0.0%

0.0%
0.1%

0.0%
0.0%

1.9%

0.0%

0.5%

0.0%

10
20

30

Zonel

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

[eNoNoNe]

o

Zone?2

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%

0.0%

1.1%

0.0%

[eNoNoNe]

o

Zone3

0.0%

0.0%

0.0%

0.0%

0.0%

0.9%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.8%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

1.2%

0.0%

0.0%

0.0%

Zone4d

0 0.0%

0 1.0%

0 0.0%

0 0.0%

0 0.0%

1 0.0%

0 0.0%

0 0.0%

2.2%
0.0%
0.0%
8.0%

[eNoNoNe]

o

0.0%

1 0.0%

0 0.0%

0 09%

0 0.0%

0 0.0%
0 0.0%

0 0.0%
0 0.0%

1 0.0%

0 0.0%

0 0.0%

0 0.0%

Zoneb5

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

1.3%
0.0%
0.0%
5.2%

OO

o

0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%
0 0.0%

0 0.0%
0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

WOoOOoPr

o

Zone 6

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

[eNoNoNe]

o

Zone7

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

[eNoNoNe]

o

Zone8

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
1.0%

0.0%
0.0%

0.0%

0.0%

7.4%

0.0%

oo

eNeoNoNe]

Zone9

6.7%

12.6%

0.0%

20.1%

1.0%

4.2%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

8.6%

0.0%

0.0%

0.0%

10
19

30

[eNoNoNe] o

o

Zone 10

0.0%

1.1%

0.0%

0.0%

0.0%

0.0%

5.3%

1.1%

12.5%
2.1%
0.0%

11.7%
0.0%

27.0%
2.6%

13.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%
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Green, Nottingham

Asda, Wesley Street,
Langley Mill

Co-operative Food, Aspley
Lane, Aspley, Nottingham

Co-operative Food,
Clipstone Road West,
Forest Town, Mansfield

Co-operative Food,
Mansfield Road,
Carrington, Nottingham

Co-operative Food, Maple
Avenue, Ripley

Co-operative Food, Market
Place, Sandiacre, Erewash

Co-operative Food,
Southwell Road East,
Rainworth

Co-operative Food, Victoria
Street, Shirebrook

Co-operative Food,
Woodborough Road,
Mapperley, Nottingham

Farmfoods, High Street,
Alfreton

Farmfoods, Oxford Strest,
Ripley

Heron Frozen Foods, West
Gate, Mansfield

Iceland, Front Road, Arnold,
Gedling

Iceland, Rosemary Centre,
Mansfield

Lidl, Derby Road, Langley
Mill

Lidl, Mansfield Road,
Alfreton

Local stores, Alfreton

Local stores, Arnold

Local stores, Cinderhill

Local stores, llkeston

Local stores, Mansfield

Local stores, Shirebrook

Marks & Spencer Simply
Food, Riverside Retail
Park, Ilkeston, Erewash

Marks & Spencer, Albert

Total

0.3%

0.0%

0.2%

0.0%

0.1%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.5%
0.7%
0.3%
0.2%
0.7%
0.5%
2.0%
0.0%
0.7%
1.9%

0.1%
0.3%

0.0%

Zonel

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
2.2%

0.0%
0.0%

0.0%

o

[eNeol NeloNoNe]

Zone?2

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
1.1%

0.0%
0.0%

0.0%

o

[eNol NeoloNoNe]

Zone3

0.9%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.9%
0.0%
2.2%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%

Zone4d Zoneb5 Zone 6 Zone7

1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 25% 1
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 12% 1 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 7.2% 4
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 37% 2
0 0.0% 0 23% 1 0.0% 0 0.0% 0
1 09% 0 31% 2 0.0% 0 0.0% 0
0 09% 0 49% 3 0.0% 0 0.0% 0
2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 12% 1 0.0% 0 12.8% 7
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone8

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
10.6%

1.5%
0.0%

0.0%

[eR_N NoloNeNe)

Zone9

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
3.1%
0.0%
0.0%
1.2%
0.0%
8.3%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%

Zone 10

1.5%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
6.3%
0.0%

0.0%
2.8%

0.0%

o

NOOUIOOO
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Street, Nottingham

Marks & Spencer, West
Gate, Mansfield

Morrisons, Lings Bar Road,
Gamston

Morrisons, Whesatcroft Way,
Derby

Sainsbury's Local, Derby
Road, Stapleford

Sainshury's, Castle Bridge
Road, Nottingham

Sainsbury's, Cawdor Way,
Matlock

Sainsbury's, Nottingham
Road, Mansfield

Sainsbury's, Nottingham
Road, Ripley

Sainsbury's, Ranson Road,
Mapperley, Nottingham

Sainsbury's, Rother Way,
Chesterfield

Sainsbury's, Sir John
Robinson Way, Arnold,
Gedling

Spar, Aspley Lane,
Nottingham

Tesco Express, Hucknall
Road, Nottingham

Tesco Express, Mansfield
Road, Woodthorpe,
Nottingham

Tesco Express, Nottingham
Road, Mansfield

Tesco Express, Nuthall
Road, Cinderhill,
Nottingham

Tesco Express, Valley Road,
Basford, Nottingham

Tesco Extra, Bridge Street
North, Chesterfield

Tesco Extra, Jubilee Way
South, Oak Tree,
Mansfield

Tesco Extra, Rutland Street,
Ilkeston, Erewash

Tesco Extra, Swiney Way,
Toton

Total

0.5%

0.0%

0.2%

0.0%

0.0%

0.0%

1.1%

0.3%

0.0%

0.0%

2.7%

0.0%

0.0%

0.0%

0.3%

0.0%

0.1%

0.0%

1.0%

0.7%

0.0%

Zonel

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

2.8%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone?2

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.8%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.8%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone3

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone4d Zoneb5 Zone 6 Zone7

0 09% 0 0.0% 0 21% 2 13% 1

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 17% 1 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 13% 1 0.0% 0 95% 5

0 0.0% 0 35% 2 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 31% 2

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 33% 2 0.0% 0 7.2% 4

0 0.0% 0 17% 1 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone8

1.0%

0.0%

0.0%

0.0%

0.0%

0.0%

1.9%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

1.0%

0.0%

0.0%

0.0%

2.6%

0.0%

0.0%

Zone9

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

13.1%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone 10

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

1.1%

0.0%

0.0%

4.3%

0.0%
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Tesco Metro, Heanor

Tesco Metro, Victoria
Centre, Nottingham

Tesco Superstore, Carlton
Hill, Nottingham

Waitrose, Milton Street,
Nottingham

Waitrose, Ossington Way,
Newark

Others

Other

Internet / delivery

(Don't do this type of
shopping)

(Don't know / can't
remember)

Weighted base:
Sample:

Total

0.2%
0.2%

0.0%
0.5%
0.0%
2.9%
0.0%
0.0%

0.0%

716
695

Zonel
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0

38
68

Meanscore: [Number of visits per week]

Zone?2
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0

55
73

Q14 How often do you make ‘top up’ shopping trips to (STORE MENTIONED AT Q13)?
Those who do top-up shopping at Q12

Daily

At least two times a week
At least once aweek

At least once afortnight
At least once amonth

At least every two months
Less often

Have only visited once
(Don’t know / varies)

Mean:

Weighted base:
Sample:

5.5%

35.4%
43.0%

8.2%
1.9%
0.5%
0.5%
0.0%
5.1%

40
258
313

60

14

3
4
0
37

1.65

728
709

6.6%
46.2%
36.7%

5.4%

0.0%

0.0%

0.0%

0.0%

5.2%

3
18
14

NOOOoOON

1.88
38

8.0%
34.1%
44.8%

4.0%

6.3%

0.0%

0.7%

0.0%

2.1%

4
19
25

POOOWN

177

55
75

Zone3 Zone4d Zoneb5
0.0% 0 24% 1 0.0% 0
0.0% 0 0.0% 0 0.0% 0
0.0% 0 0.0% 0 0.0% 0
0.0% 0 0.0% 0 0.0% 0
0.0% 0 0.0% 0 0.0% 0
1.9% 2 46% 2 17% 1
0.0% 0 0.0% 0 0.0% 0
0.0% 0 0.0% 0 0.0% 0
0.0% 0 0.0% 0 0.0% 0
85 49 64
71 72 64
1.9% 2 52% 3 17% 1
553% 48 248% 12 359% 24
26.6% 23 443% 22 448% 30
8.1% 7 11.8% 6 8.0% 5
0.9% 1 78% 4 11% 1
0.0% 0 0.0% 0 0.0% 0
0.0% 0 0.0% 0 28% 2
0.0% 0 0.0% 0 0.0% 0
7.3% 6 6.0% 3 58% 4
1.67 1.48 141
87 49 68
74 72 67

Zone 6
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
4.2% 4
0.0% 0
0.0% 0
0.0% 0

98

7

9.1% 9
39.1% 39
20% 41
2.6% 3
1.9% 2
0.0% 0
1.3% 1
0.0% 0
4.1% 4
194

99

78

Zone7
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0

51

71

10.8% 6
23.5% 12
53.7% 28
5.0% 3
1.8% 1
0.0% 0
0.0% 0
0.0% 0
5.2% 3
1.89

51

71

Zone8
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
2.6% 1
0.0% 0
0.0% 0
0.0% 0

43

67

17.8% 8
36.1% 16
286% 12
6.2% 3
5.1% 2
0.0% 0
0.0% 0
0.0% 0
6.2% 3
245

43

68

Zone9
0.0% 0
1.0% 2
0.0% 0
2.6% 4
0.0% 0
5.5% 8
0.0% 0
0.0% 0
0.0% 0

150

68

1.0% 2
273% 41
521% 78
16.3% 24
0.0% 0
2.2% 3
0.0% 0
0.0% 0
1.0% 2
124

150

68

Zone 10
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
3.1% 3
0.0% 0
0.0% 0
0.0% 0
84
64
4.2% 4
334% 29
452% 39
5.7% 5
0.0% 0
0.0% 0
0.0% 0
0.0% 0
115% 10
1.63
87
67
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Total Zonel Zone2 Zone3 Zone4 Zone5 Zone6 Zone7 Zone8 Zone9 Zone 10
Meanscore: [£]
Q15 How much on average does your household normally spend on top up shopping in a week?
Those who do top-up shopping at Q12

£1-£5 13.0% 94 10.6% 4 235% 13 132% 12 16.1% 8 11.1% 7 19.3% 19 12.3% 6 17.2% 7 75% 11 7.2% 6
£6 - £10 241% 176 320% 12 155% 9 181% 16 211% 10 335% 23 28.6% 28 206% 11 19.4% 8 28.0% 42 192% 17
£11-£15 152% 111 16.9% 6 13.0% 7 194% 17 185% 9 51% 3 15.1% 15 10.9% 6 29.4% 13 11.0% 17 20.2% 18
£16 - £20 184% 134 9.7% 4 27.5% 15 169% 15 16.1% 8 24.8% 17 10.5% 10 27.7% 14 13.1% 6 20.7% 31 16.7% 15
£21- £25 56% 41 54% 2 5% 3 26% 2 57% 3 51% 3 31% 3 63% 3 14% 1 116% 17 32% 3
£26 - £30 55% 40 3.9% 2 64% 4 97% 8 4.4% 2 33% 2 84% 8 4.6% 2 34% 1 26% 4 6.7% 6
£31-£35 19% 13 1.0% 0 22% 1 08% 1 0.0% 0 0.0% 0 40% 4 1.0% 1 25% 1 21% 3 29% 3
£36 - £40 21% 16 3.8% 1 07% 0 09% 1 58% 3 23% 2 0.9% 1 27% 1 11% 0 22% 3 27% 2
£41 - £45 0.3% 2 0.0% 0 0.0% 0 21% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£46 - £50 13% 10 0.0% 0 0.0% 0 45% 4  34% 2 11% 1 0.0% 0 13% 1 27% 1 1.0% 2 0.0% 0
£51 - £55 0.1% 0 12% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£56 - £60 0.6% 4 0.0% 0 27% 1 0.0% 0 0.0% 0 0.0% 0 09% 1 09% 0 0.0% 0 0.0% 0 15% 1
£61 - £65 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11% 1
£66 - £70 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£71-£75 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£76 - £80 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 00% 0 0.0% 0 0.0% 0
£81 - £85 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£86 - £90 0.1% 0 0.0% 0 0.0% 0 0.0% 0 09% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£91 - £95 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£96 - £100 0.1% 0 0.0% 0 08% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£101 - £120 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£121 - £140 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£141 - £160 0.2% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 0 0.0% 0 09% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£161 - £180 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£181 - £200 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£201 - £250 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£250+ 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 105% 76 10.9% 4 18% 1 10.8% 9 53% 3 12.0% 8 7.2% 7 89% 5 98% 4 131% 20 17.6% 15
(Refused) 1.0% 8 47% 2 0.0% 0 11% 1 18% 1 17% 1 08% 1 18% 1 0.0% 0 0.0% 0 11% 1
Mean: 16.78 15.09 16.87 18.09 18.99 14.71 16.05 17.95 14.38 16.48 18.42
Weighted base: 728 38 55 87 49 68 99 51 43 150 87
Sample: 709 69 75 74 72 67 78 71 68 68 67
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Total Zonel Zone?2 Zone3 Zone4d Zoneb5 Zone 6 Zone7 Zone8 Zone9 Zone 10

Q16 Excluding Christmas shopping, where did you last go to buy clothing or footwear goods?
Excl. Nulls& SFT's

Zone 1

Aldi, Station Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sutton-in-Ashfield

Asda, Priestsic Road, 1.5% 12 6.3% 3 28% 2 0.0% 0 43% 2 0.0% 0 31% 3 0.0% 0 35% 2 0.0% 0 08% 1

Sutton-in-Ashfield
B&Q Warehouse, Mansfield ~ 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road, Sutton-in-Ashfield

Homebase, Station Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sutton-in-Ashfield
Matalan, Station Road, 15% 12 6.6% 3 55% 3 0.0% 0 35% 2 1.0% 1 3.0% 3 0.0% 0 0.9% 0 0.0% 0 0.0% 0

Sutton-in-Ashfield

Stanton Hill Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sutton-in-Ashfield Town 53% 44 21.0% 9 13.0% 8 0.6% 1 9.3% 5 3.6% 3 150% 16 4.1% 2 27T% 1 0.0% 0 0.0% 0
Centre

The Range, Station Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sutton-in-Ashfield

Wickes, Station Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sutton-in-Ashfield

Zone 2

Aldi, Lane End, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Kirkby-in-Ashfield

Astra Carpets, Lowmoor 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road, Kirkby-in-Ashfield

Kirkby-in-Ashfield Town 0.6% 5 0.0% 0 25% 1 0.0% 0 39% 2 20% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre

United Carpets & Beds, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lowmoor Road, Kirkby in

Ashfield

Zone 3

Annesley Road Local Centre  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ashgate Retail Park, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hucknall

Hucknall Town Centre 0.5% 4  0.0% 0 0.0% 0 44% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ravenshead Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tesco Extra, Ashgate Road, 0.6% 5 0.0% 0 0.0% 0 27% 3 48% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hucknall

Zone 4

Pinxton Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Selston Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 5

B&Q, Nottingham Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Somercotes

Jacksdale Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
MacArthur Factory Outlet 10.0% 83 19.8% 8 11.2% 7 1.8% 8 71% 3 149% 11 157% 17 7.6% 4 6.4% 3 107% 20 2.0% 2
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Centre (East Midlands),
South Normanton

Somercotes Local Centre

South Normanton Local
Centre

Tesco Superstore, Hall
Street, Alfreton

Zone 6

Huthwaite Local Centre

Skegby Local Centre

Tibshelf Local Centre

Zone 7

Morrisons, Sutton Road,
Mansfield

Zone 8

B&Q, Old Mill Lane,
Mansfield Woodhouse

Mansfield Woodhouse Town
Centre

Pleasley Local Centre

Tesco Extra, Chesterfield
Road South, Mansfield
Woodhouse

Wickes, Chesterfield Road
South, Mansfield

Zone 9

Bestwood Local Centre

Bulwell District Centre

Morrisons, Springfield Park,
Leen Drive, Bulwell,
Nottingham

Springfield Retail Park,
Nottingham

Tesco Extra, Jennison Street,
Bulwell

Tesco Extra, Top Valley
Drive, Nottingham

Wickes, Hucknall Lane,
Bulwell

Zone 10

B&Q Mini Warehouse,
Derby Road, Eastwood

Eastwood Town Centre

Giltbrook Retail Park,
Nottingham

Ikea, Giltbrook Retail Park,
Ikea Way, Giltbrook

Total

0.0%
0.0%

0.2%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.1%

0.0%

0.0%
2.2%
0.0%
0.8%
0.2%
0.4%

0.0%

0.0%

0.4%
3.7%

0.1%

Zonel

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

[eNoNe]

Zone?2

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%
1.9%

0.0%

[eNoNe]

— O

Zone3

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
9.9%
0.0%
1.8%
0.0%
0.0%

0.0%

0.0%

0.0%
6.9%

0.0%

Zone4d

0 0.0%
0 0.0%

0 13%
0 0.0%
0 0.0%
0 0.0%

0 0.0%

0 0.0%
0 0.0%
0 0.0%
0 0.0%

0 0.0%

0 0.0%
10 1.0%
0 0.0%
2 0.0%
0 0.0%
0 0.0%

0 0.0%

0 0.0%

0 0.0%
7 23%

0 0.0%

Zoneb5

0 0.0%
0 0.0%

1 0.0%
0 0.0%
0 0.0%
0 0.0%

0 0.0%

0 0.0%
0 0.0%
0 0.0%
0 0.0%

0 0.0%

0.0%
0.0%
0.0%

[eNoNe]

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%
1 12%

0 15%

[eNoNe]

Zone 6

0.0%
0.0%

0.8%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

[eNoNe]

Zone7

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

[eNoNe]

Zone8

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

1.4%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

Zone9

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
4.1%
0.0%
2.1%
0.9%
1.8%

0.0%

0.0%

0.0%
0.0%

0.0%

(@} Ne]

o o

Zone 10

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
1.2%
0.0%
0.0%

0.0%

0.0%

2.7%
18.8%

0.0%

[eNoNe]
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Kimberley Town Centre

Morrisons, Derby Road,
Eastwood

Sainsbury's, Main Street,
Kimberley

Outside Survey Area

Abroad

Alfreton Town Centre

Arnold Town Centre

Asda, Front Street, Arnold,
Gedling

Asda, Old Mill Lane,
Mansfield

Asda, Wesley Street,
Langley Mill

B&Q, Baums Lane,
Mansfield

B&Q, Mansfield Road,
Daybrook, Arnold

Beeston Town Centre

Belper Town Centre

Castle Marina Retail Park,
Nottingham

Chesterfield Town Centre

Chilwell Retail Park,
Nottingham

Clay Cross Town Centre

Currys PC World,
Nottingham Road,
Mansfield

Darley Dale Town Centre

Daybrook Retail Park,
Arnold

Denby Local Centre

Derby City Centre

DFS, Warney Brook

Furniture Centre, Matlock

Heanor Town Centre

Hill Top Loca Centre

IIkeston Town Centre

Langley Mill Town Centre

Lincoln City Centre

Madford Retail Park,
Nottingham

Mansfield Town Centre

Matlock Town Centre

Meadowhall Shopping

Total

0.6%
0.0%

0.5%

0.2%
0.6%
0.7%
0.2%

0.7%

1.0%

0.0%

0.0%

0.5%
0.0%
0.2%

1.8%
0.0%

0.0%
0.0%

0.0%
0.0%

0.3%
2.6%
0.0%

0.1%
0.0%
0.7%
0.2%
0.1%
0.0%

16.8%

0.0%
3.7%

NN

o

OFRPPFPOOPRr

139

30

Zonel

0.0%
0.0%

0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%

1.1%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
1.9%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

14.9%
0.0%
3.7%

[oNeoNeNe]

o

[cNeoNeoNoNoNe] oOr o

N OO

Zone?2

0.0%
0.0%

0.0%

1.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
1.9%
0.0%

26.1%
0.0%
2.9%

[eNoNeN o

o

[eNoNe]

ol NeoloNoNe]

Zone3

0.0%
0.0%

0.0%

0.0%
0.0%
0.7%
0.0%

0.7%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
1.5%
0.0%

0.0%
0.0%
0.6%
0.0%
0.0%
0.0%

5.8%
0.0%
0.0%

Zone4d Zoneb5 Zone 6 Zone7

0 0.0% 0 1.0% 1 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 1.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 17% 1 58% 4 0.0% 0 0.0% 0
1 00% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
1 09% 0 0.0% 0 0.0% 0 08% 0

0 0.0% 0 51% 4 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 09% 0 7.6% 6 57% 6 21% 1
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 22% 2 0.0% 0
1 12.5% 6 10.2% 7 1% 2 17% 1
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
1 00% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
6 15.0% 7 193% 14 291% 31 522% 30
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 24% 1 53% 4 6.6% 7 17% 1

Zone8

0.0%
0.0%

0.0%

2.7%
0.0%
0.0%
0.0%

8.5%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%

3.2%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

51.0%
0.0%
3.0%

[eNeoNe]

leNoNoNoNoNe]

Zone9

1.3%
0.0%

0.0%

0.0%
0.0%
2.5%
0.8%

0.0%

0.0%

0.0%

0.0%

0.9%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.8%
0.0%
6.8%

NO1TO O

o

[eNoNeoNoNoNe] [eNoNe)

onN

Zone 10

2.0%
0.0%

3.2%

0.0%
0.0%
0.0%
0.0%

0.0%

3.9%

0.0%

0.0%

2.2%
0.0%
1.2%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
2.5%
0.0%

0.8%
0.0%
4.8%
1.2%
0.0%
0.0%

4.1%
0.0%
0.0%

[eNoNeoNe]

o

OOoORruUIOoORr o wo

(@R
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Centre, Sheffield
Netherfield Town Centre
Newark-on-Trent Town

Centre
Nottingham City Centre
Nottingham Road Retail

Park, Mansfield
Portland Retail Park,

Mansfield
Ravenshead Retail Park,

Chesterfield
Ripley Town Centre
Riverside Retail Park,

Nottingham
Sainsbury's, Nottingham

Road, Mansfield
Sainsbury's, Nottingham

Road, Ripley
Sainsbury's, Sir John

Robinson Way, Arnold,

Gedling
Sheffield City Centre
Shirebrook Town Centre
St Peters Retail Park,

Mansfield
Stoke-on-Trent City Centre
Tesco Extra, Jubilee Way

South, Oak Tree,

Mansfield
Victoria Retail Park,

Netherfield, Nottingham
Wickes, Mansfield Road,

Daybrook
Wyvern Retail Park, Derby
Others
Other
Internet / delivery
(Don't know / can't

remember)
(Don't do this type of

shopping)
Weighted base:
Sample:

Total

0.0%
0.0%

33.2%
0.2%

0.0%

0.2%

0.2%
0.0%

0.8%
0.1%
0.4%
0.6%
0.0%
1.7%
0.0%
0.0%
0.2%
0.0%
0.0%
3.0%
0.0%
0.0%

0.0%

0
0

275

828
825

Zonel

0.0%
0.0%

12.7%
2.6%

0.0%

1.1%

0.0%
0.0%

2.1%
0.0%
0.0%
0.0%
0.0%
1.1%
0.0%
0.0%
0.0%
0.0%
0.0%
5.2%
0.0%
0.0%

0.0%

o o

= o1

oonN

41
78

Zone?2

0.0%
0.0%

21.5%
0.0%

0.0%

0.0%

0.0%
0.0%

0.7%
0.0%
0.0%
0.0%
0.0%
8.9%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0
0

[eNoNe]

59
86

Zone3

0.0%
0.0%

54.9%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
1.7%
0.0%
0.0%

0.0%

0
0

oonN

102
84

Zone4d

0.0%
0.0%

23.7%
0.0%

0.0%

0.0%

0.0%
0.0%

1.3%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
3.3%
0.0%
0.0%

0.0%

Zoneb5

0 0.0%
0 0.0%

12 15.2%
0 0.0%

0 0.0%
0 0.0%

0 2.0%
0 0.0%

1 0.0%
0 15%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
2.7%

0.0%
0.0%

oonN

0 0.0%

49
79

oonN

72
7

Zone 6

0.0%
0.0%

9.3%
0.9%

0.0%

0.0%

0.0%
0.0%

0.9%
0.0%
0.0%
2.9%
0.0%
3.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0
0

[eNoNe]

107
88

Zone7

0.0%
0.0%

13.3%
0.0%

0.0%

0.9%

0.0%
0.0%

5.1%
0.0%
0.0%
0.0%
0.0%
6.6%
0.0%
0.0%
0.0%
0.0%
0.0%
4.0%
0.0%
0.0%

0.0%

oonN

57
91

Zone8

0.0%
0.0%

0.9%
0.0%

0.0%

1.4%

0.0%
0.0%

1.9%
0.0%
0.0%
0.9%
0.0%
3.8%
0.0%
0.0%
0.0%
0.0%
0.0%
7.8%
0.0%
0.0%

0.0%

oo

o

oo

46
76

Zone9

0.0%
0.0%

61.2%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%
0.0%
1.7%
0.9%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
3.4%
0.0%
0.0%

0.0%

0
0

114

[eNeNe

187
79

Zone 10
0.0% 0
0.0% 0
425% 46
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
1.2% 1
0.0% 0
0.0% 0
4.9% 5
0.0% 0
0.0% 0
0.0% 0
109
87
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Total Zonel Zone2 Zone3 Zone4 Zone5 Zone6 Zone7 Zone8 Zone9 Zone 10
Meanscore: [Number of visits per month]
Q16AHow often do you make shopping trips for clothing or footwear to (LOCATION MENTIONED AT Q16)?
Not those who said 'Abroad’ or 'Internet / delivery' or ‘(Don't know / can't remember)' or '(Don't do this type of shopping)' at Q16
Daily 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 09% 1 00% 0 0.0% 0 0.0% 0 0.0% 0
At least two times a week 0.6% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 09% 1 28% 2 0.0% 0 08% 2 08% 1
At least once aweek 42% 34 24% 1 08% 0 20% 2 31% 2 44% 3 57% 6 13.2% 8 49% 2 13% 2 12% 8
At least once afortnight 71% 59 6.2% 3 29% 2 47% 5 7.6% 4 6.0% 4 29% 3 10.0% 6 4.6% 2 85% 16 13.7% 15
At least once amonth 241% 199 19.5% 8 263% 15 36.6% 37 238% 12 372% 27 195% 21 18.0% 10 18.1% 8 18.0% 34 248% 27
At least every two months 17.2% 142 11.4% 5 179% 10 226% 23 238% 12 8.1% 6 239% 26 10.2% 6 7.2% 3 204% 38 128% 14
At least every 3 months 17.1% 142 20.8% 9 19.7% 11 11.1% 11 13.3% 7 20.2% 15 14.9% 16 17.3% 10 21.8% 10 184% 34 17.8% 19
At least every 6 months 157% 130 17.4% 7 13.8% 8 10.8% 11 14.8% 7 11.2% 8 15.7% 17 18.7% 11 24.7% 11 228% 43 6.5% 7
Lessoftenthanonceevery 6  65% 54 9.2% 4 15.0% 9 3% 4 56% 3 7.8% 6 6.6% 7 52% 3 80% 4 4.0% 7 12% 8
months
Have only visited once 0.3% 2 1.0% 0 0.0% 0 07% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 09% 1
(Don't know / varies) 72% 59 12.2% 5 3.6% 2 76% 8 7.9% 4 51% 4 90% 10 47% 3 10.7% 5 58% 11 84% 9
Mean: 0.87 0.66 0.56 0.77 0.77 0.84 112 134 0.71 0.72 110
Weighted base: 827 41 58 102 49 72 107 57 44 187 109
Sample: 822 78 85 84 79 7 88 91 74 79 87
Q17 How do you normally travel to (LOCATION MENTIONED AT Q16)?
Not those who said 'Abroad’ or 'Internet / delivery' or ‘(Don't know / can't remember)' or '(Don't do this type of shopping)' at Q16
Car / van (asdriver) 56.1% 463 61.0% 25 66.8% 39 59.1% 60 66.0% 32 653% 47 716% 77 499% 29 61.4% 27 347% 65 57.5% 63
Car / van (as passenger) 10.7% 88 15.5% 6 8.8% 5 7.3% 7 19.2% 9 15.0% 11 12.2% 13 10.5% 6 97% 4 6.7% 13 12.1% 13
Bus, minibus or coach 188% 156 82% 3 42% 2 136% 14 8.0% 4 140% 10 38% 4 14.6% 8 15.0% 7 492% 92 10.0% 11
Motorcycle, scooter or 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
moped
Walk 45% 37 94% 4 0.7% 0 36% 4 0.0% 0 0.0% 0 54% 6 181% 10 2.0% 1 17% 3 85% 9
Taxi 0.7% 6 11% 0 14% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 16% 1 28% 1 0.8% 2 08% 1
Train 27% 22 3.8% 2 153% 9 0.0% 0 0.0% 0 23% 2 54% 6 12% 1 0.0% 0 0.0% 0 32% 3
Metro 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 1 0.0% 0 0.0% 0 0.0% 0 08% 2 09% 1
Bicycle 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Mohility scooter / disability 0.0% 0 1.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
vehicle
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Goods delivered 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Park & Ride 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 08% 1
Tram 39% 32 0.0% 0 28% 2 14.8% 15 6.8% 3 0.0% 0 08% 1 0.0% 0 0.0% 0 29% 5 54% 6
(Don't know / varies) 1.9% 16 0.0% 0 0.0% 0 16% 2 0.0% 0 0.0% 0 0.9% 1 41% 2 91% 4 31% 6 09% 1
Weighted base: 827 41 58 102 49 72 107 57 44 187 109
Sample: 822 78 85 84 79 77 88 91 74 79 87
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Q18 When you go shopping for clothing or footwear, do you link this trip with another activity?
Not those who said ‘Abroad’ or 'Internet / delivery' or ‘(Don't do this type of shopping)' at Q16
Y es—food shopping 69% 59 92% 4 A7% 3 97% 10 25% 1 44% 3 52% 6 4.2% 2 51% 2 84% 16 94% 10
Y es — non-food shopping 75% 64 6.9% 3 234% 14 19% 2 31% 2 62% 5 58% 7 45% 3 11.1% 5 92% 17 6.4% 7
Y es — visiting services such 1.3% 11 1.4% 1 49% 3 0.0% 0 22% 1 35% 3 21% 2 17% 1 08% 0 0.0% 0 0.0% 0
as banks and other
financial ingtitutions
Y es— leisure activity 3.6% 30 3.0% 1 53% 3 6.0% 6 25% 1 1.0% 1 19% 2 46% 3 0.0% 0 34% 6 56% 6
Y es—travelling to/from 24% 20 0.0% 0 0.0% 0 24% 3 24% 1 91% 7 1% 2 12% 1 08% 0 0.0% 0 57% 6
work
Y es—travelling to/from 0.5% 4 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 08% 1 0.0% 0 6.0% 3 0.0% 0 0.0% 0
school/college/university
Y es — getting petrol 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Yes—visiting café/ pub / 19.2% 164 15.0% 7 157% 9 22.9% 24 28.7% 14 19.3% 15 13.9% 16 18.4% 11 10.0% 5 26.1% 49 12.4% 14
restaurant
Yes—visiting family/friends  1.6% 13 0.0% 0 0.0% 0 4.0% 4 21% 1 11% 1 00% 0 4.0% 2 27% 1 12% 2 11% 1
Yes—visiting health service  0.5% 4 09% 0 0.0% 0 0.0% 0 0.0% 0 44% 3 0.0% 0 08% 0 0.0% 0 0.0% 0 0.0% 0
such as doctor, dentist,
hospital
Y es — visiting other service 0.4% 4  0.0% 0 07% 0 0.0% 0 08% 0 0.0% 0 0.0% 0 0.0% 0 13% 1 0.0% 0 19% 2
such as laundrette,
hairdresser, recycling
Y es — getting petrol 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11% 1
Y es—visiting family / 16% 14 0.0% 0 6.5% 4  0.9% 1 08% 0 47% 4 11% 1 16% 1 00% 0 0.9% 2 08% 1
friends
Y es — other activity 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
No 50.7% 433 61.0% 27 36.0% 21 464% 49 526% 26 464% 36 580% 65 51.7% 30 536% 26 486% 92 548% 61
Y es — window shopping / 11% 10 0.0% 0 0.7% 0 0.6% 1 22% 1 00% 0 6.0% 7 0.0% 0 0.0% 0 0.0% 0 0.8% 1
browsing
(Don’t know / varies) 27% 23 26% 1 1.0% 1 50% 5 0.0% 0 0.0% 0 34% 4 74% 4 85% 4 21% 4  0.0% 0
Weighted base: 854 44 58 106 50 77 112 58 49 188 111
Sample: 849 83 86 85 81 81 92 92 79 80 90
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Q19 Excluding Christmas shopping, where did you last go to buy Books, CDs, DVDs?

Excl. Nulls& SFT's
Zone 1
Aldi, Station Road, 0.1% 0 22% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sutton-in-Ashfield
Asda, Priestsic Road, 49% 16 26.1% 5 16.0% 4  0.0% 0 91% 2 0.0% 0 16.4% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sutton-in-Ashfield
B&Q Warehouse, Mansfield ~ 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road, Sutton-in-Ashfield
Homebase, Station Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sutton-in-Ashfield
Matalan, Station Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sutton-in-Ashfield
Stanton Hill Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sutton-in-Ashfield Town 2.2% 7 47T% 1 33% 1 0.0% 0 3.6% 1 0.0% 0 11.8% 4  0.0% 0 3.0% 1 0.0% 0 0.0% 0
Centre
The Range, Station Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sutton-in-Ashfield
Wickes, Station Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sutton-in-Ashfield
Zone 2
Aldi, Lane End, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Kirkby-in-Ashfield
Astra Carpets, Lowmoor 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road, Kirkby-in-Ashfield
Kirkby-in-Ashfield Town 1.9% 6 6.2% 1 149% 4 15% 1 36% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre
United Carpets & Beds, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lowmoor Road, Kirkby in
Ashfield
Zone 3
Annesley Road Local Centre  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ashgate Retail Park, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hucknall
Hucknall Town Centre 0.7% 2 0.0% 0 0.0% 0 53% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ravenshead Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tesco Extra, Ashgate Road, 49% 15 0.0% 0 0.0% 0 264% 11 0.0% 0 85% 1 0.0% 0 0.0% 0 0.0% 0 21% 2 25% 1
Hucknall
Zone 4
Pinxton Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Selston Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 5
B&Q, Nottingham Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Somercotes
Jacksdale Local Centre 0.3% 1 0.0% 0 0.0% 0 0.0% 0 51% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
MacArthur Factory Outlet 2.2% 7 84% 2 50% 1 15% 1 48% 1 0.0% 0 25% 1 18% 0 15% 0 0.0% 0 25% 1
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Centre (East Midlands),
South Normanton

Somercotes Local Centre

South Normanton Local
Centre

Tesco Superstore, Hall
Street, Alfreton

Zone 6

Huthwaite Local Centre

Skegby Local Centre

Tibshelf Local Centre

Zone 7

Morrisons, Sutton Road,
Mansfield

Zone 8

B&Q, Old Mill Lane,
Mansfield Woodhouse

Mansfield Woodhouse Town
Centre

Pleasley Local Centre

Tesco Extra, Chesterfield
Road South, Mansfield
Woodhouse

Wickes, Chesterfield Road
South, Mansfield

Zone 9

Bestwood Local Centre

Bulwell District Centre

Morrisons, Springfield Park,
Leen Drive, Bulwell,
Nottingham

Springfield Retail Park,
Nottingham

Tesco Extra, Jennison Street,
Bulwell

Tesco Extra, Top Valley
Drive, Nottingham

Wickes, Hucknall Lane,
Bulwell

Zone 10

B&Q Mini Warehouse,
Derby Road, Eastwood

Eastwood Town Centre

Giltbrook Retail Park,
Nottingham

Ikea, Giltbrook Retail Park,
Ikea Way, Giltbrook

Total

0.0%
0.0%

0.9%
0.0%
0.0%
0.0%

1.2%

0.0%

1.5%

0.1%

1.2%

0.0%

0.0%
0.5%
0.5%
0.0%
1.0%
1.2%

0.0%

0.0%

1.0%
0.0%

0.0%

NN O

Zonel

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

[eNoNe]

Zone?2

0.0%
0.0%

1.9%
0.0%
0.0%
0.0%

0.0%

0.0%

4.7%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

[eNoNe]

Zone3

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
4.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

Zone4d Zoneb5 Zone 6 Zone7

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 24% 0 6.4% 1 29% 1 00% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 24% 0 0.0% 0 0.0% 0 12.7% 3

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0%

o o

0 0.0% 0 0.0% 0 0.0% 0 18%

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 43% 1 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone8

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

13.7%

1.5%

12.4%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

Zone9

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
2.1%
0.0%
4.2%

5.3%

0.0%

0.0%

0.0%
0.0%

0.0%

N OO

Zone 10

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

6.6%
0.0%

0.0%

[eNoNe]
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Kimberley Town Centre

Morrisons, Derby Road,
Eastwood

Sainsbury's, Main Street,
Kimberley

Outside Survey Area

Abroad

Alfreton Town Centre

Arnold Town Centre

Asda, Front Street, Arnold,
Gedling

Asda, Old Mill Lane,
Mansfield

Asda, Wesley Street,
Langley Mill

B&Q, Baums Lane,
Mansfield

B&Q, Mansfield Road,
Daybrook, Arnold

Beeston Town Centre

Belper Town Centre

Castle Marina Retail Park,
Nottingham

Chesterfield Town Centre

Chilwell Retail Park,
Nottingham

Clay Cross Town Centre

Currys PC World,
Nottingham Road,
Mansfield

Darley Dale Town Centre

Daybrook Retail Park,
Arnold

Denby Local Centre

Derby City Centre

DFS, Warney Brook

Furniture Centre, Matlock

Heanor Town Centre

Hill Top Loca Centre

IIkeston Town Centre

Langley Mill Town Centre

Lincoln City Centre

Madford Retail Park,
Nottingham

Mansfield Town Centre

Matlock Town Centre

Meadowhall Shopping

Total

1.1%
1.6%

1.0%

1.0%
1.4%
1.5%
1.0%

0.4%

0.6%

0.0%

0.0%

0.7%
0.0%
0.0%

1.1%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
1.5%
0.0%

0.0%
0.0%
0.4%
0.4%
0.4%
0.0%

18.2%

0.0%
1.8%

Zonel

0.0%
0.0%

g1 w

3 0.0%

0.0%
0.0%
0.0%
0.0%

w oo w

[N

2.5%
2 0.0%
0 0.0%
0 0.0%
2 0.0%
0 0.0%
0 0.0%

4 22%
0 0.0%

0 0.0%
0 0.0%

0 0.0%
0 0.0%

0.0%
2.2%
0.0%

o u1o

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

OFrRPFPEFLPOO

58 30.4%
0 0.0%
6 95%

[oNeoNeNe]

o

[cNeoNeoNoNoNe] [eNoNe]

N OO

Zone?2

0.0%
0.0%

0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
4.7%
0.0%

23.9%
0.0%
1.7%

[eNoNeoNe]

o

ol NeoloNoNe] [eNoNe]

[eNeNe

Zone3

0.0%
0.0%

0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

1.5%
0.0%
0.0%

Zone4d Zoneb5 Zone 6 Zone7
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 4.3% 1 0.0% 0 0.0% 0
0 24% 0 43% 1 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 48% 1 21.2% 4 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 72% 2 18% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 19.4% 3 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
1 16.4% 3 24.0% 4 316% 10 71.7% 18
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 91% 2 2% 1 18% 0

Zone8

0.0%
0.0%

0.0%

0.0%
0.0%
0.0%
0.0%

3.2%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%

1.5%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

37.2%
0.0%
1.7%

[eNeoNe]

leNoNoNoNoNe]

Zone9

0.0%
0.0%

0.0%

4.2%
0.0%
6.3%
4.2%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%
0.0%

o o

WU ow

o

[eNoNeoNoNoNe] [eNoNe)

[eNoNe]

Zone 10

8.9%
11.1%

5.0%

0.0%
0.0%
0.0%
0.0%

0.0%

5.0%

0.0%

0.0%

6.2%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
2.5%
0.0%

0.0%
0.0%
3.3%
3.3%
0.0%
0.0%

0.0%
0.0%
0.0%

[eNoNeoNe]

o

OORrPFrOoOOo (el N

[eNoNe]
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Centre, Sheffield
Netherfield Town Centre
Newark-on-Trent Town

Centre
Nottingham City Centre
Nottingham Road Retail

Park, Mansfield
Portland Retail Park,

Mansfield
Ravenshead Retail Park,

Chesterfield
Ripley Town Centre
Riverside Retail Park,

Nottingham
Sainsbury's, Nottingham

Road, Mansfield
Sainsbury's, Nottingham

Road, Ripley
Sainsbury's, Sir John

Robinson Way, Arnold,

Gedling
Sheffield City Centre
Shirebrook Town Centre
St Peters Retail Park,

Mansfield
Stoke-on-Trent City Centre
Tesco Extra, Jubilee Way

South, Oak Tree,

Mansfield
Victoria Retail Park,

Netherfield, Nottingham
Wickes, Mansfield Road,

Daybrook
Wyvern Retail Park, Derby
Others
Other
Internet / delivery
(Don't know / can't

remember)
(Don't do this type of

shopping)
Weighted base:
Sample:

Total

0.0%
0.0%

29.8%
0.0%

0.0%

0.0%

0.0%
0.0%

1.6%
0.4%
0.7%
0.0%
0.1%
0.0%
0.0%
1.0%
0.4%
0.0%
0.0%
5.6%
0.0%
0.0%

0.0%

319
342

Zonel

0.0%
0.0%

3.3%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
2.5%
0.0%
0.0%

0.0%

o o

[N o

[eNoNe]

18
33

Zone?2

0.0%
0.0%

12.8%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
6.0%
0.0%
0.0%
0.0%
5.2%
0.0%
0.0%

0.0%

o o

o w

[oNeoNe]

— O

[eNeN

24
40

Zone3

0.0%
0.0%

56.6%
0.0%

0.0%

0.0%

0.0%
0.0%

1.7%
1.5%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

Zone4d

0.0%
0.0%

3.6%
0.0%

0.0%

0.0%

0.0%
0.0%

10.3%
3.6%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
8.7%
0.0%
0.0%

0.0%

Zoneb5

0.0%
0.0%

o o

18.1%
0.0%

[N o

0 0.0%
0 0.0%

0 0.0%
0 0.0%

2 0.0%
1 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0.0%

0.0%
0.0%

oonN

0 0.0%

18
30

o o

ow

[eNoNe]

17
22

Zone 6

0.0%
0.0%

10.8%
0.0%

0.0%

0.0%

0.0%
0.0%

2.9%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
3.8%
0.0%
0.0%
0.0%
7.2%
0.0%
0.0%

0.0%

oonN

32
27

Zone7

0.0%
0.0%

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

4.7%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
2.0%
0.0%
0.0%
0.0%
1.8%
0.0%
0.0%

0.0%

o o

o o

[eNoNe]

26
36

Zone8

0.0%
0.0%

12.4%
0.0%

0.0%

0.0%

0.0%
0.0%

1.5%
0.0%
0.0%
0.0%
1.5%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
9.0%
0.0%
0.0%

0.0%

oo

w

oo

28
45

Zone9

0.0%
0.0%

61.6%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%
0.0%
3.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
6.6%
0.0%
0.0%

0.0%

0
0

oo o,

73
38

Zone 10

0.0%
0.0%

27.9%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
3.3%
0.0%
0.0%
11.8%
0.0%
0.0%

0.0%

(@R

38
33

080116

NEMS market research



Ashfield Retail and L eisure Study

By ZoneFiltered (Nulls& SFT's)

Weighted: for Nexus Planning
Total Zonel Zone2 Zone3 Zone4 Zone5 Zone6 Zone7 Zone8 Zone9 Zone 10
Meanscore: [Number of visits per month]
Q19AHow often do you make shopping trips for Books, CDs or DVDs to (LOCATION MENTIONED AT Q19)?
Not those who said 'Abroad’ or 'Internet / delivery' or ‘(Don't know / can't remember)' or '(Don't do this type of shopping)' at Q19
Daily 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
At least two times a week 1.1% 3 22% 0 0.0% 0 15% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 1 22% 2 0.0% 0
At least once aweek 41% 13 0.0% 0 10.8% 3 32% 1 6.0% 1 12.7% 2 12% 2 0.0% 0 38% 1 33% 2 0.0% 0
At least once afortnight 5.4% 17 8.4% 2 35% 1 75% 3 11.9% 2 0.0% 0 12.9% 4 71% 2 32% 1 22% 2 22% 1
At least once amonth 133% 42 10.2% 2 12.6% 3 12.5% 5 12.5% 2 13.3% 2 8.0% 3 13.8% 4 22.1% 6 4.4% 3 307% 12
At least every two months 6.8% 21 17.4% 3 17% 0 11.3% 5 14.6% 3 43% 1 0.0% 0 20% 1 15% 0 7.7% 5 83% 3
At least every 3 months 18.6% 59 12.6% 2 33.4% 8 27.0% 12 20.6% 4 13.3% 2 19.2% 6 9.8% 3 3.0% 1 191% 13 19.5% 7
At least every 6 months 223% 70 21.0% 4 20.3% 5 7.0% 3 19.2% 3 37.3% 6 26.8% 9 21.8% 6 17.0% 5 31.7% 22 19.0% 7
Lessoftenthanonceevery 6 13.0% 41 14.4% 3 12.7% 3 10.6% 5 0.0% 0 10.7% 2 183% 6 351% 9 22.6% 6 8.0% 6 47% 2
months

Have only visited once 0.7% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 38% 1 0.0% 0 33% 1
(Don't know / varies) 148% 47 13.7% 3 50% 1 19.4% 8 15.1% 3 85% 1 76% 2 10.3% 3 20.0% 6 21.3% 15 12.2% 5
Mean: 0.75 0.73 0.83 0.85 091 0.86 0.82 0.45 0.94 0.72 0.56
Weighted base: 315 18 24 43 18 17 32 26 28 70 38
Sample: 340 33 40 38 30 22 27 36 45 36 33
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Total Zonel Zone?2 Zone3 Zone4d Zoneb5 Zone 6 Zone7 Zone8 Zone9 Zone 10

Q20 Excluding Christmas shopping, where did you last go to buy small household goods such as home furnishings, glass and china items?
Excl. Nulls& SFT's

Zone 1

Aldi, Station Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sutton-in-Ashfield

Asda, Priestsic Road, 1.9% 10 8.1% 2 A7% 2 0.0% 0 14% 0 20% 1 6.2% 4 0.0% 0 12% 0 0.0% 0 0.0% 0

Sutton-in-Ashfield
B&Q Warehouse, Mansfield ~ 0.8% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.0% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road, Sutton-in-Ashfield

Homebase, Station Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sutton-in-Ashfield
Matalan, Station Road, 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 0 0.0% 0 0.0% 0

Sutton-in-Ashfield

Stanton Hill Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sutton-in-Ashfield Town 104% 54 354% 8 21.9% 11 0.0% 0 26.2% 9 55% 2 244% 16 10.7% 4 10.7% 4  0.0% 0 0.0% 0
Centre

The Range, Station Road, 1.5% 8 3.6% 1 32% 2 0.0% 0 0.0% 0 18% 1 6.0% 4 0.0% 0 13% 0 0.0% 0 0.0% 0
Sutton-in-Ashfield

Wickes, Station Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sutton-in-Ashfield

Zone 2

Aldi, Lane End, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Kirkby-in-Ashfield

Astra Carpets, Lowmoor 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road, Kirkby-in-Ashfield

Kirkby-in-Ashfield Town 0.3% 2 0.0% 0 26% 1 0.0% 0 12% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre

United Carpets & Beds, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lowmoor Road, Kirkby in

Ashfield

Zone 3

Annesley Road Local Centre  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ashgate Retail Park, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hucknall

Hucknall Town Centre 56% 29 0.0% 0 0.0% 0 337% 26 14% 0 0.0% 0 14% 1 0.0% 0 0.0% 0 17% 2 0.0% 0
Ravenshead Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tesco Extra, Ashgate Road, 0.6% 3 0.0% 0 0.0% 0 21% 2 45% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hucknall

Zone 4

Pinxton Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Selston Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 5

B&Q, Nottingham Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Somercotes

Jacksdale Local Centre 0.1% 0 0.0% 0 0.0% 0 0.0% 0 14% 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

= O

MacArthur Factory Outlet 27% 14 0.0% 0 42% 2 0.0% 0 19% 11.9% 5 14% 1 0.0% 0 12% 0 26% 2 3.8% 3
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Centre (East Midlands),
South Normanton

Somercotes Local Centre

South Normanton Local
Centre

Tesco Superstore, Hall
Street, Alfreton

Zone 6

Huthwaite Local Centre

Skegby Local Centre

Tibshelf Local Centre

Zone 7

Morrisons, Sutton Road,
Mansfield

Zone 8

B&Q, Old Mill Lane,
Mansfield Woodhouse

Mansfield Woodhouse Town
Centre

Pleasley Local Centre

Tesco Extra, Chesterfield
Road South, Mansfield
Woodhouse

Wickes, Chesterfield Road
South, Mansfield

Zone 9

Bestwood Local Centre

Bulwell District Centre

Morrisons, Springfield Park,
Leen Drive, Bulwell,
Nottingham

Springfield Retail Park,
Nottingham

Tesco Extra, Jennison Street,
Bulwell

Tesco Extra, Top Valley
Drive, Nottingham

Wickes, Hucknall Lane,
Bulwell

Zone 10

B&Q Mini Warehouse,
Derby Road, Eastwood

Eastwood Town Centre

Giltbrook Retail Park,
Nottingham

Ikea, Giltbrook Retail Park,
Ikea Way, Giltbrook

Total

0.6%
0.0%

1.0%
0.0%
0.0%
0.0%

0.2%

0.1%

0.2%

0.0%

0.8%

0.0%

0.0%
1.3%
0.1%
0.1%
0.3%
0.3%

0.0%

0.0%

0.4%
12.0%

3.2%

»~NOo

Zonel

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

1.8%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%
8.9%

0.0%

[eNoNe]

N O

Zone?2

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%
9.2%

0.0%

[eNoNe]

» O

Zone3

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.9%
1.0%
0.0%
0.0%

0.0%

0.0%

0.0%
18.5%

8.3%

Zone4d

0 12%
0 0.0%

0 0.0%
0 0.0%
0 0.0%
0 0.0%

0 12%

0 0.0%
0 0.0%
0 0.0%
0 0.0%

0 0.0%

0.0%
0.0%
0.0%

[l eNe]

1 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%
14 59%

6 14%

Zoneb5

0 6.7%
0 0.0%

0 9.6%
0 0.0%
0 0.0%
0 0.0%

0 0.0%

0 0.0%
0 0.0%
0 0.0%
0 0.0%

0 0.0%

0.0%
0.0%
0.0%

[eNoNe]

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0.0%
12.9%

N O

0 35%

[eNoNe]

Zone 6

0.0%
0.0%

1.4%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%
9.3%

0.0%

[eNoNe]

Zone7

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

2.0%

0.0%

0.0%

0.0%

2.9%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

[eNoNe]

Zone8

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

2.9%

0.0%

9.6%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

1.2%

Zone9

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
7.4%
0.0%
0.0%
2.0%

1.7%

0.0%

0.0%

0.0%
6.5%

6.3%

o ~NO

[ Ne)

Zone 10

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

3.2%
32.9%

3.4%

[eNoNe]
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Kimberley Town Centre

Morrisons, Derby Road,
Eastwood

Sainsbury's, Main Street,
Kimberley

Outside Survey Area

Abroad

Alfreton Town Centre

Arnold Town Centre

Asda, Front Street, Arnold,
Gedling

Asda, Old Mill Lane,
Mansfield

Asda, Wesley Street,
Langley Mill

B&Q, Baums Lane,
Mansfield

B&Q, Mansfield Road,
Daybrook, Arnold

Beeston Town Centre

Belper Town Centre

Castle Marina Retail Park,
Nottingham

Chesterfield Town Centre

Chilwell Retail Park,
Nottingham

Clay Cross Town Centre

Currys PC World,
Nottingham Road,
Mansfield

Darley Dale Town Centre

Daybrook Retail Park,
Arnold

Denby Local Centre

Derby City Centre

DFS, Warney Brook

Furniture Centre, Matlock

Heanor Town Centre

Hill Top Loca Centre

IIkeston Town Centre

Langley Mill Town Centre

Lincoln City Centre

Madford Retail Park,
Nottingham

Mansfield Town Centre

Matlock Town Centre

Meadowhall Shopping

Total

0.9%
0.2%

0.1%

0.0%
0.5%
2.9%
0.3%

1.0%

0.0%

0.5%

0.0%

0.0%
0.0%
0.9%

0.6%
0.0%

0.0%
0.0%

0.0%
0.3%

0.5%
0.7%
0.1%

0.0%
0.0%
2.2%
0.7%
0.0%
0.9%

11.0%

0.0%
0.5%

Zonel

5 0.0%
1 0.0%

0 0.0%
0 0.0%
2 0.0%
5 0.0%
2 0.0%
5 0.0%
0 0.0%
3 0.0%
0 0.0%
0 0.0%
0 0.0%
5 0.0%

3 0.0%
0 0.0%

0 0.0%
0 0.0%

0.0%
0.0%

= O

0.0%
0.0%
0.0%

oW

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

=
O wWkRr oo

57 14.2%
0 0.0%
2 2%

[oNeoNeNe]

o

[cNeoNeoNoNoNe] [eNoNe]

P OWw

Zone?2

0.0%
0.0%

0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.9%

0.0%

0.0%
0.0%
0.0%

0.9%
0.0%

0.0%
0.0%

0.0%
0.0%

0.9%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

20.9%
0.0%
0.0%

[eNoNeoNe]

o

[eNoNe]

[eNeoNeoNoNoNe]

Zone3

0.0%
0.0%

0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.9%

0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
6.0%

0.0%
0.0%
0.0%

Zone4d Zoneb5 Zone 6 Zone7

0 0.0% 0 18% 1 0.0% 0 14% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 12% 0 46% 2 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 29% 1
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 34% 2 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 14% 0 0.0% 0 0.0% 0 0.0% 0

0 19% 1 26% 1 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
1 0.0% 0 20% 1 0.0% 0 0.0% 0
0 19% 1 0.0% 0 0.0% 0 0.0% 0
0 19% 1 4.0% 2 18% 1 0.0% 0
0 12% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 18% 1 0.0% 0 0.0% 0
0 35% 1 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
5 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 10.1% 3 20% 1 11.6% 8 499% 17
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 14% 0 0.0% 0 0.0% 0 0.0% 0

Zone8

0.0%
0.0%

1.2%

0.0%
0.0%
0.0%
0.0%

11.4%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

1.8%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

34.5%
0.0%
1.2%

oNoNeoNo]

oo

leNoNoNoNoNe]

Zone9

0.0%
0.0%

0.0%

0.0%
0.0%
16.7%
1.7%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
3.5%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

2.6%
0.0%
0.0%

[eNoNeoNoNoNe] [eNoNe)

oonN

Zone 10

5.1%
1.3%

0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
1.4%

1.3%
0.0%

0.0%
0.0%

0.0%
0.0%

1.4%
0.0%
0.0%

0.0%
0.0%
15.8%
3.4%
0.0%
0.0%

0.0%
0.0%
1.4%

[eNoNeoNe]

o

oOoOoNOOO [N

= OO
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By ZoneFiltered (Nulls& SFT's)

Weighted:

Ashfield Retail and L eisure Study

for Nexus Planning

Page 43
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Centre, Sheffield
Netherfield Town Centre
Newark-on-Trent Town

Centre
Nottingham City Centre
Nottingham Road Retail

Park, Mansfield
Portland Retail Park,

Mansfield
Ravenshead Retail Park,

Chesterfield
Ripley Town Centre
Riverside Retail Park,

Nottingham
Sainsbury's, Nottingham

Road, Mansfield
Sainsbury's, Nottingham

Road, Ripley
Sainsbury's, Sir John

Robinson Way, Arnold,

Gedling
Sheffield City Centre
Shirebrook Town Centre
St Peters Retail Park,

Mansfield
Stoke-on-Trent City Centre
Tesco Extra, Jubilee Way

South, Oak Tree,

Mansfield
Victoria Retail Park,

Netherfield, Nottingham
Wickes, Mansfield Road,

Daybrook
Wyvern Retail Park, Derby
Others
Other
Internet / delivery
(Don't know / can't

remember)
(Don't do this type of

shopping)
Weighted base:
Sample:

Total

0.5%
0.0%

11.9%
2.4%

3.3%

0.0%

0.1%
2.2%

1.0%
0.4%
0.8%
0.2%
0.1%
1.7%
0.0%
1.0%
0.8%
0.0%
0.5%
3.7%
0.0%
0.0%

0.0%

3
0

62
12

17

© O

U1 O

517
525

Zonel

0.0%
0.0%

2.0%
11.9%

11.3%

0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

[eNoNe]

22
42

Zone?2

0.0%
0.0%

6.2%
3.1%

10.5%

0.0%

0.0%
0.0%

1.8%
0.0%
0.0%
0.0%
0.0%
1.3%
0.0%
3.6%
0.0%
0.0%
0.0%
4.1%
0.0%
0.0%

0.0%

o o

N W

Zone3

0.0%
0.0%

20.8%
0.0%

2.4%

0.0%

0.0%
0.0%

1.9%
0.0%
0.0%
0.0%
0.0%
1.0%
0.0%
0.0%
0.0%
0.0%
0.0%
2.6%
0.0%
0.0%

0.0%

oonN

77
59

Zone4d

0.0%
0.0%

6.0%
0.0%

3.5%

0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
6.6%
0.0%
0.0%
1.4%
0.0%
0.0%
10.1%
0.0%
0.0%

0.0%

Zoneb5

0.0%
0.0%

o o

10.3%
0.0%

onN

1 0.0%
0 0.0%

0 18%
0 0.0%

0 0.0%
0 53%
0 0.0%
0 0.0%
0 0.0%
2 0.0%
0 0.0%
0 49%
0 0.0%
0 0.0%
0 0.0%
5.3%

0.0%
0.0%

oo w

0 0.0%

34
51

oonN

42
45

Zone 6

1.4%
0.0%

8.1%
2.8%

4.1%

0.0%

0.0%
0.0%

2.8%
0.0%
0.0%
1.8%
0.0%
4.7%
0.0%
0.0%
0.0%
0.0%
0.0%
1.4%
0.0%
0.0%

0.0%

(o o

N Ol

[eNeN

68
59

Zone7

0.0%
0.0%

1.4%
15.9%

5.9%

0.0%

0.0%
1.5%

1.4%
0.0%
0.0%
0.0%
0.0%
1.5%
0.0%
1.4%
0.0%
0.0%
0.0%
1.4%
0.0%
0.0%

0.0%

[eNoNe]

34
53

Zone8

0.0%
0.0%

1.2%
2.9%

5.3%

0.0%

0.0%
0.0%

1.3%
0.0%
0.0%
0.0%
1.2%
4.1%
0.0%
1.8%
0.0%
0.0%
0.0%
2.9%
0.0%
0.0%

0.0%

oo

= O

oo

35
58

Zone9

2.0%
0.0%

19.5%
0.0%

0.0%

0.0%

0.0%
12.3%

0.0%
0.0%
4.3%
0.0%
0.0%
0.0%
0.0%
0.0%
3.9%
0.0%
0.0%
5.2%
0.0%
0.0%

0.0%

2
0

oo o,

90
40

Zone 10

0.0%
0.0%

18.1%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
3.6%
3.8%
0.0%
0.0%

0.0%
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Weighted: for Nexus Planning January 2016

Total Zonel Zone?2 Zone3 Zone4d Zoneb5 Zone 6 Zone7 Zone8 Zone9 Zone 10

Meanscore: [Number of visits per month]

Q20AHow often do you make shopping trips for small household goods to (LOCATION MENTIONED AT Q20)?
Not those who said 'Abroad’ or 'Internet / delivery' or ‘(Don't know / can't remember)' or '(Don't do this type of shopping)' at Q20

Daily 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14% 1 15% 1 0.0% 0 0.0% 0 0.0% 0
At least two times a week 0.6% 3 18% 0 0.0% 0 1.0% 1 0.0% 0 18% 1 12% 1 0.0% 0 18% 1 0.0% 0 0.0% 0
At least once aweek 26% 14 2.7% 1 0.0% 0 21% 2 12% 0 4.0% 2 12% 1 58% 2 18% 1 52% 5 1.9% 1
At least once afortnight 42% 22 6.5% 1 39% 2 41% 3 33% 1 35% 1 12% 1 0.0% 0 23% 1 17% 2 14.3% 9
At least once a month 140% 73 3.8% 1 10.9% 5 9.9% 8 15.0% 5 13.2% 6 16.1% 11 19.9% 7 97% 3 180% 16 165% 11
At least every two months 91% 47 59% 1 11.3% 6 159% 12 45% 2 86% 4 8.0% 5 31% 1 12.2% 4 4.6% 4 12.2% 8
At least every 3 months 11.1% 57 14.0% 3 9.6% 5 12.2% 9 224% 8 7.2% 3 76% 5 41% 1 86% 3 124% 11 134% 9
At least every 6 months 21.3% 110 27.0% 6 215% 10 323% 25 4.9% 2 21.6% 9 237% 16 27.1% 9 20.3% 7 122% 11 222% 15
Lessoftenthanonceevery 6 225% 116 21.0% 5 327% 16 19.0% 15 283% 10 22.0% 9 26.0% 18 22.8% 8 298% 11 23.0% 21 8.6% 6
months
Have only visited once 1.2% 6 27% 1 13% 1 13% 1 41% 1 0.0% 0 0.0% 0 0.0% 0 18% 1 0.0% 0 29% 2
(Don’t know / varies) 129% 67 14.6% 3 89% 4 22% 2 16.3% 6 18.1% 8 13.5% 9 15.7% 5 11.8% 4 229% 21 7.8% 5
Mean: 0.70 0.67 0.38 0.56 0.47 0.77 1.02 1.18 0.58 0.69 0.74
Weighted base: 517 22 49 77 34 42 68 34 35 90 66
Sample: 525 42 64 59 51 45 59 53 58 40 54
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Ashfield Retail and L eisure Study

By ZoneFiltered (Nulls& SFT's)

Weighted: for Nexus Planning
Total Zonel Zone?2 Zone3 Zone4 Zoneb5 Zone6 Zone7 Zone8 Zone9 Zone 10

Q21 Excluding Christmas shopping, where did you last go to buy goods such as toys, games, bicycles and recreational goods?

Excl. Nulls& SFT's
Zone 1
Aldi, Station Road, 1.1% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10.0% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sutton-in-Ashfield
Asda, Priestsic Road, 0.7% 2 25% 0 27% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 16% 1
Sutton-in-Ashfield
B&Q Warehouse, Mansfield ~ 0.1% 0 22% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road, Sutton-in-Ashfield
Homebase, Station Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sutton-in-Ashfield
Matalan, Station Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sutton-in-Ashfield
Stanton Hill Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sutton-in-Ashfield Town 9.0% 29 25.7% 5 26.9% 8 0.0% 0 10.6% 2 14.4% 3 284% 10 2.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre
The Range, Station Road, 0.1% 0 25% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sutton-in-Ashfield
Wickes, Station Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sutton-in-Ashfield
Zone 2
Aldi, Lane End, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Kirkby-in-Ashfield
Astra Carpets, Lowmoor 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road, Kirkby-in-Ashfield
Kirkby-in-Ashfield Town 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre
United Carpets & Beds, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lowmoor Road, Kirkby in
Ashfield
Zone 3
Annesley Road Local Centre  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ashgate Retail Park, 0.2% 1 0.0% 0 0.0% 0 0.0% 0 31% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hucknall
Hucknall Town Centre 6.3% 20 0.0% 0 0.0% 0 29.1% 14 0.0% 0 0.0% 0 26% 1 0.0% 0 0.0% 0 0.0% 0 11.7% 6
Ravenshead Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tesco Extra, Ashgate Road, 32% 10 0.0% 0 0.0% 0 18.7% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 26% 2 0.0% 0
Hucknall
Zone 4
Pinxton Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Selston Local Centre 0.2% 1 0.0% 0 0.0% 0 0.0% 0 31% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 5
B&Q, Nottingham Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Somercotes
Jacksdale Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
MacArthur Factory Outlet 1.7% 5 33% 1 28% 1 0.0% 0 44% 1 33% 1 0.0% 0 0.0% 0 0.0% 0 4.0% 2 0.0% 0
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Centre (East Midlands),
South Normanton

Somercotes Local Centre

South Normanton Local
Centre

Tesco Superstore, Hall
Street, Alfreton

Zone 6

Huthwaite Local Centre

Skegby Local Centre

Tibshelf Local Centre

Zone 7

Morrisons, Sutton Road,
Mansfield

Zone 8

B&Q, Old Mill Lane,
Mansfield Woodhouse

Mansfield Woodhouse Town
Centre

Pleasley Local Centre

Tesco Extra, Chesterfield
Road South, Mansfield
Woodhouse

Wickes, Chesterfield Road
South, Mansfield

Zone 9

Bestwood Local Centre

Bulwell District Centre

Morrisons, Springfield Park,
Leen Drive, Bulwell,
Nottingham

Springfield Retail Park,
Nottingham

Tesco Extra, Jennison Street,
Bulwell

Tesco Extra, Top Valley
Drive, Nottingham

Wickes, Hucknall Lane,
Bulwell

Zone 10

B&Q Mini Warehouse,
Derby Road, Eastwood

Eastwood Town Centre

Giltbrook Retail Park,
Nottingham

Ikea, Giltbrook Retail Park,
Ikea Way, Giltbrook

Total

0.1%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.1%

0.0%

1.2%

0.0%

0.5%
1.3%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.5%
8.9%

0.0%

oA~ DN

Zonel

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

[eNoNe]

Zone?2

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%
1.5%

0.0%

[eNoNe]

o o

Zone3

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
5.6%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%
10.7%

0.0%

Zone4d Zoneb5 Zone 6 Zone7

0 23% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 16.7% 4
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
3 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 33% 1 0.0% 0 0.0% 0
5 11.2% 2 10.8% 2 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone8

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

2.7%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

oo

Zone9

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

2.6%
3.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%
18.7%

0.0%

Zone 10

0 0.0%
0 0.0%

0 0.0%
0 0.0%
0 0.0%
0 0.0%

0 0.0%

0 0.0%
0 0.0%
0 0.0%
0 0.0%

0 0.0%

0.0%
0.0%
0.0%

O NN

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 16%
11 14.7%

0 0.0%

[eNoNe]
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Kimberley Town Centre

Morrisons, Derby Road,
Eastwood

Sainsbury's, Main Street,
Kimberley

Outside Survey Area

Abroad

Alfreton Town Centre

Arnold Town Centre

Asda, Front Street, Arnold,
Gedling

Asda, Old Mill Lane,
Mansfield

Asda, Wesley Street,
Langley Mill

B&Q, Baums Lane,
Mansfield

B&Q, Mansfield Road,
Daybrook, Arnold

Beeston Town Centre

Belper Town Centre

Castle Marina Retail Park,
Nottingham

Chesterfield Town Centre

Chilwell Retail Park,
Nottingham

Clay Cross Town Centre

Currys PC World,
Nottingham Road,
Mansfield

Darley Dale Town Centre

Daybrook Retail Park,
Arnold

Denby Local Centre

Derby City Centre

DFS, Warney Brook

Furniture Centre, Matlock

Heanor Town Centre

Hill Top Loca Centre

IIkeston Town Centre

Langley Mill Town Centre

Lincoln City Centre

Madford Retail Park,
Nottingham

Mansfield Town Centre

Matlock Town Centre

Meadowhall Shopping

Total

0.3%
0.0%

0.0%

0.0%
3.8%
0.5%
0.5%

0.3%

0.0%

0.0%

0.5%

0.3%
0.0%
1.5%

2.6%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
1.9%
0.0%

0.0%
0.0%
1.8%
0.3%
0.0%
0.4%

8.8%
0.0%
1.5%

Zonel

1 0.0%
0 0.0%

0 0.0%
0 0.0%
12 0.0%
2 0.0%
2 0.0%
1 0.0%
0 0.0%
0 0.0%
2 0.0%
0.0%

0.0%
0.0%

o

15.5%
0.0%

o

0 0.0%
0 0.0%

0 0.0%
0 0.0%

0.0%
0.0%
0.0%

oo o

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

PORFRPOOO

28 11.5%
0 0.0%
5 61%

[oNeoNeNe]

o

[cNeoNeoNoNoNe] [eNoNe]

= ON

Zone?2

0.0%
0.0%

0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%

7.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

14.5%
0.0%
1.5%

[eNoNeoNe]

o

[eNeoNeoNoNoNe] [eNoNe]

[@NeREN

Zone3

0.0%
0.0%

0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
2.1%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

1.6%
0.0%
0.0%

Zone4d Zoneb5 Zone 6 Zone7
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 18.7% 4 27.4% 6 6.5% 2 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 21% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
1 23% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 5.0% 1 23% 1 43% 1
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 31% 1 12.5% 3 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 5.0% 1 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 57% 1
1 24.4% 5 0.0% 0 14.0% 5 19.8% 4
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 7.8% 3 0.0% 0

Zone8

0.0%
0.0%

0.0%

0.0%
0.0%
0.0%
0.0%

3.1%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%

2.7%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

43.7%
0.0%
3.1%

leNoNoNoNoNe] [eNeoNe]

oo~

Zone9

0.0%
0.0%

0.0%

0.0%
0.0%
3.0%
2.6%

0.0%

0.0%

0.0%

2.6%

0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%
0.0%

[eNoNeoNoNoNe] [eNoNe)

[eNoNe]

Zone 10

1.9%
0.0%

0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

1.9%
0.0%
6.5%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
5.3%
0.0%

0.0%
0.0%
8.9%
1.9%
0.0%
0.0%

0.0%
0.0%
0.0%

[eNoNeoNe]

o

[eNel i NoNe] o wo

[eNoNe]
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Centre, Sheffield
Netherfield Town Centre
Newark-on-Trent Town

Centre
Nottingham City Centre
Nottingham Road Retail

Park, Mansfield
Portland Retail Park,

Mansfield
Ravenshead Retail Park,

Chesterfield
Ripley Town Centre
Riverside Retail Park,

Nottingham
Sainsbury's, Nottingham

Road, Mansfield
Sainsbury's, Nottingham

Road, Ripley
Sainsbury's, Sir John

Robinson Way, Arnold,

Gedling
Sheffield City Centre
Shirebrook Town Centre
St Peters Retail Park,

Mansfield
Stoke-on-Trent City Centre
Tesco Extra, Jubilee Way

South, Oak Tree,

Mansfield
Victoria Retail Park,

Netherfield, Nottingham
Wickes, Mansfield Road,

Daybrook
Wyvern Retail Park, Derby
Others
Other
Internet / delivery
(Don't know / can't

remember)
(Don't do this type of

shopping)
Weighted base:
Sample:

Total

0.0%
0.0%

16.4%
3.8%

0.9%

1.2%

0.2%
3.5%

0.3%
0.0%
0.0%
0.0%
1.0%
2.0%
0.0%
1.6%
1.2%
0.0%
1.3%
6.4%
0.0%
0.0%

0.0%

53
12

o wo

U1 O

322
289

Zonel

0.0%
0.0%

2.5%
9.4%

0.0%

2.5%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
8.6%
4.6%
0.0%
0.0%
0.0%
0.0%
0.0%
3.3%
0.0%
0.0%

0.0%

[eNeN

18
27

Zone?2

0.0%
0.0%

3.5%
0.0%

1.3%

0.0%

0.0%
13.2%

0.0%
0.0%
0.0%
0.0%
0.0%
9.5%
0.0%
1.3%
0.0%
0.0%
5.8%
8.6%
0.0%
0.0%

0.0%

o o

(o o

oo w

30
38

Zone3

0.0%
0.0%

14.4%
5.6%

0.0%

0.0%

0.0%
4.0%

2.1%
0.0%
0.0%
0.0%
0.0%
1.6%
0.0%
0.0%
3.0%
0.0%
0.0%
1.4%
0.0%
0.0%

0.0%

Zone4d

0 0.0%
0 0.0%

7 89%
3 0.0%

0 0.0%
0 0.0%

0 0.0%
2 0.0%

1 00%
0 0.0%
0 0.0%
0 0.0%
0 58%
1 00%
0 0.0%
0 0.0%
1 0.0%
0 0.0%
0 0.0%
0.0%

0.0%
0.0%

[eNeN

0 0.0%

46
38

Zoneb5

0 0.0%
0 0.0%

2 83%
0 0.0%

0 0.0%
0 0.0%

0 33%
0 0.0%

0 0.0%
0 0.0%
0 0.0%
0 0.0%
1 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 33%
3.3%

0.0%
0.0%

[eNoNe]

0 0.0%

21
26

[eNeN

22
24

Zone 6

0.0%
0.0%

5.2%
6.5%

0.0%

9.1%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
2.6%
0.0%
2.6%
0.0%
0.0%
0.0%
2.3%
0.0%
0.0%

0.0%

0
0

[eNeN

36
27

Zone7

0.0%
0.0%

0.0%
24.7%

3.0%

0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
2.0%
0.0%
0.0%
16.4%
0.0%
0.0%
2.3%
3.0%
0.0%
0.0%

0.0%

[eNeN

23
24

Zone8

0.0%
0.0%

6.8%
0.0%

11.2%

0.0%

0.0%
2.7%

0.0%
0.0%
0.0%
0.0%
0.0%
7.1%
0.0%
0.0%
0.0%
0.0%
2.7%
14.2%
0.0%
0.0%

0.0%

oo

[N

oOonN

15
27

Zone9

0.0%
0.0%

38.1%
0.0%

0.0%

0.0%

0.0%
3.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
4.0%
0.0%
0.0%
15.8%
0.0%
0.0%

0.0%

0
0

[@NeNe]

59
23

Zone 10

0.0%
0.0%

30.0%
0.0%

0.0%

0.0%

0.0%
6.5%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
1.6%
6.0%
0.0%
0.0%

0.0%

oo w

51
35
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Total Zonel Zone?2 Zone3 Zone4d Zoneb5 Zone 6 Zone7 Zone8 Zone9 Zone 10

Meanscore: [Number of visits per month]

Q21AHow often do you make shopping trips for toys, games, bicycles and recreational goods to (LOCATION MENTIONED AT Q21)?
Not those who said 'Abroad’ or 'Internet / delivery' or ‘(Don't know / can't remember)' or '(Don't do this type of shopping)' at Q21

Daily 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
At least two times a week 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
At least once aweek 47% 15 3.3% 1 13% 0 11.5% 5 0.0% 0 33% 1 65% 2 20% 0 23.3% 4 0.0% 0 33% 2
At least once afortnight 1.5% 5 0.0% 0 20% 1 0.0% 0 21% 0 71% 2 23% 1 0.0% 0 31% 0 0.0% 0 16% 1
At least once a month 9.7% 31 13.0% 2 14.5% 4 8.8% 4 31% 1 50% 1 0.0% 0 20.5% 5 58% 1 6.6% 4 18.1% 9
At least every two months 79% 25 8.6% 2 4.8% 1 13.6% 6 21% 0 10.0% 2 23% 1 31.1% 7 31% 0 3.0% 2 65% 3
At least every 3 months 16.6% 53 14.3% 3 321% 10 14.3% 7 14.3% 3 23.7% 5 22.7% 8 8.0% 2 41% 1 227% 13 4.3% 2
At least every 6 months 228% 74 157% 3 24.2% 7 18.6% 9 24.8% 5 25.6% 6 10.4% 4 19.8% 4 30.2% 5 234% 14 336% 17
Lessoftenthanonceevery 6 22.0% 71 25.0% 5 14.5% 4 288% 13 17.0% 3 17.0% 4 392% 14 14.3% 3 24.8% 4 174% 10 193% 10
months
Have only visited once 47% 15 0.0% 0 53% 2 14% 1 23% 0 33% 1 0.0% 0 23% 1 0.0% 0 187% 11 0.0% 0
(Don’t know / varies) 101% 33 20.1% 4 1.3% 0 3.0% 1 34.4% 7 50% 1 16.5% 6 20% 0 58% 1 82% 5 13.3% 7
Mean: 0.52 0.51 043 0.75 0.29 0.54 0.53 0.53 124 0.23 0.55
Weighted base: 322 18 30 46 21 22 36 23 15 59 51
Sample: 289 27 38 38 26 24 27 24 27 23 35
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Ashfield Retail and L eisure Study

By ZoneFiltered (Nulls& SFT's)

Weighted: for Nexus Planning
Total Zonel Zone?2 Zone3 Zone4 Zoneb5 Zone6 Zone7 Zone8 Zone9 Zone 10

Q22 Excluding Christmas shopping, where did you last go to buy chemist goods (including health and beauty products)?

Excl. Nulls& SFT's
Zone 1
Aldi, Station Road, 0.3% 3 1.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sutton-in-Ashfield
Asda, Priestsic Road, 27% 23 11.3% 5 22% 1 0.0% 0 3.0% 2 21% 2 123% 13 0.0% 0 0.7% 0 0.0% 0 0.0% 0
Sutton-in-Ashfield
B&Q Warehouse, Mansfield ~ 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road, Sutton-in-Ashfield
Homebase, Station Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sutton-in-Ashfield
Matalan, Station Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sutton-in-Ashfield
Stanton Hill Local Centre 0.4% 3 0.9% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 28% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sutton-in-Ashfield Town 101% 88 651% 30 13.5% 8 0.0% 0 11.5% 6 26% 2 369% 39 3.0% 2 07% 0 0.0% 0 0.0% 0
Centre
The Range, Station Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sutton-in-Ashfield
Wickes, Station Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sutton-in-Ashfield
Zone 2
Aldi, Lane End, 0.2% 2 0.0% 0 1.0% 1 0.0% 0 1.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Kirkby-in-Ashfield
Astra Carpets, Lowmoor 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road, Kirkby-in-Ashfield
Kirkby-in-Ashfield Town 7.1% 62 51% 2 63.4% 38 0.0% 0 24.5% 14 0.0% 0 55% 6 17% 1 0.0% 0 0.0% 0 12% 1
Centre
United Carpets & Beds, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lowmoor Road, Kirkby in
Ashfield
Zone 3
Annesley Road Local Centre  0.2% 2 0.0% 0 0.8% 0 0.0% 0 3.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ashgate Retail Park, 0.2% 2 0.0% 0 0.0% 0 14% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hucknall
Hucknall Town Centre 76% 67 0.0% 0 0.8% 0 505% 62 0.0% 0 0.0% 0 0.9% 1 0.0% 0 0.0% 0 18% 3 0.0% 0
Ravenshead Local Centre 16% 14 0.0% 0 0.0% 0 112% 14 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tesco Extra, Ashgate Road, 18% 15 0.0% 0 0.0% 0 106% 13 4.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hucknall
Zone 4
Pinxton Local Centre 0.6% 5 0.0% 0 0.0% 0 0.0% 0 6.0% 3 2.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Selston Local Centre 0.9% 8 0.0% 0 0.0% 0 0.0% 0 92% 5 2.0% 2 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 5
B&Q, Nottingham Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Somercotes
Jacksdale Local Centre 0.8% 7 0.0% 0 0.0% 0 0.0% 0 19% 1 7.0% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
MacArthur Factory Outlet 0.5% 4  0.0% 0 0.0% 0 08% 1 0.0% 0 19% 1 0.0% 0 0.0% 0 0.0% 0 10% 2 0.0% 0
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Centre (East Midlands),
South Normanton

Somercotes Local Centre

South Normanton Local
Centre

Tesco Superstore, Hall
Street, Alfreton

Zone 6

Huthwaite Local Centre

Skegby Local Centre

Tibshelf Local Centre

Zone 7

Morrisons, Sutton Road,
Mansfield

Zone 8

B&Q, Old Mill Lane,
Mansfield Woodhouse

Mansfield Woodhouse Town
Centre

Pleasley Local Centre

Tesco Extra, Chesterfield
Road South, Mansfield
Woodhouse

Wickes, Chesterfield Road
South, Mansfield

Zone 9

Bestwood Local Centre

Bulwell District Centre

Morrisons, Springfield Park,
Leen Drive, Bulwell,
Nottingham

Springfield Retail Park,
Nottingham

Tesco Extra, Jennison Street,
Bulwell

Tesco Extra, Top Valley
Drive, Nottingham

Wickes, Hucknall Lane,
Bulwell

Zone 10

B&Q Mini Warehouse,
Derby Road, Eastwood

Eastwood Town Centre

Giltbrook Retail Park,
Nottingham

Ikea, Giltbrook Retail Park,
Ikea Way, Giltbrook

Total

0.2%
0.4%

1.7%
0.4%
0.2%
0.6%

1.3%

0.0%

2.0%

0.4%

0.7%

0.0%

0.2%
3.8%
0.5%
0.0%
0.8%
0.6%

0.0%

0.0%

2.8%
5.5%

0.0%

15

(G20 SN

11

17

oA

Zonel

0.0%
0.0%

0.0%
0.0%
1.3%
0.0%

0.0%

0.0%

0.0%

0.0%

1.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

[eNoNe]

Zone?2

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

1.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

[eNoNe]

Zone3

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
4.6%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

1.5%
3.8%

0.0%

Zone4d

0 0.0%
0 21%

0 0.8%
0 0.0%
0 0.0%
0 0.0%

0 0.8%

0 0.0%
0 0.0%
0 0.0%
0 0.0%

0 0.0%

0.0%
0.0%
0.0%

[N Ne]

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

2 0.9%
5 43%

0 0.0%

Zoneb5

2.6%
3.4%

= O

0 13.7%

0.9%
0.0%
0.0%

oOoo

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0.0%
0.0%
0.0%

[eNoNe]

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 6.2%
2 2.0%

0 0.0%

11

[eNeN

[eNoNe]

Zone 6

0.0%
0.0%

3.1%
2.8%
0.8%
5.1%

5.8%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

[eNoNe]

Zone7

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

6.3%

0.0%

0.0%

0.0%

2.5%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

[eNoNe]

Zone8

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

2.0%

0.0%

29.1%

6.9%

6.9%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

oNoNe]

Zone9

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

1.0%
15.4%
1.7%
0.0%
3.1%
3.1%

0.0%

0.0%

0.0%
0.0%

0.0%

o o

Zone 10

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.9%
0.0%
1.2%

0.0%

0.0%

0.0%

16.6%
37.7%

0.0%

= OO
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Kimberley Town Centre

Morrisons, Derby Road,
Eastwood

Sainsbury's, Main Street,
Kimberley

Outside Survey Area

Abroad

Alfreton Town Centre

Arnold Town Centre

Asda, Front Street, Arnold,
Gedling

Asda, Old Mill Lane,
Mansfield

Asda, Wesley Street,
Langley Mill

B&Q, Baums Lane,
Mansfield

B&Q, Mansfield Road,
Daybrook, Arnold

Beeston Town Centre

Belper Town Centre

Castle Marina Retail Park,
Nottingham

Chesterfield Town Centre

Chilwell Retail Park,
Nottingham

Clay Cross Town Centre

Currys PC World,
Nottingham Road,
Mansfield

Darley Dale Town Centre

Daybrook Retail Park,
Arnold

Denby Local Centre

Derby City Centre

DFS, Warney Brook

Furniture Centre, Matlock

Heanor Town Centre

Hill Top Loca Centre

IIkeston Town Centre

Langley Mill Town Centre

Lincoln City Centre

Madford Retail Park,
Nottingham

Mansfield Town Centre

Matlock Town Centre

Meadowhall Shopping

Total

2.1%
0.7%

0.3%

0.1%
3.2%
6.4%
0.6%

0.3%

0.7%

0.0%

0.0%

0.0%
0.0%
0.0%

0.4%
0.0%

0.0%
0.0%

0.0%
0.0%

0.1%
0.1%
0.0%

0.0%
0.3%
0.5%
0.0%
0.0%
0.0%

9.9%
0.0%
0.0%

Zonel

19 0.0%
6 0.0%

3 0.0%
1 0.0%
28 0.0%
56 0.0%
6 0.0%
2 0.0%
6 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%

4 0.0%
0 0.0%

0 0.0%
0 0.0%

0 0.0%
0 0.0%

0.0%
0.0%
0.0%

[N

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

ooouINO

87 10.9%
0 0.0%
0 0.0%

[oNeoNeNe]

o

[cNeoNeoNoNoNe] [eNoNe]

oow,

Zone?2

0.0%
0.0%

0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

11.9%
0.0%
0.0%

[eNoNeoNe]

o

[eNeoNeoNoNoNe] [eNoNe]

oo~

Zone3

0.0%
0.0%

0.0%

0.0%
0.0%
0.5%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.5%
0.0%
0.0%

Zone4d Zoneb5 Zone 6 Zone7

0 0.0% 0 0.9% 1 0.0% 0 0.0% 0
0 11% 1 33% 3 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 6.5% 4 250% 20 4.2% 4  0.0% 0
1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0.0% 0 0.0% 0 08% 1 09% 1

0 0.0% 0 34% 3 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 11% 1 19% 1 09% 1 09% 1
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 14% 1 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
1 09% 0 19% 1 116% 12 59.7% 35
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone8

0.0%
0.0%

0.0%

0.0%
0.0%
0.0%
0.0%

1.9%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

41.1%
0.0%
0.0%

oNoNeoNo]

[eNeoNe]

leNoNoNoNoNe]

Zone9

1.0%
0.0%

0.0%

0.0%
0.0%
30.5%
3.1%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.9%
0.0%
0.0%

o N

[eNoNeoNoNoNe] [eNoNe)

oonN

Zone 10

15.3%
2.5%

2.4%

0.8%
0.0%
0.0%
0.0%

0.0%

3.1%

0.0%

0.0%

0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.8%
0.0%

0.0%
2.1%
4.4%
0.0%
0.0%
0.0%

0.0%
0.0%
0.0%

[eNoNeN o

o

ooouINO (el N

[eNoNe]

080116

NEMS market research



By ZoneFiltered (Nulls& SFT's)

Weighted:

Ashfield Retail and L eisure Study

for Nexus Planning

Page 53
January 2016

Centre, Sheffield
Netherfield Town Centre
Newark-on-Trent Town

Centre
Nottingham City Centre
Nottingham Road Retail

Park, Mansfield
Portland Retail Park,

Mansfield
Ravenshead Retail Park,

Chesterfield
Ripley Town Centre
Riverside Retail Park,

Nottingham
Sainsbury's, Nottingham

Road, Mansfield
Sainsbury's, Nottingham

Road, Ripley
Sainsbury's, Sir John

Robinson Way, Arnold,

Gedling
Sheffield City Centre
Shirebrook Town Centre
St Peters Retail Park,

Mansfield
Stoke-on-Trent City Centre
Tesco Extra, Jubilee Way

South, Oak Tree,

Mansfield
Victoria Retail Park,

Netherfield, Nottingham
Wickes, Mansfield Road,

Daybrook
Wyvern Retail Park, Derby
Others
Other
Internet / delivery
(Don't know / can't

remember)
(Don't do this type of

shopping)
Weighted base:
Sample:

Total

0.1%
0.0%

7.7%
0.1%

0.1%

0.0%

0.3%
1.3%

0.8%
0.4%
1.5%
0.0%
0.0%
0.4%
0.0%
1.6%
0.0%
0.0%
0.0%
2.8%
0.0%
0.0%

0.0%

13

w oo

874
858

Zonel

0.0%
0.0%

1.8%
0.0%

0.9%

0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.9%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

[eNoNe]

47
85

Zone?2

0.0%
0.0%

0.8%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
1.9%
0.0%
2.7%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

o o

o o

Zone3

0.0%
0.0%

12.5%
0.0%

0.0%

0.0%

0.0%
0.0%

1.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.8%
0.0%
0.0%

0.0%

[eNeN

123
96

Zone4d

0.0%
0.0%

7.5%
0.9%

0.0%

0.0%

0.0%
0.0%

1.9%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
6.6%
0.0%
0.0%

0.0%

Zoneb5

0 0.0%
0 0.0%

4 25%
0 0.0%

0 0.0%
0 0.0%

0 29%
0 0.0%

1 0.0%
0 48%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
5.7%

0.0%
0.0%

[@NeRNN

0 0.0%

56
85

oo,

79
83

Zone 6

0.0%
0.0%

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

2.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.9%
0.0%
0.0%
0.0%
0.8%
0.0%
0.0%

0.0%

[oNeoNe]

— O

[eNeN

106
90

Zone7

0.0%
0.0%

0.0%
0.9%

0.0%

0.0%

0.0%
0.0%

3.6%
0.0%
0.0%
0.0%
0.0%
2.1%
0.0%
15.1%
0.0%
0.0%
0.0%
3.4%
0.0%
0.0%

0.0%

oonN

58
86

Zone8

0.0%
0.0%

0.0%
0.0%

0.8%

0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.8%
0.0%
5.1%
0.0%
0.0%
0.0%
3.9%
0.0%
0.0%

0.0%

oo

o

oo

57
87

Zone9

0.0%
0.0%

20.5%
0.0%

0.0%

0.0%

0.0%
6.1%

0.0%
0.0%
7.4%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
3.6%
0.0%
0.0%

0.0%

13

[oNoNe]

oo~

182
76

Zone 10
0.9% 1
0.0% 0
6.6% 7
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
3.5% 4
0.0% 0
0.0% 0
0.0% 0
106
86
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Weighted: for Nexus Planning January 2016
Total Zonel Zone2 Zone3 Zone4 Zone5 Zone6 Zone7 Zone8 Zone9 Zone10
Meanscore: [Number of visits per month]
Q22AHow often do you make shopping trips for chemist goods (including health and beauty products) to (LOCATION MENTIONED AT Q22)?
Not those who said 'Abroad’ or 'Internet / delivery' or ‘(Don't know / can't remember)' or '(Don't do this type of shopping)' at Q22
Daily 0.2% 2 24% 1 0.0% 0 06% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
At least two times a week 12% 11 09% 0 0.0% 0 08% 1 0.0% 0 20% 2 3.6% 4 0.8% 0 0.7% 0 17% 3 0.0% 0
At least once aweek 13.7% 120 18.1% 8 13.1% 8 146% 18 7.3% 4 240% 19 132% 14 222% 13 8.6% 5 106% 19 11.0% 12
At least once afortnight 12.0% 104 11.4% 5 161% 10 159% 20 15.1% 8 10.1% 8 100% 11 54% 3 71% 4 126% 23 124% 13
At least once amonth 36.8% 321 293% 14 46.7% 28 27.1% 33 357% 20 374% 30 487% 52 442% 26 36.0% 21 278% 50 46.1% 48
At least every two months 9.0% 79 53% 2 52% 3 164% 20 94% 5 77% 6 2.0% 2 56% 3 13.7% 8 91% 17 112% 12
At least every 3 months 53% 47 57% 3 25% 1 38% 5 80% 4 43% 3 75% 8 10.5% 6 6.0% 3 4% 9 37% 4
At least every 6 months 51% 45 4.8% 2 13.9% 8 11% 1 105% 6 3.9% 3 09% 1 0.0% 0 7.0% 4 73% 13 56% 6
Lessoftenthanonceevery 6 1.5% 13 1.7% 1 0.0% 0 11% 1 41% 2 14% 1 08% 1 0.0% 0 53% 3 10% 2 17% 2
months

Have only visited once 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 15.0% 131 205% 10 2.6% 2 186% 23 9.8% 5 93% 7 134% 14 11.3% 7 155% 9 254% 46 8.3% 9
Mean: 1.64 2.63 141 1.86 1.16 193 177 1.76 1.20 1.56 134
Weighted base: 873 47 60 123 56 79 106 58 57 182 105
Sample: 857 85 84 96 85 83 90 86 87 76 85
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By ZoneFiltered (Nulls& SFT's) Ashfield Retail and Leisure StUdy Page 55
Weighted: for Nexus Planning January 2016

Total Zonel Zone?2 Zone3 Zone4d Zoneb5 Zone 6 Zone7 Zone8 Zone9 Zone 10

Q23 Excluding Christmas shopping, where did you last go to buy electrical items, such as televisions, washing machines and computers?
Excl. Nulls& SFT's

Zone 1

Aldi, Station Road, 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 0 0.0% 0 0.0% 0 0.0% 0
Sutton-in-Ashfield

Asda, Priestsic Road, 0.5% 3 14% 0 24% 1 0.0% 0 18% 1 0.0% 0 11% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sutton-in-Ashfield
B&Q Warehouse, Mansfield ~ 0.1% 0 0.0% 0 0.9% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road, Sutton-in-Ashfield

Homebase, Station Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sutton-in-Ashfield
Matalan, Station Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sutton-in-Ashfield

Stanton Hill Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sutton-in-Ashfield Town 45% 26 15.8% 5 15.9% 7 0.0% 0 10.8% 4 0.0% 0 12.4% 9 14% 1 10% 0 0.0% 0 0.0% 0
Centre

The Range, Station Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sutton-in-Ashfield

Wickes, Station Road, 0.1% 0 0.0% 0 0.9% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sutton-in-Ashfield

Zone 2

Aldi, Lane End, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Kirkby-in-Ashfield

Astra Carpets, Lowmoor 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road, Kirkby-in-Ashfield

Kirkby-in-Ashfield Town 0.2% 1 0.0% 0 19% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre

United Carpets & Beds, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lowmoor Road, Kirkby in
Ashfield

Zone 3

Annesley Road Local Centre  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Ashgate Retail Park, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hucknall

Hucknall Town Centre 41% 23 0.0% 0 0.0% 0 27.3% 18 2.9% 1 18% 1 0.0% 0 0.0% 0 0.0% 0 24% 3 0.0% 0

Ravenshead Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Extra, Ashgate Road, 31% 17 0.0% 0 0.0% 0 213% 14 6.9% 2 18% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hucknall

Zone 4

Pinxton Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Selston Local Centre 0.2% 1 0.0% 0 0.0% 0 0.0% 0 12% 0 18% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 5

B&Q, Nottingham Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Somercotes

Jacksdale Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

MacArthur Factory Outlet 0.1% 1 0.0% 0 0.0% 0 0.0% 0 18% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Centre (East Midlands),
South Normanton

Somercotes Local Centre

South Normanton Local
Centre

Tesco Superstore, Hall
Street, Alfreton

Zone 6

Huthwaite Local Centre

Skegby Local Centre

Tibshelf Local Centre

Zone 7

Morrisons, Sutton Road,
Mansfield

Zone 8

B&Q, Old Mill Lane,
Mansfield Woodhouse

Mansfield Woodhouse Town
Centre

Pleasley Local Centre

Tesco Extra, Chesterfield
Road South, Mansfield
Woodhouse

Wickes, Chesterfield Road
South, Mansfield

Zone 9

Bestwood Local Centre

Bulwell District Centre

Morrisons, Springfield Park,
Leen Drive, Bulwell,
Nottingham

Springfield Retail Park,
Nottingham

Tesco Extra, Jennison Street,
Bulwell

Tesco Extra, Top Valley
Drive, Nottingham

Wickes, Hucknall Lane,
Bulwell

Zone 10

B&Q Mini Warehouse,
Derby Road, Eastwood

Eastwood Town Centre

Giltbrook Retail Park,
Nottingham

Ikea, Giltbrook Retail Park,
Ikea Way, Giltbrook

Total

0.0%
0.4%

1.0%
0.0%
0.0%
0.0%

0.3%

0.0%

0.5%

0.0%

0.7%

0.0%

0.0%
1.4%
0.0%
0.0%
0.4%
0.0%

0.4%

0.0%

0.1%
0.5%

0.0%

N O

oOoo

(e} Ne]

Zonel

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

[eNoNe]

Zone?2

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.9%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

[eNoNe]

Zone3

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

Zone4d

0 0.0%
0 12%

0 45%
0 0.0%
0 0.0%
0 0.0%

0 0.0%

0 0.0%
0 0.0%
0 0.0%
0 0.0%

0 0.0%

0.0%
0.0%
0.0%

[eNoNe]

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%
0 0.0%

0 0.0%

Zoneb5

0 0.0%
0 2.0%

2 38%
0 0.0%
0 0.0%
0 0.0%

0 0.0%

0 0.0%
0 0.0%
0 0.0%
0 0.0%

0 0.0%

0.0%
0.0%
0.0%

[eNoNe]

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 20%
0 20%

0 0.0%

= O

oOoo

[eNoNe]

Zone 6

0.0%
1.3%

3.4%
0.0%
0.0%
0.0%

1.1%

0.0%

1.3%

0.0%

1.7%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

[eNoNe]

Zone7

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

1.4%

0.0%

1.2%

0.0%

4.2%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%
1.2%

0.0%

[eNoNe]

Zone8

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

1.2%

0.0%

2.0%

0.0%

2.6%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

Zone9

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
5.8%
0.0%
0.0%
1.7%

0.0%

1.7%

0.0%

0.0%
1.1%

0.0%

(@} Ne]

Zone 10

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

[eNoNe]
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Kimberley Town Centre

Morrisons, Derby Road,
Eastwood

Sainsbury's, Main Street,
Kimberley

Outside Survey Area

Abroad

Alfreton Town Centre

Arnold Town Centre

Asda, Front Street, Arnold,
Gedling

Asda, Old Mill Lane,
Mansfield

Asda, Wesley Street,
Langley Mill

B&Q, Baums Lane,
Mansfield

B&Q, Mansfield Road,
Daybrook, Arnold

Beeston Town Centre

Belper Town Centre

Castle Marina Retail Park,
Nottingham

Chesterfield Town Centre

Chilwell Retail Park,
Nottingham

Clay Cross Town Centre

Currys PC World,
Nottingham Road,
Mansfield

Darley Dale Town Centre

Daybrook Retail Park,
Arnold

Denby Local Centre

Derby City Centre

DFS, Warney Brook

Furniture Centre, Matlock

Heanor Town Centre

Hill Top Loca Centre

IIkeston Town Centre

Langley Mill Town Centre

Lincoln City Centre

Madford Retail Park,
Nottingham

Mansfield Town Centre

Matlock Town Centre

Meadowhall Shopping

Total

0.3%
0.1%

0.0%

0.0%
1.8%
0.0%
0.0%

0.1%

0.0%

0.1%

0.0%

0.3%
0.0%
2.3%

0.1%
0.0%

0.0%
1.8%

0.0%
9.6%

0.0%
0.4%
0.0%

0.3%
0.0%
1.2%
0.0%
0.0%
0.6%

8.0%
0.0%
0.1%

onN O

woo~NonN

Zonel

0.0%
0.0%

0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%

0.0%
0.0%
1.9%
0.0%
0.0%
0.0%

9.2%
0.0%
0.0%

[oNeoNeNe]

o

[cNeoNeol NeoNe] [eNoNe]

oo w

Zone?2

0.0%
0.0%

0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

1.0%

0.0%

0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.9%

0.0%
0.9%

0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

10.3%
0.0%
0.0%

[eNoNeoNe]

o

[eNeoNeoNoNoNe] [eNoNe]

oo o,

Zone3

0.0%
0.0%

0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
8.1%

0.0%
0.0%

0.0%
0.0%

0.0%
4.7%

0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

3.2%
0.0%
0.0%

Zone4d Zoneb5 Zone 6 Zone7
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 18% 1 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 53% 2 14.3% 6 32% 2 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
5 4.6% 2 2.0% 1 0.0% 0 0.0% 0

0 0.0% 0 18% 1 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 6.6% 2 2.0% 1 41% 3 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
3 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 12% 0 20% 1 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 27% 1 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
2 10.1% 4 10.7% 4 75% 5 336% 13
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 12% 0 0.0% 0 0.0% 0 0.0% 0

Zone8

0.0%
0.0%

0.0%

0.0%
0.0%
0.0%
0.0%

1.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
6.7%

0.0%
0.0%

0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

22.3%
0.0%
0.0%

leNoNoNoNoNe] [eNeoNe] oo

NNl

Zone9

0.0%
0.0%

0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

1.1%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
35.7%

0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
2.4%

0.0%
0.0%
0.0%

[eNoNeoNe]

o

[(MleoNeoNeNoNe] [eNoNe)

[eNoNe]

Zone 10

2.9%
0.0%

0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
8.5%

0.0%
0.0%

0.0%
1.4%

0.0%
3.6%

0.0%
1.5%
0.0%

1.4%
0.0%
9.8%
0.0%
0.0%
0.0%

1.5%
0.0%
0.0%

[eNoNeoNe]

o

[eNeoNeNoNel ol (el N

[eNeN
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Centre, Sheffield
Netherfield Town Centre
Newark-on-Trent Town

Centre
Nottingham City Centre
Nottingham Road Retail

Park, Mansfield
Portland Retail Park,

Mansfield
Ravenshead Retail Park,

Chesterfield
Ripley Town Centre
Riverside Retail Park,

Nottingham
Sainsbury's, Nottingham

Road, Mansfield
Sainsbury's, Nottingham

Road, Ripley
Sainsbury's, Sir John

Robinson Way, Arnold,

Gedling
Sheffield City Centre
Shirebrook Town Centre
St Peters Retail Park,

Mansfield
Stoke-on-Trent City Centre
Tesco Extra, Jubilee Way

South, Oak Tree,

Mansfield
Victoria Retail Park,

Netherfield, Nottingham
Wickes, Mansfield Road,

Daybrook
Wyvern Retail Park, Derby
Others
Other
Internet / delivery
(Don't know / can't

remember)
(Don't do this type of

shopping)
Weighted base:
Sample:

Total

0.0%
0.1%

14.1%
23.0%

3.0%

1.2%

0.0%
2.3%

0.4%
0.1%
2.6%
0.0%
0.0%
1.1%
0.0%
0.5%
0.8%
0.0%
0.6%
4.6%
0.0%
0.0%

0.0%

0
1

81
132

17

15

[oNeNe]

573
592

Zonel

0.0%
0.0%

2.5%
52.5%

12.5%

1.4%

0.0%
0.0%

2.7%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0
0

1
17

4

[eNoNe]

32
61

Zone?2

0.0%
0.0%

4.6%
33.7%

20.6%

0.0%

0.0%
0.9%

0.9%
0.0%
0.0%
0.0%
0.0%
2.3%
0.0%
0.9%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0
0

2
15

9

0

Zone3

0.0%
0.0%

22.0%
12.5%

0.0%

0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
1.0%
0.0%
0.0%

0.0%

0
0

[eNeN

67
60

Zone4d

0.0%
0.0%

1.2%
37.9%

0.0%

1.2%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0
0

0
14

0

0

[eNoNe]

36
56

Zoneb5

0.0%
0.0%

5.8%
21.6%

1.8%

0.0%

0.0%
0.0%

0.0%
1.8%
0.0%
0.0%
0.0%
1.8%
0.0%
0.0%
0.0%
0.0%
4.7%
9.9%
0.0%
0.0%

0.0%

o o

N

Zone 6

0.0%
0.0%

2.8%
46.9%

1.7%

7.7%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
2.6%
0.0%
0.0%
0.0%
0.0%
0.0%
1.3%
0.0%
0.0%

0.0%

0
0

2

Zone7

0.0%
0.0%

1.2%

34 45.8%

[eNeN

73
66

3.8%

1.4%

0.0%
0.0%

2.6%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
1.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

[eNoNe]

38
61

Zone8

0.0%
1.5%

4.1%
41.3%

1.0%

0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
6.3%
0.0%
4.7%
0.0%
0.0%
0.0%
4.2%
0.0%
0.0%

0.0%

2
17

oo

41
73

Zone9

0.0%
0.0%

20.5%
0.0%

0.0%

0.0%

0.0%
8.0%

0.0%
0.0%
10.8%
0.0%
0.0%
0.0%
0.0%
0.0%
2.4%
0.0%
0.0%
6.5%
0.0%
0.0%

0.0%

0
0

28
0

15

[oNoNe]

0

138
62

Zone 10

0.0%
0.0%

44.3%
1.4%

0.0%

0.0%

0.0%
2.7%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
2.0%
0.0%
2.7%
16.3%
0.0%
0.0%

0.0%

62
51
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Total Zonel Zone?2 Zone3 Zone4d Zoneb5 Zone 6 Zone7 Zone8 Zone9 Zone 10

Meanscore: [Number of visits per month]

Q23AHow often do you make shopping trips for electrical items, such as televisions, washing machines and computers to (LOCATION MENTIONED AT Q23)?
Not those who said 'Abroad’ or 'Internet / delivery' or ‘(Don't know / can't remember)' or '(Don't do this type of shopping)' at Q23

Daily 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
At least two times a week 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
At least once aweek 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14% 1 0.0% 0 0.0% 0 0.0% 0
At least once afortnight 0.2% 1 14% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 15% 1 0.0% 0 0.0% 0
At least once a month 1.0% 5 0.0% 0 65% 3 0.0% 0 0.0% 0 0.0% 0 28% 2 14% 1 0.0% 0 0.0% 0 0.0% 0
At least every two months 0.3% 2 0.0% 0 1.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 32% 1 0.0% 0 0.0% 0 0.0% 0
At least every 3 months 37% 21 50% 2 33% 1 0.0% 0 25% 1 7.9% 3 3.0% 2 18% 1 26% 1 65% 9 20% 1
At least every 6 months 89% 51 10.1% 3 224% 10 12.9% 9 59% 2 11.9% 5 62% 4 18.9% 7 27% 1 47% 6 4.2% 3
Lessoftenthanonceevery 6 52.0% 298 529% 17 542% 24 586% 39 585% 21 462% 19 574% 42 472% 18 614% 25 388% 54 625% 39
months
Have only visited once 53% 30 32% 1 3.8% 2 10.4% 7 10.7% 4 6.5% 3 6.6% 5 11.0% 4 15% 1 11% 2 4.9% 3
(Don’t know / varies) 28.6% 164 27.4% 9 88% 4 181% 12 22.4% 8 275% 11 241% 18 152% 6 303% 12 489% 68 263% 16
Mean: 0.14 0.16 0.20 0.10 0.10 0.13 0.14 0.21 0.15 0.13 0.11
Weighted base: 573 32 44 67 36 41 73 38 41 138 62
Sample: 592 61 62 60 56 40 66 61 73 62 51

080116 NEMS market research



By ZoneFiltered (Nulls& SFT's) Ashfield Retail and Leisure StUdy Page 60
Weighted: for Nexus Planning January 2016
Total Zonel Zone?2 Zone3 Zone4 Zoneb5 Zone6 Zone7 Zone8 Zone9 Zone 10

Q24 Excluding Christmas shopping, where did you last go to buy DIY or gardening goods?

Excl. Nulls& SFT's
Zone 1
Aldi, Station Road, 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sutton-in-Ashfield
Asda, Priestsic Road, 0.2% 1 0.0% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0 11% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sutton-in-Ashfield
B&Q Warehouse, Mansfield  26.3% 180 61.7% 22 52.8% 30 15.2% 16 37.7% 16 25.7% 13 54.1% 47 48.2% 18 47.2% 17 0.0% 0 0.0% 0
Road, Sutton-in-Ashfield
Homebase, Station Road, 0.4% 3 28% 1 0.0% 0 0.0% 0 0.0% 0 14% 1 10% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sutton-in-Ashfield
Matalan, Station Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sutton-in-Ashfield
Stanton Hill Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sutton-in-Ashfield Town 49% 34 9.9% 4 193% 11 17% 2 80% 3 21% 1 9.7% 8 88% 3 28% 1 0.0% 0 0.0% 0
Centre
The Range, Station Road, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sutton-in-Ashfield
Wickes, Station Road, 1.3% 9 9.8% 4 22% 1 0.0% 0 21% 1 14% 1 27% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sutton-in-Ashfield
Zone 2
Aldi, Lane End, 0.1% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Kirkby-in-Ashfield
Astra Carpets, Lowmoor 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road, Kirkby-in-Ashfield
Kirkby-in-Ashfield Town 1.2% 8 0.0% 0 13.1% 7 0.0% 0 1.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre
United Carpets & Beds, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lowmoor Road, Kirkby in
Ashfield
Zone 3
Annesley Road Local Centre  0.1% 1 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ashgate Retail Park, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hucknall
Hucknall Town Centre 6.1% 42 0.0% 0 0.0% 0 34.5% 37 11% 0 0.0% 0 11% 1 0.0% 0 0.0% 0 25% 3 0.0% 0
Ravenshead Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tesco Extra, Ashgate Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hucknall
Zone 4
Pinxton Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Selston Local Centre 0.1% 0 0.0% 0 0.0% 0 0.0% 0 11% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 5
B&Q, Nottingham Road, 19% 13 0.0% 0 0.0% 0 0.0% 0 12.2% 5 12.7% 7 0.0% 0 35% 1 0.0% 0 0.0% 0 0.0% 0
Somercotes
Jacksdale Local Centre 0.8% 5 0.0% 0 0.0% 0 0.0% 0 39% 2 71% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
MacArthur Factory Outlet 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Centre (East Midlands),
South Normanton

Somercotes Local Centre

South Normanton Local
Centre

Tesco Superstore, Hall
Street, Alfreton

Zone 6

Huthwaite Local Centre

Skegby Local Centre

Tibshelf Local Centre

Zone 7

Morrisons, Sutton Road,
Mansfield

Zone 8

B&Q, Old Mill Lane,
Mansfield Woodhouse

Mansfield Woodhouse Town
Centre

Pleasley Local Centre

Tesco Extra, Chesterfield
Road South, Mansfield
Woodhouse

Wickes, Chesterfield Road
South, Mansfield

Zone 9

Bestwood Local Centre

Bulwell District Centre

Morrisons, Springfield Park,
Leen Drive, Bulwell,
Nottingham

Springfield Retail Park,
Nottingham

Tesco Extra, Jennison Street,
Bulwell

Tesco Extra, Top Valley
Drive, Nottingham

Wickes, Hucknall Lane,
Bulwell

Zone 10

B&Q Mini Warehouse,
Derby Road, Eastwood

Eastwood Town Centre

Giltbrook Retail Park,
Nottingham

Ikea, Giltbrook Retail Park,
Ikea Way, Giltbrook

Total

0.1%
0.0%

0.0%
0.0%
0.0%
0.0%

0.1%

1.7%

0.2%

0.0%

0.0%

0.2%

0.0%
2.7%
0.2%
0.0%
0.0%
0.0%

3.6%

11.4%

0.7%
1.4%

0.2%

oOoo

12

25

78

Zonel

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

1.3%

0.0%

0.0%

0.0%

0.0%

1.7%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

[eNoNe]

Zone?2

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

1.1%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

[eNoNe]

o o

Zone3

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
4.4%
0.0%
0.0%
0.0%
0.0%

11.4%

3.8%

0.0%
0.0%

0.0%

Zone4d

0 0.0%
0 0.0%

0 0.0%
0 0.0%
0 0.0%
0 0.0%

0 0.0%

0 0.0%
0 0.0%
0 0.0%
0 0.0%

0 0.0%

0.0%
0.0%
0.0%

[N Ne]

0 0.0%

0 0.0%

0 0.0%

12 0.0%

4 53%

0 29%
0 0.0%

0 0.0%

Zoneb5

0 14%
0 0.0%

0 0.0%
0 0.0%
0 0.0%
0 0.0%

0 0.0%

0 0.0%
0 0.0%
0 0.0%
0 0.0%

0 0.0%

0.0%
0.0%
0.0%

[eNoNe]

0 0.0%

0 0.0%

0 0.0%

0 16%

2 17.0%

2.1%
3.6%

o

0 0.0%

[eNoNe]

Zone 6

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

[eNoNe]

Zone7

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

8.5%

0.0%

0.0%

0.0%

1.4%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

[eNoNe]

Zone8

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

21.8%

2.8%

0.0%

0.0%

1.1%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

Zone9

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
9.9%
1.2%
0.0%
0.0%
0.0%

8.9%

1.3%

0.0%
0.0%

1.2%

Zone 10

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.9%
0.0%
0.0%
0.0%
0.0%

0.0%

64.1%

2.5%
8.5%

0.0%

(ol Ne]
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By ZoneFiltered (Nulls& SFT's)

Weighted:

Ashfield Retail and L eisure Study
for Nexus Planning

Page 62
January 2016

Kimberley Town Centre

Morrisons, Derby Road,
Eastwood

Sainsbury's, Main Street,
Kimberley

Outside Survey Area

Abroad

Alfreton Town Centre

Arnold Town Centre

Asda, Front Street, Arnold,
Gedling

Asda, Old Mill Lane,
Mansfield

Asda, Wesley Street,
Langley Mill

B&Q, Baums Lane,
Mansfield

B&Q, Mansfield Road,
Daybrook, Arnold

Beeston Town Centre

Belper Town Centre

Castle Marina Retail Park,
Nottingham

Chesterfield Town Centre

Chilwell Retail Park,
Nottingham

Clay Cross Town Centre

Currys PC World,
Nottingham Road,
Mansfield

Darley Dale Town Centre

Daybrook Retail Park,
Arnold

Denby Local Centre

Derby City Centre

DFS, Warney Brook

Furniture Centre, Matlock

Heanor Town Centre

Hill Top Loca Centre

IIkeston Town Centre

Langley Mill Town Centre

Lincoln City Centre

Madford Retail Park,
Nottingham

Mansfield Town Centre

Matlock Town Centre

Meadowhall Shopping

Total

0.4%
0.0%

0.2%

0.0%
1.0%
3.0%
0.0%

0.1%

0.0%

7.7%

1.7%

0.1%
0.0%
1.1%

0.1%
0.0%

0.0%
0.0%

0.0%
5.4%

0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.4%

0.8%
0.1%
0.0%

53

12

0O

woOoooo oOoo

oow,

Zonel

0.0%
0.0%

0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

2.9%

0.0%

0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

2.8%
0.0%
0.0%

[oNeoNeNe]

o

[cNeoNeoNoNoNe] [eNoNe]

[eNeN

Zone?2

0.0%
0.0%

0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

9.3%

0.0%

0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.7%

0.0%
0.0%
0.0%

[eNoNeoNe]

o

[eNeoNeoNoNoNe] [eNoNe]

[eNoNe]

Zone3

0.0%
0.0%

0.0%

0.0%
0.0%
0.7%
0.0%

0.0%

0.0%

8.3%

0.0%

0.0%
0.0%
2.4%

0.0%
0.0%

0.0%
0.0%

0.0%
0.6%

0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%
0.0%

Zone4d Zoneb5 Zone 6 Zone7

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 75% 3 6.6% 3 0.0% 0 0.0% 0
1 00% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
9 12.8% 6 10.1% 5 196% 17 17.9% 7
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
3 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 1.0% 1 00% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 11% 0 0.0% 0 1.0% 1 52% 2
0 0.0% 0 0.0% 0 0.0% 0 12% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone8

0.0%
0.0%

0.0%

0.0%
0.0%
0.0%
0.0%

1.7%

0.0%

9.0%

0.0%

0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

2.8%
0.0%
0.0%

oNoNeoNo]

leNoNoNoNoNe] [eNeoNe] oo

[eNeN

Zone9

0.0%
0.0%

0.0%

0.0%
0.0%
15.0%
0.0%

0.0%

0.0%

0.0%

7.7%

0.0%
0.0%
1.3%

0.0%
0.0%

0.0%
0.0%

0.0%
26.9%

0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
1.8%

0.0%
0.0%
0.0%

10

N OO

NOOOOO [eNoNe)

[eNoNe]

Zone 10

3.2%
0.0%

1.3%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

1.3%

1.0%
0.0%
3.5%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%
0.0%

[eNoNeoNe]

o

[eNeoNeoNoNoNe] [eNoNe)

[eNoNe]
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By ZoneFiltered (Nulls& SFT's)

Weighted:

Ashfield Retail and L eisure Study

for Nexus Planning

Page 63
January 2016

Centre, Sheffield
Netherfield Town Centre
Newark-on-Trent Town

Centre
Nottingham City Centre
Nottingham Road Retail

Park, Mansfield
Portland Retail Park,

Mansfield
Ravenshead Retail Park,

Chesterfield
Ripley Town Centre
Riverside Retail Park,

Nottingham
Sainsbury's, Nottingham

Road, Mansfield
Sainsbury's, Nottingham

Road, Ripley
Sainsbury's, Sir John

Robinson Way, Arnold,

Gedling
Sheffield City Centre
Shirebrook Town Centre
St Peters Retail Park,

Mansfield
Stoke-on-Trent City Centre
Tesco Extra, Jubilee Way

South, Oak Tree,

Mansfield
Victoria Retail Park,

Netherfield, Nottingham
Wickes, Mansfield Road,

Daybrook
Wyvern Retail Park, Derby
Others
Other
Internet / delivery
(Don't know / can't

remember)
(Don't do this type of

shopping)
Weighted base:
Sample:

Total

0.0%
0.0%

0.8%
0.1%

0.0%

0.3%

0.0%
1.7%

0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.2%
1.7%
0.0%
6.6%
0.0%
0.0%

0.0%

683
672

Zonel

0.0%
0.0%

0.0%
1.3%

0.0%

0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
5.9%
0.0%
0.0%

0.0%

oonN

36
64

Zone?2

0.0%
0.0%

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

[eNoNe]

57
7

Zone3

0.0%
0.0%

1.4%
0.0%

0.0%

0.0%

0.0%
0.6%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
14.3%
0.0%
0.0%

0.0%

Zone4d

0 0.0%
0 0.0%

1 0.0%
0 0.0%

0 0.0%
0 0.0%

0 0.0%
1 00%

0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
15 34%
0 0.0%
0 0.0%

0 0.0%

107
79

Zoneb5

0 0.0%
0 0.0%

0 0.0%
0 0.0%

0 0.0%
0 0.0%

0 0.0%
0 0.0%

0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
1 71%
0 0.0%
0 0.0%

0 0.0%

[@NeRNN

52
53

Zone 6

0.0%
0.0%

0.0%
0.0%

0.0%

2.7%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
3.7%
0.0%
0.0%

0.0%

oo w

86
76

Zone7

0.0%
0.0%

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
5.3%
0.0%
0.0%

0.0%

oonN

37
61

Zone8

0.0%
0.0%

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
2.8%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
7.9%
0.0%
0.0%

0.0%

oo

37
59

Zone9

0.0%
0.0%

1.8%
0.0%

0.0%

0.0%

0.0%
6.1%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
1.2%
8.7%
0.0%
4.7%
0.0%
0.0%

0.0%

12

[eNeNe

133
60

Zone 10

0.0%
0.0%

1.9%
0.0%

0.0%

0.0%

0.0%
2.9%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
8.8%
0.0%
0.0%

0.0%

[@NeNe.]

95
78
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Ashfield Retail and L eisure Study

By ZoneFiltered (Nulls& SFT's)

Weighted: for Nexus Planning
Total Zonel Zone2 Zone3 Zone4 Zone5 Zone6 Zone7 Zone8 Zone9 Zone 10
Meanscore: [Number of visits per month]
Q24AHow often do you make shopping trips for DIY or gardening goods to (LOCATION MENTIONED AT Q24)?
Not those who said 'Abroad’ or 'Internet / delivery' or ‘(Don't know / can't remember)' or '(Don't do this type of shopping)' at Q24
Daily 0.6% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 25% 2
At least two times a week 0.2% 2 17% 1 08% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 17% 1 0.0% 0 0.0% 0
At least once aweek 22% 15 2.9% 1 18% 1 07% 1 11% 0 0.0% 0 36% 3 12% 0 0.0% 0 4.6% 6 22% 2
At least once afortnight 41% 28 4.8% 2 43% 2 9.0% 10 15% 1 7.3% 4 49% 4 2.6% 1 28% 1 12% 2 20% 2
At least once amonth 14.6% 100 15.0% 5 27.7% 16 103% 11 16.8% 7 13.0% 7 162% 14 91% 3 46% 2 99% 13 227% 21
At least every two months 124% 84 89% 3 168% 10 144% 15 7.1% 3 9.8% 5 89% 8 9.0% 3 185% 7 162% 22 9.3% 9
At least every 3 months 134% 91 9.9% 4 11.0% 6 17.2% 18 19.4% 8 9.8% 5 20.8% 18 8.3% 3 11.8% 4 7.0% 9 15.8% 15
At least every 6 months 21.3% 145 20.0% 7 16.1% 9 188% 20 30.7% 13 215% 11 143% 12 146% 5 21.7% 8 250% 33 26.9% 25
Lessoftenthanonceevery 6 14.1% 96 17.0% 6 85% 5 121% 13 10.2% 4 17.0% 9 91% 8 325% 12 23.3% 9 165% 22 9.3% 9
months

Have only visited once 0.5% 4 0.0% 0 51% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 19% 1 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 16.6% 113 19.8% 7 8.0% 5 17.5% 19 13.3% 6 201% 10 21.3% 18 20.8% 8 15.6% 6 196% 26 9.2% 9
Mean: 0.80 0.79 0.71 0.59 0.47 1.05 1.06 041 0.51 0.59 140
Weighted base: 683 36 57 107 43 52 86 37 37 133 95
Sample: 672 64 77 79 65 53 76 61 59 60 78

080116 NEMS market research



Ashfield Retail and L eisure Study

By ZoneFiltered (Nulls& SFT's)

Weighted: for Nexus Planning
Total Zonel Zone?2 Zone3 Zone4 Zoneb5 Zone6 Zone7 Zone8 Zone9 Zone 10

Q25 Excluding Christmas shopping, where did you last go to buy furniture, carpets and floor coverings?

Excl. Nulls& SFT's
Zone 1
Aldi, Station Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sutton-in-Ashfield
Asda, Priestsic Road, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 19% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sutton-in-Ashfield
B&Q Warehouse, Mansfield ~ 1.2% 6 9.7% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 47% 3 25% 1 0.0% 0 0.0% 0 0.0% 0
Road, Sutton-in-Ashfield
Homebase, Station Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sutton-in-Ashfield
Matalan, Station Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sutton-in-Ashfield
Stanton Hill Local Centre 0.2% 1 0.0% 0 1.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sutton-in-Ashfield Town 84% 44 31.1% 8 20.2% 9 0.0% 0 16.4% 5 59% 3 254% 16 16% 0 34% 1 0.0% 0 12% 1
Centre
The Range, Station Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sutton-in-Ashfield
Wickes, Station Road, 0.1% 0 0.0% 0 0.0% 0 0.0% 0 14% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sutton-in-Ashfield
Zone 2
Aldi, Lane End, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Kirkby-in-Ashfield
Astra Carpets, Lowmoor 1.3% 7 62% 2 34% 2 0.0% 0 45% 1 0.0% 0 28% 2 18% 1 0.0% 0 0.0% 0 0.0% 0
Road, Kirkby-in-Ashfield
Kirkby-in-Ashfield Town 6.3% 33 6.2% 2 26.1% 12 7.0% 5 54% 2 15.0% 6 7.0% 4 1.6% 0 29% 1 0.0% 0 0.0% 0
Centre
United Carpets & Beds, 0.8% 4 7.8% 2 18% 1 0.0% 0 14% 0 0.0% 0 15% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lowmoor Road, Kirkby in
Ashfield
Zone 3
Annesley Road Local Centre  0.2% 1 0.0% 0 0.0% 0 13% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ashgate Retail Park, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hucknall
Hucknall Town Centre 26% 14 0.0% 0 0.0% 0 169% 13 14% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ravenshead Local Centre 0.1% 0 0.0% 0 0.9% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tesco Extra, Ashgate Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hucknall
Zone 4
Pinxton Local Centre 0.2% 1 0.0% 0 0.0% 0 0.0% 0 13% 0 2.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Selston Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 5
B&Q, Nottingham Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Somercotes
Jacksdale Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
MacArthur Factory Outlet 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 15% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Centre (East Midlands),
South Normanton

Somercotes Local Centre

South Normanton Local
Centre

Tesco Superstore, Hall
Street, Alfreton

Zone 6

Huthwaite Local Centre

Skegby Local Centre

Tibshelf Local Centre

Zone 7

Morrisons, Sutton Road,
Mansfield

Zone 8

B&Q, Old Mill Lane,
Mansfield Woodhouse

Mansfield Woodhouse Town
Centre

Pleasley Local Centre

Tesco Extra, Chesterfield
Road South, Mansfield
Woodhouse

Wickes, Chesterfield Road
South, Mansfield

Zone 9

Bestwood Local Centre

Bulwell District Centre

Morrisons, Springfield Park,
Leen Drive, Bulwell,
Nottingham

Springfield Retail Park,
Nottingham

Tesco Extra, Jennison Street,
Bulwell

Tesco Extra, Top Valley
Drive, Nottingham

Wickes, Hucknall Lane,
Bulwell

Zone 10

B&Q Mini Warehouse,
Derby Road, Eastwood

Eastwood Town Centre

Giltbrook Retail Park,
Nottingham

Ikea, Giltbrook Retail Park,
Ikea Way, Giltbrook

Total

1.5%
0.7%

0.0%
0.1%
0.0%
0.0%

0.0%

0.0%

1.4%

0.0%

0.0%

0.0%

0.0%
1.6%
0.0%
0.0%
0.0%
0.0%

0.6%

0.6%

1.8%
10.5%

1.9%

O oo

Zonel

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

1.8%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%
3.3%

0.0%

[eNoNe]

Zone?2

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%
6.3%

0.0%

[eNoNe]

w o

Zone3

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.8%
0.0%
0.0%
0.0%
0.0%

2.4%

0.0%

0.0%
23.6%

0.0%

Zone4d

0 38%
0 3.6%

0 0.0%
0 0.0%
0 0.0%
0 0.0%

0 0.0%

0 0.0%
0 0.0%
0 0.0%
0 0.0%

0 0.0%

0 0.0%
1 00%
0 0.0%
0 0.0%
0 0.0%
0 0.0%

2 0.0%

0 0.0%

0 13%
18 14.6%

0 91%

Zoneb5

1 15.0%
1 37%

0 0.0%
0 0.0%
0 0.0%
0 0.0%

0 0.0%

0 0.0%
0 0.0%
0 0.0%
0 0.0%

0 0.0%

0.0%
3.5%
0.0%

[eNoNe]

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 17%
5 7.6%

3 35%

Zone 6

0.0%
1.5%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%
6.3%

0.0%

[eNoNe]

Zone7

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

4.3%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%
3.5%

0.0%

[eNoNe]

Zone8

0.0%
0.0%

0.0%
1.1%
0.0%
0.0%

0.0%

0.0%

15.1%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

1.1%
4.5%

0.0%

Zone9

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
6.4%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

2.3%
3.9%

3.3%

[N Ne]

AN

Zone 10

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

1.8%

4.8%

7.5%
20.7%

3.0%

[eNoNe]
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Kimberley Town Centre

Morrisons, Derby Road,
Eastwood

Sainsbury's, Main Street,
Kimberley

Outside Survey Area

Abroad

Alfreton Town Centre

Arnold Town Centre

Asda, Front Street, Arnold,
Gedling

Asda, Old Mill Lane,
Mansfield

Asda, Wesley Street,
Langley Mill

B&Q, Baums Lane,
Mansfield

B&Q, Mansfield Road,
Daybrook, Arnold

Beeston Town Centre

Belper Town Centre

Castle Marina Retail Park,
Nottingham

Chesterfield Town Centre

Chilwell Retail Park,
Nottingham

Clay Cross Town Centre

Currys PC World,
Nottingham Road,
Mansfield

Darley Dale Town Centre

Daybrook Retail Park,
Arnold

Denby Local Centre

Derby City Centre

DFS, Warney Brook

Furniture Centre, Matlock

Heanor Town Centre

Hill Top Loca Centre

IIkeston Town Centre

Langley Mill Town Centre

Lincoln City Centre

Madford Retail Park,
Nottingham

Mansfield Town Centre

Matlock Town Centre

Meadowhall Shopping

Total

3.6%
0.0%

0.0%

0.0%
1.5%
2.0%
0.0%

0.0%

0.0%

0.5%

0.0%

0.4%
0.0%
4.3%

0.7%
0.2%

0.1%
0.0%

0.3%
2.5%

0.0%
1.0%
2.5%

0.6%
0.2%
1.8%
0.6%
0.0%
0.4%

6.4%
0.3%
0.2%

NOWORFrWw

33
2
1

Zonel

0.0%
0.0%

0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
7.2%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

11.7%
0.0%
0.0%

[oNeoNeNe]

o

[cNeoNeoNoNoNe] N OO

oo w

Zone?2

0.0%
0.0%

0.0%

0.0%
1.3%
0.0%
0.0%

0.0%

0.0%

0.9%

0.0%

0.0%
0.0%
9.0%

1.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
1.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

1.8%
1.0%
0.0%

oOOoOr o

o

[eNeoNeoNoNoNe] [eNoNe]

[eNeN

Zone3

6.0%
0.0%

0.0%

0.0%
0.0%
1.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
6.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.8%

0.0%
0.0%
0.0%

0.0%
0.0%
2.4%
0.0%
0.0%
2.4%

3.0%
0.0%
0.0%

Zone4d Zoneb5 Zone 6 Zone7

5 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 14% 0 59% 3 64% 4  0.0% 0
1 00% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 3.6% 2 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
5 19% 1 0.0% 0 0.0% 0 0.0% 0

0 32% 1 20% 1 13% 1 00% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 17% 1 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 35% 1 0.0% 0 0.0% 0
1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 52% 2 3.6% 2 16% 0
0 0.0% 0 20% 1 10.2% 7 43% 1
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
2 0.0% 0 17% 1 0.0% 0 0.0% 0
0 0.0% 0 17% 1 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
2 12% 2 6.6% 3 45% 3 33.7% 9
0 3.6% 1 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 20% 1 0.0% 0 0.0% 0

Zone8

0.0%
0.0%

0.0%

0.0%
0.0%
8.2%
0.0%

0.0%

0.0%

0.0%

0.0%

1.1%
0.0%
0.0%

1.1%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
4.2%

0.0%
0.0%
1.3%
0.0%
0.0%
0.0%

26.5%
0.0%
0.0%

oo

NO O

leNoNoNoNoNe]

Zone9

3.3%
0.0%

0.0%

0.0%
0.0%
7.0%
0.0%

0.0%

0.0%

0.0%

0.0%

1.5%
0.0%
5.6%

0.0%
0.0%

0.0%
0.0%

0.0%
12.6%

0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%
0.0%

o w

OoO~NOOo

[eNoNeoNoNoNe] [eNoNe)

[eNoNe]

Zone 10

15.4%
0.0%

0.0%

0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
10.6%

0.0%
1.2%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
1.2%

4.4%
1.8%
8.9%
3.2%
0.0%
0.0%

0.0%
0.0%
0.0%

[eNoNeoNe]

o

oOOoONORFRP W = OO

[eNoNe]
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Centre, Sheffield
Netherfield Town Centre
Newark-on-Trent Town

Centre
Nottingham City Centre
Nottingham Road Retail

Park, Mansfield
Portland Retail Park,

Mansfield
Ravenshead Retail Park,

Chesterfield
Ripley Town Centre
Riverside Retail Park,

Nottingham
Sainsbury's, Nottingham

Road, Mansfield
Sainsbury's, Nottingham

Road, Ripley
Sainsbury's, Sir John

Robinson Way, Arnold,

Gedling
Sheffield City Centre
Shirebrook Town Centre
St Peters Retail Park,

Mansfield
Stoke-on-Trent City Centre
Tesco Extra, Jubilee Way

South, Oak Tree,

Mansfield
Victoria Retail Park,

Netherfield, Nottingham
Wickes, Mansfield Road,

Daybrook
Wyvern Retail Park, Derby
Others
Other
Internet / delivery
(Don't know / can't

remember)
(Don't do this type of

shopping)
Weighted base:
Sample:

Total

0.0%
0.9%

8.9%
2.2%

2.8%

0.1%

0.3%
3.0%

0.0%
0.0%
0.0%
0.0%
0.7%
1.9%
0.0%
0.0%
1.2%
0.3%
0.2%
5.1%
0.0%
0.0%

0.0%

47
12

15

523
538

Zonel

0.0%
0.0%

2.3%
3.5%

3.3%

1.8%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
1.8%
0.0%
0.0%
0.0%
0.0%
0.0%
2.3%
0.0%
0.0%

0.0%

[eNeN

26
51

Zone?2

0.0%
0.0%

4.8%
0.9%

5.7%

0.0%

0.0%
1.9%

0.0%
0.0%
0.0%
0.0%
0.0%
6.0%
0.0%
0.0%
2.5%
0.0%
0.0%
2.7%
0.0%
0.0%

0.0%

o o

onN

[eNeN

46
61

Zone3

0.0%
6.0%

11.9%
0.0%

2.4%

0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
3.3%
0.0%
0.0%
0.0%
0.0%
0.0%
2.8%
0.0%
0.0%

0.0%

Zone4d Zoneb5 Zone 6 Zone7
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
5 0.0% 0 0.0% 0 0.0% 0 0.0% 0
9 0.0% 0 44% 2 32% 2 33% 1
0 13% 0 0.0% 0 4.0% 3 24.7% 7
2 38% 1 0.0% 0 55% 4 6.7% 2
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 35% 1 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 15% 1 37% 1
3 0.0% 0 20% 1 28% 2 18% 1
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 13% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
2 10.3% 3 0.0% 0 15% 1 49% 1
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
78 33 43 64 28
59 49 44 57 48

Zone8

0.0%
0.0%

0.0%
1.1%

8.0%

0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
4.0%
3.0%
0.0%
0.0%
1.1%
0.0%
0.0%
11.9%
0.0%
0.0%

0.0%

oo

oo

Zone9

0.0%
0.0%

22.0%
0.0%

0.0%

0.0%

0.0%
14.9%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
4.1%
1.8%
0.0%
11.2%
0.0%
0.0%

0.0%

Zone 10

0 0.0%
0 0.0%

22 11.2%
0 0.0%

0 0.0%
0 0.0%

0 0.0%
15 0.0%

0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
4  0.0%
2 0.0%
0 12%
11 1.8%
0 0.0%
0 0.0%

0 0.0%

100
46

[eNeN

70
59

080116

NEMS market research



By ZoneFiltered (Nulls& SFT's)

Ashfield Retail and L eisure Study

Weighted: for Nexus Planning
Total Zonel Zone2 Zone3 Zone4 Zone5 Zone6 Zone7 Zone8 Zone9 Zone 10

Meanscore: [Number of visits per month]
Q25AHow often do you make shopping trips for furniture, carpets and floor coverings to (LOCATION MENTIONED AT Q25)?

Not those who said 'Abroad’ or 'Internet / delivery' or ‘(Don't know / can't remember)' or '(Don't do this type of shopping)' at Q25
Daily 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
At least two times a week 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
At least once aweek 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 15% 2 0.0% 0
At least once afortnight 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 17% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
At least once amonth 0.9% 5 0.0% 0 1.0% 0 0.0% 0 0.0% 0 20% 1 1% 1 0.0% 0 0.0% 0 23% 2 0.0% 0
At least every two months 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 16% 0 0.0% 0 0.0% 0 0.0% 0
At least every 3 months 25% 13 0.0% 0 25% 1 24% 2 3.6% 1 17% 1 28% 2 0.0% 0 0.0% 0 64% 6 0.0% 0
At least every 6 months 48% 25 0.0% 0 7.6% 3 1% 1 99% 3 54% 2 64% 4 16% 0 13% 0 6.4% 6 4.8% 3
Lessoftenthanonceevery 6 68.2% 357 64.3% 17 69.3% 32 824% 64 615% 20 73.7% 31 50.0% 32 533% 15 785% 28 695% 70 68.7% 48

months
Have only visited once 6.0% 32 33% 1 13.2% 6 13% 1 125% 4 37% 2 73% 5 25.8% 7 52% 2 33% 3 12% 1
(Don't know / varies) 16.9% 88 32.4% 8 6.3% 3 12.0% 9 12.6% 4 11.8% 5 31.7% 20 17.5% 5 15.0% 5 105% 10 253% 18
Mean: 0.13 0.10 0.11 011 011 0.16 0.13 0.08 0.10 0.21 0.11
Weighted base: 523 26 46 78 33 43 64 28 36 100 70
Sample: 538 51 61 59 49 44 57 48 64 46 59
Q26 Do you ever visit any of the following centres? [MR/PR]
Sutton-in-Ashfield 425% 425 922% 52 841% 56 175% 22 795% 51 533% 50 87.1% 107 435% 28 50.0% 31 99% 22 45% 5
Hucknall 27.4% 274 65% 4 12.9% 9 850% 108 356% 23 11.2% 11 9.0% 11 4.6% 3 51% 3 340% 75 232% 28
Kirkby-in-Ashfield 228% 228 431% 24 925% 62 116% 15 585% 37 19.0% 18 311% 38 9.0% 6 14.5% 9 6.0% 13 44% 5
Don't visit any of these 36.6% 367 58% 3 26% 2 118% 15 9.8% 6 395% 37 121% 15 548% 36 483% 30 60.0% 133 73.9% 89
centres

Weighted base: 1001 56 67 127 64 94 123 65 63 221 121
Sample: 1001 100 100 100 100 100 101 100 100 100 100
Q27 Which of those centres do you visit the most?

Not those who said 'Don't visit any of these centres at Q26
Sutton-in-Ashfield 50.6% 321 90.6% 48 37.7% 25 47% 5 544% 31 827% 47 89.8% 97 849% 25 79.7% 26 149% 13 11.1% 3
Hucknall 354% 224 0.8% 0 0.0% 0 91.7% 102 9.0% 5 10.6% 6 7.9% 9 15% 0 13% 0 833% 74 863% 27
Kirkby-in-Ashfield 141% 89 87% 5 623% 41 35% 4 366% 21 6.7% 4 23% 2 136% 4 19.0% 6 18% 2 27% 1
Weighted base: 634 53 65 112 57 57 108 30 32 89 32
Sample: 702 98 98 90 89 58 90 53 54 46 26
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Meanscore: [Number of visits per month]

Total

Zonel

Zone?2

Q28 How often do you visit (CENTRE MENTIONED AT Q27)?

Those who mentioned Sutton-in-Ashfield at Q27

Daily

At least two times a week

At least once aweek

At least once afortnight

At least once amonth

At least every two months

At least every 3 months

At least every 6 months

Less often than once every 6
months

Have only visited once

(Don’t know / varies)

Mean:

Weighted base:
Sample:

Meanscore: [Number of visits per month]

5.0%
17.5%
26.5%
10.4%
17.1%

6.3%

8.0%

2.0%

4.8%

0.3%
2.0%

16
56

4.49

321
415

6.8%
37.2%
34.2%

6.1%

9.1%

1.9%

0.8%

1.3%

0.0%

0.0%
2.5%

3
18
16

OrORrRrP,MPW

2.5%
24.0%
26.2%

8.7%
30.2%

1.9%

6.6%

0.0%

0.0%

0.0%
0.0%

Q28 How often do you visit (CENTRE MENTIONED AT Q27)?
Those who mentioned Hucknall at Q27

Daily

At least two times aweek

At least once aweek

At least once a fortnight

At least once a month

At least every two months

At least every 3 months

At least every 6 months

Less often than once every 6
months

Have only visited once

(Don't know / varies)

Mean:

Weighted base:
Sample:

7.3%
11.1%
25.3%
16.0%
12.5%

9.3%

3.5%

7.2%

6.0%

0.0%
1.7%

0.0%
0.0%
0.0%
0.0%

28 100.0%

21

8
16
13

0
4
471

224
159

0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

[eNeoNeoNoNoNeoNoNoNe]

o o

1.00

= O

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

[eNoNeoNoNoNolNoNoNe]

o o

0.00

Zone3 Zone4d Zoneb5 Zone 6 Zone7 Zone8
0.0% 0 15% 0 0.0% 0 110% 11 21% 1 18% 0
0.0% 0 71% 2 34% 2 2715% 27 0.0% 0 16% 0
12.5% 1 326% 10 222% 10 275% 27 29.9% 8 11.2% 3
46.9% 2 20.4% 6 57% 3 9.0% 9 14.8% 4 17.1% 4
12.5% 1 14.1% 4 18.2% 9 187% 18 311% 8 13.1% 3
14.1% 1 65% 2 171% 3 42% 4  75% 2 26.4% 7
0.0% 0 10.9% 3 253% 12 0.0% 0 82% 2 6.4% 2
0.0% 0 15% 0 16% 1 0.0% 0 46% 1 7.2% 2
14.1% 1 0.0% 0 16.5% 8 1.3% 1 18% 0 13.6% 4
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0.0% 0 54% 2 0.0% 0 0.8% 1 0.0% 0 16% 0
1.65 311 158 7.05 2.50 1.80
5 31 47 97 25 26
7 49 46 84 44 46
8.5% 9 0.0% 0 0.0% 0 79.5% 7 0.0% 0 0.0% 0
187% 19 0.0% 0 30.8% 2 0.0% 0 0.0% 0 0.0% 0
353% 36 61.0% 3 0.0% 0 9.6% 1 0.0% 0 100.0% 0
181% 19 12.3% 1 0.0% 0 0.0% 0 99.9% 0 0.0% 0
17.0% 17 185% 1 0.0% 0 10.9% 1 0.0% 0 0.0% 0
1.0% 1 0.0% 0 12.3% 1 0.0% 0 0.0% 0 0.0% 0
0.0% 0 82% 0 185% 1 0.0% 0 0.0% 0 0.0% 0
0.6% 1 0.0% 0 26.2% 2 0.0% 0 0.0% 0 0.0% 0
0.7% 1 0.0% 0 12.3% 1 0.0% 0 0.0% 0 0.0% 0
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
6.01 2.90 2.64 24.33 2.00 4.00
102 5 6 9 0 0
78 9 7 4 1 1

Zone9

0.0%
11.8%
23.5%

0.0%

0.0%

0.0%
35.3%

0.0%
11.8%

0.0%
17.7%

0.0%
5.3%
18.4%
19.2%
6.9%
11.8%
8.4%
12.6%
12.1%

0.0%
5.3%

NOUUOOOWNO

N O

243
13

=
ool DMMO

» O

1.83

74
37

Zone 10
0.0% 0
0.0% 0
24.2% 1
0.0% 0
0.0% 0
0.0% 0
0.0% 0
48.4% 2
0.0% 0
27.4% 1
0.0% 0
1.07
3
4
3.5% 1
0.0% 0
10.1% 3
7.8% 2
12.4% 3
384% 10
0.0% 0
16.9% 5
10.9% 3
0.0% 0
0.0% 0
1.97
27
21
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Total Zonel Zone?2 Zone3 Zone4d Zoneb5 Zone 6 Zone7 Zone8 Zone9 Zone 10

Meanscore: [Number of visits per month]

Q28 How often do you visit (CENTRE MENTIONED AT Q27)?
Those who mentioned Kirkby-in-Ashfield at Q27

Daily 11.1% 10 0.0% 0 10.4% 4 0.0% 0 10.3% 2 0.0% 0 100.0% 2 24.3% 1 0.0% 0 0.0% 0 0.0% 0
At least two times a week 33.2% 30 56.8% 3 450% 18 0.0% 0 24.4% 5 0.0% 0 0.0% 0 0.0% 0 57.9% 4 0.0% 0 0.0% 0
At least once aweek 34.4% 31 432% 2 36.4% 15 16.6% 1 466% 10 415% 2 0.0% 0 34.2% 1 76% 0 0.0% 0 0.0% 0
At least once afortnight 6.1% 5 00% 0 51% 2 16.6% 1 43% 1 195% 1 0.0% 0 0.0% 0 17.7% 1 0.0% 0 0.0% 0
At least once amonth 5.3% 5 0.0% 0 1.0% 0 0.0% 0 7.7% 2 0.0% 0 0.0% 0 12.9% 1 10.1% 1 100.0% 2 0.0% 0
At least every two months 4.7% 4 0.0% 0 0.0% 0 66.7% 3 00% 0 0.0% 0 0.0% 0 28.6% 1 6.7% 0 0.0% 0 0.0% 0
At least every 3 months 3.7% 3 0.0% 0 0.0% 0 0.0% 0 45% 1 39.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 1
At least every 6 months 0.5% 0 0.0% 0 0.0% 0 0.0% 0 23% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Less often than onceevery 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

months
Have only visited once 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 1.0% 1 0.0% 0 21% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Mean: 7.64 6.27 8.46 1.33 7.09 217 30.00 8.93 5.42 1.00 0.30
Weighted base: 89 5 41 4 21 4 2 4 6 2 1
Sample: 128 9 59 5 31 5 2 8 7 1 1
Q29 How do you usually travel to (CENTRE MENTIONED AT Q27) (main part of journey)?

Those who mentioned Sutton-in-Ashfield at Q27

Car / van (asdriver) 64.7% 208 56.2% 27 78.3% 19 87.5% 5 661% 21 701% 33 709% 69 43.4% 11 63.2% 16 35.3% 5 72.6% 3
Car / van (as passenger) 151% 48 11.0% 5 41% 1 12.5% 1 22.2% 7 17.9% 8 9.9% 10 18.4% 5 149% 4 53.0% 7 27.4% 1
Bus, minibus or coach 96% 31 7.0% 3 85% 2 0.0% 0 11.6% 4 10.4% 5 25% 2 28.8% 7 21.9% 6 11.8% 2 0.0% 0
Motorcycle, scooter or 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

moped
Walk 77% 25 230% 11 41% 1 0.0% 0 0.0% 0 0.0% 0 126% 12 27% 1 0.0% 0 0.0% 0 0.0% 0
Taxi 0.7% 2 21% 1 50% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Train 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Metro 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bicycle 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Mohility scooter / disability 0.1% 0 08% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

vehicle
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tram 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 2.0% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 16% 1 4.0% 4 6.6% 2 0.0% 0 0.0% 0 0.0% 0
Weighted base: 321 48 25 5 31 47 97 25 26 13 3
Sample: 415 88 39 7 49 46 84 44 46 8 4
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Total Zonel Zone?2 Zone3 Zone4d Zoneb5 Zone 6 Zone7 Zone8 Zone9 Zone 10

Q29 How do you usually travel to (CENTRE MENTIONED AT Q27) (main part of journey)?
Those who mentioned Hucknall at Q27

Car / van (asdriver) 625% 140 0.0% 0 0.0% 0 549% 56 79.5% 4 56.9% 3 79.5% 7 99.9% 0 100.0% 0 587% 43 938% 26
Car / van (as passenger) 89% 20 0.0% 0 0.0% 0 65% 7 0.0% 0 12.3% 1 9.6% 1 0.0% 0 0.0% 0 158% 12 0.0% 0
Bus, minibus or coach 65% 14 0.0% 0 0.0% 0 48% 5 82% 0 30.8% 2 10.9% 1 0.0% 0 0.0% 0 6.3% 5 6.2% 2
Motorcycle, scooter or 0.3% 1 0.0% 0 0.0% 0 06% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
moped
Walk 157% 35 0.0% 0 0.0% 0 324% 33 123% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 21% 2 0.0% 0
Taxi 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Train 1.7% 4 100.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 45% 3 0.0% 0
Metro 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bicycle 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Mobility scooter / disability 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
vehicle
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tram 4.2% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12.6% 9 0.0% 0
(Don't know / varies) 0.3% 1 00% 0 0.0% 0 0.7% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Weighted base: 224 0 0 102 5 6 9 0 0 74 27
Sample: 159 1 0 78 9 7 4 1 1 37 21
Q29 How do you usually travel to (CENTRE MENTIONED AT Q27) (main part of journey)?
Those who mentioned Kirkby-in-Ashfield at Q27
Car / van (asdriver) 68.4% 61 73.8% 3 56.1% 23 83.4% 3 65.8% 14 100.0% 4 50.0% 1 100.0% 4 100.0% 6 100.0% 2 100.0% 1
Car / van (as passenger) 6.7% 6 0.0% 0 52% 2 0.0% 0 18.3% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bus, minibus or coach 3.8% 3 17.5% 1 21% 1 16.6% 1 50% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Motorcycle, scooter or 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
moped
Walk 172% 15 8.7% 0 326% 13 0.0% 0 23% 0 0.0% 0 50.0% 1 00% 0 0.0% 0 0.0% 0 0.0% 0
Taxi 1.4% 1 00% 0 3.0% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Train 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Metro 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bicycle 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Mobility scooter / disability 0.5% 0 0.0% 0 1.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
vehicle
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tram 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 2.0% 2 0.0% 0 0.0% 0 0.0% 0 87% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Weighted base: 89 5 41 4 21 4 2 4 6 2 1
Sample: 128 9 59 5 31 5 2 8 7 1 1
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Q30 What is the main reason for visiting (CENTRE MENTIONED AT Q27)?
Those who mentioned Sutton-in-Ashfield at Q27

Choice and range of shops

Strength of supermarket
provision

Choice of leisurefacilities
(restaurants, pubs etc)

Choice of services
(hairdressers, banks etc)

Environmental quality of
centre

Close to home

Close to work

Easily accessible by public
transport

Convenient car parking

Free car parking

Other

Cheap parking

Cheap shops

Closeto college

Compact layout

Easily accessible by car

Friendly people

Good for aday out / change
of scenery

Know the areawell / habit

Near to friends/ family

On the school run

Window shopping /
browsing

(Nothing in particular)

Weighted base:
Sample:

Total

42.7%
4.6%

2.8%

12.7%

1.1%

14.4%
3.5%
0.3%

0.5%
0.0%
0.0%
0.9%
0.7%
0.1%
0.6%
0.1%
0.3%
2.5%

1.2%
3.4%
0.7%
2.5%

4.5%

137
15

9

41

R ONONWOON

14

321
415

Zonel

45.7%
2.1%

2.2%

4.4%

1.3%

20.3%
1.9%
0.0%

0.8%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.8%
1.3%

3.4%
0.0%
2.4%
0.0%

13.5%

22
1

1

2

=

=
POOOOOO0OO0OO0OO or o

OoOrOoOnN

o

Zone?2

56.3%
4.1%

0.0%

10.3%

2.5%

9.7%
4.3%
1.9%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
1.9%
0.0%
2.5%

2.5%
2.5%
0.0%
0.0%

1.6%

oOr N

POOOOOOO0OO0OO

Zone3

14.1%
0.0%

0.0%

46.9%

0.0%

12.5%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
26.5%

0.0%

Zone4d Zoneb5 Zone 6 Zone7

1 592% 19 46.1% 22 283% 27 63.0% 16
0 4.6% 1 39% 2 19% 8 0.0% 0
0 27% 1 31% 1 22% 2 10.5% 3
2 42% 1 273% 13 17.0% 17 85% 2
0 13% 0 16% 1 0.0% 0 0.0% 0
1 12.5% 4 6.2% 3 27.0% 26 0.0% 0
0 15% 0 0.0% 0 85% 8 21% 1
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 48% 1
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 24% 2 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 36% 1
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 18% 0
0 27% 1 3.6% 2 0.0% 0 18% 0
0 0.0% 0 0.0% 0 1.0% 1 0.0% 0
0 0.0% 0 57% 3 0.8% 1 18% 0
0 0.0% 0 24% 1 0.0% 0 0.0% 0
1 4.0% 1 0.0% 0 18% 2 21% 1
0 72% 2 0.0% 0 31% 3 0.0%

5 31 a7 97 25
7 49 46 84 44

Zone8

35.0%
3.2%

3.2%

3.2%

4.0%

1.6%
0.0%
1.6%

0.0%
0.0%
0.0%
11.4%
0.0%
1.8%
4.0%
0.0%
0.0%
15.0%

2.4%
3.2%
0.0%
1.8%

8.5%

[{e]

leNoNe]
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Zone9

47.0%
0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
41.2%
0.0%
11.8%

0.0%
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Zone 10

48.4%
24.2%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
27.4%

0.0%
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Total Zonel Zone2 Zone3 Zone4 Zone5 Zone6 Zone7 Zone8 Zone9 Zone 10
Q30 What is the main reason for visiting (CENTRE MENTIONED AT Q27)?
Those who mentioned Hucknall at Q27

Choice and range of shops 318% 71 0.0% 0 0.0% 0 323% 33 20.5% 1 12.3% 1 0.0% 0 0.0% 0 0.0% 0 36.6% 27 353% 10

Strength of supermarket 4.1% 9 0.0% 0 0.0% 0 0.0% 0 82% 0 0.0% 0 9.6% 1 0.0% 0 0.0% 0 10.8% 8 0.0% 0
provision

Choice of leisurefacilities 45% 10 0.0% 0 0.0% 0 32% 3 00% 0 13.9% 1 0.0% 0 0.0% 0 0.0% 0 53% 4 78% 2
(restaurants, pubs etc)

Choice of services 12.5% 28 0.0% 0 0.0% 0 12.6% 13 40.5% 2 30.8% 2 10.9% 1 99.9% 0 0.0% 0 12.1% 9 31% 1
(hairdressers, banks etc)

Environmental quality of 0.3% 1 0.0% 0 0.0% 0 0.0% 0 12.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
centre

Close to home 19.9% 45 0.0% 0 0.0% 0 388% 40 185% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 53% 4  0.0% 0

Close to work 57% 13 0.0% 0 0.0% 0 07% 1 0.0% 0 185% 1 79.5% 7 0.0% 0 0.0% 0 32% 2 6.6% 2

Easily accessible by public 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
transport

Convenient car parking 1.3% 3 0.0% 0 0.0% 0 06% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 82% 2

Free car parking 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Cheap parking 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Cheap shops 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Closeto college 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Compact layout 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Easily accessible by car 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Friendly people 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Good for aday out / change ~ 0.7% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 31% 1
of scenery

Know the areawell / habit 0.3% 1 0.0% 0 0.0% 0 06% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Near to friends/ family 10.5% 24 100.0% 0 0.0% 0 41% 4 0.0% 0 12.3% 1 0.0% 0 0.0% 0 100.0% 0 205% 15 9.7% 3

On the school run 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Window shopping / 1.4% 3 0.0% 0 0.0% 0 16% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 21% 2 0.0% 0
browsing

(Nothing in particular) 7.0% 16  0.0% 0 0.0% 0 54% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 42% 3 26.3% 7

Weighted base: 224 0 0 102 5 6 9 0 0 74 27

Sample: 159 1 0 78 9 7 4 1 1 37 21
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Total Zonel Zone?2 Zone3 Zone4d Zoneb5 Zone 6 Zone7 Zone8 Zone9 Zone 10

Q30 What is the main reason for visiting (CENTRE MENTIONED AT Q27)?
Those who mentioned Kirkby-in-Ashfield at Q27

Choice and range of shops 294% 26 17.5% 1 366% 15 25.1% 1 241% 5 39.0% 1 0.0% 0 64.3% 3 6.7% 0 0.0% 0 0.0% 0
Strength of supermarket 112% 10 18.6% 1 149% 6 16.6% 1 7.6% 2 221% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
provision

Choice of leisure facilities 2.2% 2 87% 0 15% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 11.4% 0 7.6% 0 0.0% 0 0.0% 0
(restaurants, pubs etc)

Choice of services 11.1% 10 0.0% 0 50% 2 41.7% 2 26.3% 6 19.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(hairdressers, banks etc)
Environmental quality of 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
centre
Close to home 186% 17 0.0% 0 27.1% 11 0.0% 0 26.5% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Close to work 9.0% 8 33.3% 2 71% 3 0.0% 0 3.0% 1 0.0% 0 100.0% 2 12.9% 1 0.0% 0 0.0% 0 0.0% 0
Easily accessible by public 0.7% 1 0.0% 0 0.0% 0 16.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
transport
Convenient car parking 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Free car parking 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Cheap parking 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Cheap shops 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Closeto college 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Compact layout 0.7% 1 0.0% 0 0.0% 0 0.0% 0 3.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Easily accessible by car 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Friendly people 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Good for aday out / change  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
of scenery
Know the areawell / habit 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Near to friends/ family 10.7% 10 132% 1 0.0% 0 0.0% 0 53% 1 19.5% 1 0.0% 0 0.0% 0 75.6% 5 100.0% 2 100.0% 1
On the school run 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Window shopping / 2.8% 3 0.0% 0 51% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11.4% 0 0.0% 0 0.0% 0 0.0% 0
browsing
(Nothing in particular) 3.4% 3 87% 0 28% 1 0.0% 0 43% 1 0.0% 0 0.0% 0 0.0% 0 10.1% 1 0.0% 0 0.0% 0
Weighted base: 89 5 41 4 21 4 2 4 6 2 1
Sample: 128 9 59 5 31 5 2 8 7 1 1
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Ashfield Retail and L eisure Study

By ZoneFiltered (Nulls& SFT's)

Weighted: for Nexus Planning
Total Zonel Zone?2 Zone3 Zone4 Zoneb5 Zone6 Zone7 Zone8 Zone9 Zone 10
Q31 Arethere any measures that would encourage you to visit (CENTRE MENTIONED AT Q27) more often?
Those who mentioned Sutton-in-Ashfield at Q27
1st mention
Better environment 0.6% 2 09% 0 0.0% 0 0.0% 0 13% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better market 43% 14 6.8% 3 58% 1 0.0% 0 13% 0 0.0% 0 31% 3 13.0% 3 9.6% 2 0.0% 0 0.0% 0
Better security 0.7% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 24% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Cheaper parking 37% 12 6.7% 3 16% 0 0.0% 0 0.0% 0 0.0% 0 8.0% 8 18% 0 0.0% 0 0.0% 0 0.0% 0
Cheaper public transport 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Discount foodstores within 0.1% 0 0.0% 0 0.0% 0 0.0% 0 15% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
the town centre
Improved food shops within 0.1% 0 0.0% 0 19% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
the town centre
Improved leisure facilities 1.1% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 37% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Improved non-food shops 36% 12 22% 1 43% 1 0.0% 0 0.0% 0 13.5% 6 17% 2 0.0% 0 58% 2 0.0% 0 0.0% 0
within the town centre
Improved quality of shops 2.6% 8 34% 2 11.7% 3 0.0% 0 38% 1 0.0% 0 22% 2 0.0% 0 1.6% 0 0.0% 0 0.0% 0
Improved street cleaning 0.8% 3 32% 2 0.0% 0 12.5% 1 00% 0 0.0% 0 0.0% 0 18% 0 0.0% 0 0.0% 0 0.0% 0
Increased general choiceand 83% 26 9.7% 5 13.3% 3 14.1% 1 149% 5 3.9% 2 107% 10 21% 1 16% 0 0.0% 0 0.0% 0
range of shops
Increased public transport 0.8% 3 0.0% 0 0.0% 0 0.0% 0 27% 1 39% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Less charity shops 2.8% 9 08% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 89% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Less cheap shops 0.1% 0 0.9% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
L ess takeaways 0.1% 0 0.9% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Longer opening hours 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More disabled parking 0.3% 1 13% 1 0.0% 0 0.0% 0 13% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More parking 31% 10 4.9% 2 16% 0 0.0% 0 52% 2 4% 2 2.9% 3 18% 0 0.0% 0 0.0% 0 0.0% 0
More public toilets 0.6% 2 0.0% 0 1.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11.8% 2 0.0% 0
A bank 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better Post Office 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better signage 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Covered shopping area 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Don't pave over the centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Fill the potholesintheroads  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Keep HSBC bank open 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
L ess empty shops 0.3% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Less estate agents 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
L ess takeaways 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Letter traffic congestion / 0.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 17% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
road works
More/ better pedestrian 0.2% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 24% 1 0.0% 0 0.0% 0
crossings
More/ better 0.1% 0 0.8% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
pedestrianisation
More/ better placesto eat / 1.2% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 42% 2 18% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

drink
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Weighted: for Nexus Planning January 2016
Total Zonel Zone2 Zone3 Zone4 Zone5 Zone6 Zone7 Zone8 Zone9 Zone 10
More/ better toilets 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More compact shopping area  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Refurb 1.0% 3 38% 2 16% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 1 0.0% 0 0.0% 0
Stop people feeding the 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
pigeons
Stop people smoking outside  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
of pubs
Stop residents and workers 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
using the free parking
Wider roads 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 16% 0 0.0% 0 0.0% 0
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Nothing / Nothing else) 58.5% 188 52.7% 25 56.4% 14 61.0% 3 65.8% 21 67.2% 32 481% 47 73.8% 19 53.4% 14 88.2% 12 72.6% 3
(Don't know) 3.9% 12 0.9% 0 0.0% 0 12.5% 1 2.0% 1 24% 1 21% 2 57% 1 19.9% 5 0.0% 0 27.4% 1
Weighted base: 321 48 25 5 31 47 97 25 26 13 3
Sample: 415 88 39 7 49 46 84 a4 46 8 4
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Weighted:

Ashfield Retail and L eisure Study
for Nexus Planning

Page 78
January 2016

2nd mention

Better environment

Better market

Better security

Cheaper parking

Cheaper public transport

Discount foodstores within
the town centre

Improved food shops within
the town centre

Improved leisure facilities

Improved non-food shops
within the town centre

Improved quality of shops

Improved street cleaning

Increased general choice and
range of shops

Increased public transport

Less charity shops

Less cheap shops

L ess takeaways

Longer opening hours

More disabled parking

More parking

More public toilets

A bank

Better Post Office

Better signage

Covered shopping area

Don't pave over the centre

Fill the potholes in the roads

Keep HSBC bank open

L ess empty shops

Less estate agents

Less takeaways

Letter traffic congestion /
road works

More/ better pedestrian
crossings

More/ better
pedestrianisation

More/ better placesto eat /
drink

More/ better toilets

More compact shopping area

Refurb

Total

1.8%
1.3%
0.0%
0.6%
0.0%
0.0%
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0.4%
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1.6%
0.8%
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0.0%
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Zone3

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%
0.0%

0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
12.5%
0.0%
0.0%

0.0%
0.0%

Zone4d Zoneb5 Zone 6 Zone7
0 0.0% 0 0.0% 0 18% 2 13.0% 3
0 15% 0 0.0% 0 29% 3 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 13% 1 0.0% 0
0 13% 0 0.0% 0 4.3% 4  0.0% 0
0 0.0% 0 16% 1 08% 1 0.0% 0
0 0.0% 0 0.0% 0 1.0% 1 0.0% 0
0 13% 0 0.0% 0 9.6% 9 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 27% 3 0.0% 0
0 0.0% 0 0.0% 0 1.0% 1 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.8% 1 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 18% 1 19% 2 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 13% 0 0.0% 0 0.0% 0 0.0% 0
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Weighted: for Nexus Planning January 2016
Total Zonel Zone?2 Zone3 Zone4 Zoneb5 Zone6 Zone7 Zone8 Zone9 Zone 10
Stop people feeding the 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
pigeons

Stop people smoking outside  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
of pubs

Stop residents and workers 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 1 00% 0 0.0% 0 0.0% 0 0.0% 0
using the free parking
Wider roads 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Nothing / Nothing else) 80.9% 260 71.9% 34 815% 20 61.0% 3 924% 29 943% 44 686% 67 852% 21 92.8% 24 100.0% 13 100.0% 3
(Don't know) 2.4% 8 44% 2 0.0% 0 26.5% 1 2.0% 1 24% 1 21% 2 18% 0 0.0% 0 0.0% 0 0.0% 0
Weighted base: 321 48 25 5 31 47 97 25 26 13 3
Sample: 415 88 39 7 49 46 84 a4 46 8 4
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Total Zonel Zone?2 Zone3 Zone4 Zoneb5 Zone6 Zone7 Zone8 Zone9 Zone 10
3rd mention
Better environment 0.1% 0 0.8% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better market 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 00% 0 0.0% 0 0.0% 0 0.0% 0
Better security 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Cheaper parking 0.3% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Cheaper public transport 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Discount foodstores within 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
the town centre
Improved food shopswithin ~ 0.7% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 24% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
the town centre
Improved leisure facilities 0.1% 0 0.9% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Improved non-food shops 1.8% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.0% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0
within the town centre
Improved quality of shops 0.1% 0 0.9% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Improved street cleaning 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Increased general choiceand  1.2% 4 13% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 32% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0
range of shops
Increased public transport 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Less charity shops 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Less cheap shops 1.2% 4 49% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 17% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Less takeaways 0.2% 1 1.3% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Longer opening hours 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More disabled parking 0.2% 1 13% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More parking 0.1% 0 0.8% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More public toilets 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 00% 0 0.0% 0 0.0% 0 0.0% 0
A bank 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better Post Office 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better signage 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Covered shopping area 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Don't pave over the centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Fill the potholesintheroads  0.1% 0 0.8% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Keep HSBC bank open 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Less empty shops 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
L ess estate agents 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Less takeaways 0.1% 0 0.9% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Letter traffic congestion / 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
road works
More/ better pedestrian 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
crossings
More/ better 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
pedestrianisation
More/ better placesto eat / 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
drink
More/ better toilets 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More compact shopping area  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Refurb 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Weighted: for Nexus Planning January 2016
Total Zonel Zone?2 Zone3 Zone4 Zoneb5 Zone6 Zone7 Zone8 Zone9 Zone 10
Stop people feeding the 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
pigeons

Stop people smoking outside  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
of pubs

Stop residents and workers 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
using the free parking
Wider roads 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Nothing / Nothing else) 90.5% 290 81.5%  39100.0% 25 87.5% 5 98.0% 31 97.6% 46 80.8% 78 982%  25100.0% 26 100.0% 13 100.0% 3
(Don't know) 2.5% 8 44% 2 0.0% 0 12.5% 1 2.0% 1 24% 1 31% 3 18% 0 0.0% 0 0.0% 0 0.0% 0
Weighted base: 321 48 25 5 31 47 97 25 26 13 3
Sample: 415 88 39 7 49 46 84 a4 46 8 4
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By ZoneFiltered (Nulls& SFT's)

Weighted:

Ashfield Retail and L eisure Study
for Nexus Planning

Page 82
January 2016

Any mention

Better environment

Better market

Better security

Cheaper parking

Cheaper public transport

Discount foodstores within
the town centre

Improved food shops within
the town centre

Improved leisure facilities

Improved non-food shops
within the town centre

Improved quality of shops

Improved street cleaning

Increased general choice and
range of shops

Increased public transport

Less charity shops

Less cheap shops

L ess takeaways

Longer opening hours

More disabled parking

More parking

More public toilets

A bank

Better Post Office

Better signage

Covered shopping area

Don't pave over the centre

Fill the potholes in the roads

Keep HSBC bank open

L ess empty shops

Less estate agents

Less takeaways

Letter traffic congestion /
road works

More/ better pedestrian
crossings

More/ better
pedestrianisation

More/ better placesto eat /
drink

More/ better toilets

More compact shopping area

Refurb

Total

2.5%
5.9%
0.7%
4.5%
0.0%
0.1%

1.0%

1.3%
7.2%

3.4%
1.2%
12.6%

0.8%
4.1%
1.8%
0.3%
0.0%
0.3%
4.0%
1.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.3%
0.3%
0.0%
0.1%
0.5%

0.2%
0.3%
1.7%
0.1%

0.1%
1.1%
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0.0%
0.0%

0.0%

0.9%
4.1%

5.6%
4.0%
14.0%

0.0%
3.9%
5.9%
2.2%
0.0%
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
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0.0%
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0.0%
5.8%
0.0%
1.6%
0.0%
0.0%

1.9%

0.0%
4.3%

11.7%
0.0%
15.0%

0.0%
0.0%
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0.0%
0.0%
0.0%
3.5%
1.6%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
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0.0%
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Zone3

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%
0.0%

0.0%
12.5%
14.1%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
12.5%
0.0%
0.0%

0.0%
0.0%

Zone4d Zoneb5 Zone 6 Zone7
0 13% 0 0.0% 0 28% 3 13.0% 3
0 29% 1 0.0% 0 6.9% 7 13.0% 3
0 0.0% 0 0.0% 0 24% 2 0.0% 0
0 0.0% 0 0.0% 0 88% 9 18% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 15% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 24% 2 0.0% 0
0 0.0% 0 0.0% 0 37% 4 0.0% 0
0 13% 0 135% 6 120% 12 0.0% 0
0 38% 1 16% 1 31% 3 0.0% 0
1 0.0% 0 0.0% 0 1.0% 1 18% 0
1 16.3% 5 3.9% 2 222% 22 21% 1
0 27% 1 39% 2 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 116% 11 0.0% 0
0 0.0% 0 0.0% 0 27% 3 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 13% 0 0.0% 0 0.0% 0 0.0% 0
0 52% 2 49% 2 37% 4 1.8% 0
0 0.0% 0 0.0% 0 1.0% 1 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 1.0% 1 0.0% 0
0 0.0% 0 0.0% 0 0.8% 1 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 17% 2 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 59% 3 28% 3 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 13% 0 0.0% 0 0.0% 0 0.0% 0

Zone8

1.6%
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Weighted: for Nexus Planning January 2016
Total Zonel Zone?2 Zone3 Zone4 Zoneb5 Zone6 Zone7 Zone8 Zone9 Zone 10
Stop people feeding the 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
pigeons

Stop people smoking outside  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
of pubs

Stop residents and workers 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 1 00% 0 0.0% 0 0.0% 0 0.0% 0
using the free parking

Wider roads 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 16% 0 0.0% 0 0.0%
Weighted base: 321 48 25 5 31 47 97 25 26 13 3
Sample: 415 88 39 7 49 46 84 a4 46 8 4
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Weighted: for Nexus Planning January 2016

Total Zonel Zone?2 Zone3 Zone4d Zoneb5 Zone 6 Zone7 Zone8 Zone9 Zone 10

Q31 Arethere any measures that would encourage you to visit (CENTRE MENTIONED AT Q27) more often?
Those who mentioned Hucknall at Q27

1st mention
Better environment 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 35% 1
Better market 3.4% 8 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 0 7.4% 5 31% 1
Better security 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Cheaper parking 6.0% 13 0.0% 0 0.0% 0 92% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 42% 3 35% 1
Cheaper public transport 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Discount foodstores within 1.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 87% 2
the town centre
Improved food shops within 0.3% 1 0.0% 0 0.0% 0 06% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
the town centre
Improved leisure facilities 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Improved non-food shops 6.7% 15 0.0% 0 0.0% 0 103% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.8% 4  35% 1
within the town centre
Improved quality of shops 4.2% 9 0.0% 0 0.0% 0 6.8% 7 0.0% 0 13.9% 1 0.0% 0 0.0% 0 0.0% 0 21% 2 0.0% 0
Improved street cleaning 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Increased general choiceand 11.4% 25 0.0% 0 0.0% 0 187% 19 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.3% 5 6.2% 2
range of shops
Increased public transport 0.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.6% 2
Less charity shops 1.2% 3 0.0% 0 0.0% 0 26% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Less cheap shops 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
L ess takeaways 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Longer opening hours 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More disabled parking 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More parking 2.7% 6 0.0% 0 0.0% 0 06% 1 9.3% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.6% 5 0.0% 0
More public toilets 2.3% 5 0.0% 0 0.0% 0 24% 3 231% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 21% 2 0.0% 0
A bank 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better Post Office 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better signage 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Covered shopping area 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Don't pave over the centre 0.4% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Fill the potholesintheroads  1.2% 3 0.0% 0 0.0% 0 25% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Keep HSBC bank open 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
L ess empty shops 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Less estate agents 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Less takeaways 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Letter traffic congestion / 53% 12 0.0% 0 0.0% 0 59% 6 0.0% 0 0.0% 0 68.6% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0
road works
More/ better pedestrian 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 31% 1
crossings
More/ better 3.9% 9 0.0% 0 0.0% 0 6.9% 7 82% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.7% 1
pedestrianisation

More/ better placesto eat / 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
drink
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Weighted: for Nexus Planning January 2016
Total Zonel Zone2 Zone3 Zone4 Zone5 Zone6 Zone7 Zone8 Zone9 Zone 10
More/ better toilets 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More compact shopping area  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Refurb 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Stop people feeding the 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
pigeons
Stop people smoking outside  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
of pubs
Stop residents and workers 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
using the free parking
Wider roads 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Nothing / Nothing else) 45.2% 101 100.0% 0 0.0% 0 314% 32 59.5% 3 67.6% 4 31.4% 3 99.9% 0 0.0% 0 61.3% 45 49.3% 13
(Don't know) 3.2% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 185% 1 0.0% 0 0.0% 0 0.0% 0 53% 4 7.8% 2
Weighted base: 224 0 0 102 5 6 9 0 0 74 27
Sample: 159 1 0 78 9 7 4 1 1 37 21
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By ZoneFiltered (Nulls& SFT's)

Weighted:

Ashfield Retail and L eisure Study
for Nexus Planning

Page 86
January 2016

2nd mention

Better environment

Better market

Better security

Cheaper parking

Cheaper public transport

Discount foodstores within
the town centre

Improved food shops within
the town centre

Improved leisure facilities

Improved non-food shops
within the town centre

Improved quality of shops

Improved street cleaning

Increased general choice and
range of shops

Increased public transport

Less charity shops

Less cheap shops

L ess takeaways

Longer opening hours

More disabled parking

More parking

More public toilets

A bank

Better Post Office

Better signage

Covered shopping area

Don't pave over the centre

Fill the potholes in the roads

Keep HSBC bank open

L ess empty shops

Less estate agents

Less takeaways

Letter traffic congestion /
road works

More/ better pedestrian
crossings

More/ better
pedestrianisation

More/ better placesto eat /
drink

More/ better toilets

More compact shopping area

Refurb

Total

0.0%
0.0%
0.0%
1.6%
0.0%
0.0%

1.1%

0.0%
2.3%

6.0%
0.3%
4.6%

0.4%
5.0%
0.0%
0.0%
0.0%
0.0%
0.3%
0.0%
0.8%
0.0%
0.3%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
1.6%
0.0%
0.0%

0.0%
0.2%
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Zone3

0.0%
0.0%
0.0%
1.0%
0.0%
0.0%

2.4%

0.0%
3.8%

9.8%
0.7%
6.0%

1.0%
9.3%
0.0%
0.0%
0.0%
0.0%
0.7%
0.0%
1.8%
0.0%
0.7%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
1.8%
0.0%
0.0%

0.0%
0.0%

Zone4d Zoneb5 Zone 6 Zone7 Zone8
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
6 0.0% 0 13.9% 1 0.0% 0 0.0% 0 0.0%
1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0%
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Weighted: for Nexus Planning January 2016
Total Zonel Zone?2 Zone3 Zone4 Zoneb5 Zone6 Zone7 Zone8 Zone9 Zone 10
Stop people feeding the 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
pigeons

Stop people smoking outside  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
of pubs

Stop residents and workers 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
using the free parking
Wider roads 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Nothing / Nothing else) 72.4% 162 100.0% 0 0.0% 0 60.1% 62 100.0% 5 67.6% 4 100.0% 9 99.9% 0 0.0% 0 834% 62 76.3% 21
(Don't know) 2.9% 7 0.0% 0 0.0% 0 07% 1 0.0% 0 185% 1 0.0% 0 0.0% 0 0.0% 0 53% 4 31% 1
Weighted base: 224 0 0 102 5 6 9 0 0 74 27
Sample: 159 1 0 78 9 7 4 1 1 37 21
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Weighted: for Nexus Planning January 2016
Total Zonel Zone?2 Zone3 Zone4 Zoneb5 Zone6 Zone7 Zone8 Zone9 Zone 10
3rd mention
Better environment 0.3% 1 00% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better market 2.1% 5 0.0% 0 0.0% 0 4.6% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better security 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Cheaper parking 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Cheaper public transport 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Discount foodstores within 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
the town centre
Improved food shops within 2.0% 5 0.0% 0 0.0% 0 45% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
the town centre
Improved leisure facilities 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Improved non-food shops 0.4% 1 0.0% 0 0.0% 0 10% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
within the town centre
Improved quality of shops 0.3% 1 00% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Improved street cleaning 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Increased general choiceand ~ 1.6% 4  0.0% 0 0.0% 0 0.7% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 21% 2 47% 1
range of shops
Increased public transport 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Less charity shops 0.4% 1 0.0% 0 0.0% 0 10% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Less cheap shops 0.3% 1 00% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Less takeaways 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Longer opening hours 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More disabled parking 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More parking 0.8% 2 0.0% 0 0.0% 0 18% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More public toilets 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
A bank 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better Post Office 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better signage 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Covered shopping area 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Don't pave over the centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Fill the potholesintheroads  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Keep HSBC bank open 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Less empty shops 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
L ess estate agents 1.3% 3 0.0% 0 0.0% 0 28% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Less takeaways 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Letter traffic congestion / 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
road works
More/ better pedestrian 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
crossings
More/ better 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
pedestrianisation
More/ better placesto eat / 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
drink
More/ better toilets 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More compact shopping area  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Refurb 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Weighted: for Nexus Planning January 2016
Total Zonel Zone?2 Zone3 Zone4 Zoneb5 Zone6 Zone7 Zone8 Zone9 Zone 10
Stop people feeding the 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
pigeons

Stop people smoking outside  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
of pubs

Stop residents and workers 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
using the free parking
Wider roads 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Nothing / Nothing else) 87.0% 195 100.0% 0 0.0% 0 81L7% 84 100.0% 5 815% 5 100.0% 9 99.9% 0 100.0% 0 90.3% 67 922% 25
(Don't know) 3.4% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 185% 1 0.0% 0 0.0% 0 0.0% 0 7.6% 6 31% 1
Weighted base: 224 0 0 102 5 6 9 0 0 74 27
Sample: 159 1 0 78 9 7 4 1 1 37 21
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for Nexus Planning

Page 90
January 2016

Any mention

Better environment

Better market

Better security

Cheaper parking

Cheaper public transport

Discount foodstores within
the town centre

Improved food shops within
the town centre

Improved leisure facilities

Improved non-food shops
within the town centre

Improved quality of shops

Improved street cleaning

Increased general choice and
range of shops

Increased public transport

Less charity shops

Less cheap shops

L ess takeaways

Longer opening hours

More disabled parking

More parking

More public toilets

A bank

Better Post Office

Better signage

Covered shopping area

Don't pave over the centre

Fill the potholes in the roads

Keep HSBC bank open

L ess empty shops

Less estate agents

Less takeaways

Letter traffic congestion /
road works

More/ better pedestrian
crossings

More/ better
pedestrianisation

More/ better placesto eat /
drink

More/ better toilets

More compact shopping area

Refurb

Total

0.8%
5.5%
0.0%
7.2%
0.0%
1.1%

3.4%

0.0%
9.4%

9.7%
0.3%
17.3%

1.2%
6.6%
0.3%
0.0%
0.0%
0.0%
3.8%
2.3%
0.8%
0.0%
0.3%
0.0%
0.4%
1.2%
0.0%
0.0%
1.3%
0.0%
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0.4%
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0.0%
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Weighted: for Nexus Planning January 2016
Total Zonel Zone?2 Zone3 Zone4 Zoneb5 Zone6 Zone7 Zone8 Zone9 Zone 10
Stop people feeding the 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
pigeons

Stop people smoking outside  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
of pubs

Stop residents and workers 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
using the free parking

Wider roads 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Weighted base: 224 0 0 102 5 6 9 0 74 27
Sample: 159 1 0 78 9 7 4 1 1 37 21
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Ashfield Retail and L eisure Study

By ZoneFiltered (Nulls& SFT's)

Weighted: for Nexus Planning
Total Zonel Zone2 Zone3 Zone4 Zone5 Zone6 Zone7 Zone8 Zone9 Zone 10
Q31 Arethere any measures that would encourage you to visit (CENTRE MENTIONED AT Q27) more often?
Those who mentioned Kirkby-in-Ashfield at Q27
1st mention
Better environment 1.3% 1 00% 0 0.0% 0 0.0% 0 57% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better market 0.5% 0 0.0% 0 11% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better security 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Cheaper parking 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Cheaper public transport 0.5% 0 0.0% 0 0.0% 0 0.0% 0 23% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Discount foodstores within 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
the town centre
Improved food shopswithin 1.0% 1 0.0% 0 1.0% 0 0.0% 0 23% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
the town centre
Improved leisure facilities 1.0% 1 00% 0 11% 0 0.0% 0 23% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Improved non-food shops 5.1% 5 0.0% 0 81% 3 0.0% 0 6.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
within the town centre
Improved quality of shops 1.9% 2 0.0% 0 25% 1 00% 0 3.0% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Improved street cleaning 2.5% 2 0.0% 0 39% 2 16.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Increased general choiceand 125% 11 21.9% 1 16.2% 7 16.6% 1 40% 1 00% 0 0.0% 0 12.9% 1 00% 0 100.0% 2 0.0% 0
range of shops
Increased public transport 0.5% 0 0.0% 0 0.0% 0 0.0% 0 20% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Less charity shops 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Less cheap shops 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
L ess takeaways 1.3% 1 0.0% 0 28% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Longer opening hours 0.5% 0 0.0% 0 11% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More disabled parking 1.4% 1 00% 0 21% 1 00% 0 2.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More parking 5.6% 5 0.0% 0 11.2% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11.4% 0 0.0% 0 0.0% 0 0.0% 0
More public toilets 0.5% 0 0.0% 0 1.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
A bank 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better Post Office 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better signage 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Covered shopping area 1.3% 1 00% 0 0.0% 0 0.0% 0 57% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Don't pave over the centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Fill the potholesintheroads  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Keep HSBC bank open 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Less empty shops 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Less estate agents 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
L ess takeaways 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Letter traffic congestion / 9.3% 8 0.0% 0 14.8% 6 0.0% 0 50% 1 0.0% 0 50.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
road works
More/ better pedestrian 0.4% 0 87% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
crossings
More/ better 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
pedestrianisation
More/ better placesto eat / 4.1% 4 0.0% 0 7.1% 3 0.0% 0 0.0% 0 19.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

drink
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Weighted: for Nexus Planning January 2016
Total Zonel Zone2 Zone3 Zone4 Zone5 Zone6 Zone7 Zone8 Zone9 Zone 10
More/ better toilets 0.7% 1 0.0% 0 0.0% 0 0.0% 0 3.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More compact shopping area  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Refurb 0.5% 0 0.0% 0 11% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Stop people feeding the 0.7% 1 0.0% 0 15% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
pigeons
Stop people smoking outside  0.5% 0 0.0% 0 11% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
of pubs
Stop residents and workers 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
using the free parking
Wider roads 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Nothing / Nothing else) 451% 40 69.4% 3 22.2% 9 66.7% 3 54.5% 11 80.5% 3 50.0% 1 64.3% 3 100.0% 6 0.0% 0 100.0% 1
(Don't know) 1.0% 1 0.0% 0 0.0% 0 0.0% 0 23% 0 0.0% 0 0.0% 0 11.4% 0 0.0% 0 0.0% 0 0.0% 0
Weighted base: 89 5 41 4 21 4 2 4 6 2 1
Sample: 128 9 59 5 31 5 2 8 7 1 1
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By ZoneFiltered (Nulls& SFT's)

Weighted:

Ashfield Retail and L eisure Study

for Nexus Planning

Page 94
January 2016

2nd mention

Better environment

Better market

Better security

Cheaper parking

Cheaper public transport

Discount foodstores within
the town centre

Improved food shops within
the town centre

Improved leisure facilities

Improved non-food shops
within the town centre

Improved quality of shops

Improved street cleaning

Increased general choice and
range of shops

Increased public transport

Less charity shops

Less cheap shops

L ess takeaways

Longer opening hours

More disabled parking

More parking

More public toilets

A bank

Better Post Office

Better signage

Covered shopping area

Don't pave over the centre

Fill the potholes in the roads

Keep HSBC bank open

L ess empty shops

Less estate agents

Less takeaways

Letter traffic congestion /
road works

More/ better pedestrian
crossings

More/ better
pedestrianisation

More/ better placesto eat /
drink

More/ better toilets

More compact shopping area

Refurb
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Weighted: for Nexus Planning January 2016
Total Zonel Zone?2 Zone3 Zone4 Zoneb5 Zone6 Zone7 Zone8 Zone9 Zone 10
Stop people feeding the 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
pigeons

Stop people smoking outside  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
of pubs

Stop residents and workers 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
using the free parking
Wider roads 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Nothing / Nothing else) 69.5% 62 100.0% 5 51.6% 21 100.0% 4 82.1% 17 100.0% 4 50.0% 1 75.7% 3 100.0% 6 0.0% 0 100.0% 1
(Don't know) 4.8% 4 0.0% 0 82% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 24.3% 1 0.0% 0 0.0% 0 0.0% 0
Weighted base: 89 5 41 4 21 4 2 4 6 2 1
Sample: 128 9 59 5 31 5 2 8 7 1 1
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Weighted: for Nexus Planning January 2016
Total Zonel Zone?2 Zone3 Zone4 Zoneb5 Zone6 Zone7 Zone8 Zone9 Zone 10
3rd mention
Better environment 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better market 1.1% 1 0.0% 0 25% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better security 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Cheaper parking 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Cheaper public transport 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Discount foodstores within 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
the town centre
Improved food shopswithin ~ 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
the town centre
Improved leisure facilities 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Improved non-food shops 1.0% 1 0.0% 0 1.0% 0 0.0% 0 23% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
within the town centre
Improved quality of shops 2.0% 2 0.0% 0 28% 1 0.0% 0 3.0% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Improved street cleaning 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Increased general choiceand ~ 0.7% 1 0.0% 0 0.0% 0 0.0% 0 3.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
range of shops
Increased public transport 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Less charity shops 3.7% 3 0.0% 0 81% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Less cheap shops 0.5% 0 0.0% 0 1.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Less takeaways 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Longer opening hours 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More disabled parking 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More parking 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More public toilets 0.7% 1 0.0% 0 0.0% 0 0.0% 0 3.0% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
A bank 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better Post Office 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better signage 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Covered shopping area 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Don't pave over the centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Fill the potholesintheroads  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Keep HSBC bank open 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Less empty shops 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
L ess estate agents 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Less takeaways 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Letter traffic congestion / 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
road works
More/ better pedestrian 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
crossings
More/ better 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
pedestrianisation
More/ better placesto eat / 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
drink
More/ better toilets 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More compact shopping area  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Refurb 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Weighted: for Nexus Planning January 2016
Total Zonel Zone?2 Zone3 Zone4 Zoneb5 Zone6 Zone7 Zone8 Zone9 Zone 10
Stop people feeding the 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
pigeons

Stop people smoking outside  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
of pubs

Stop residents and workers 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
using the free parking
Wider roads 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Nothing / Nothing else) 86.0% 77 100.0% 5 77.6% 32 100.0% 4 88.7% 19 100.0% 4 100.0% 2 75.7% 3 100.0% 6 100.0% 2 100.0% 1
(Don't know) 4.3% 4 0.0% 0 71% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 24.3% 1 0.0% 0 0.0% 0 0.0% 0
Weighted base: 89 5 41 4 21 4 2 4 6 2 1
Sample: 128 9 59 5 31 5 2 8 7 1 1
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Weighted:

Ashfield Retail and L eisure Study
for Nexus Planning

Page 98
January 2016

Any mention

Better environment

Better market

Better security

Cheaper parking

Cheaper public transport

Discount foodstores within
the town centre

Improved food shops within
the town centre

Improved leisure facilities

Improved non-food shops
within the town centre

Improved quality of shops

Improved street cleaning

Increased general choice and
range of shops

Increased public transport

Less charity shops

Less cheap shops

L ess takeaways

Longer opening hours

More disabled parking

More parking

More public toilets

A bank

Better Post Office

Better signage

Covered shopping area

Don't pave over the centre

Fill the potholes in the roads

Keep HSBC bank open

L ess empty shops

Less estate agents

Less takeaways

Letter traffic congestion /
road works

More/ better pedestrian
crossings

More/ better
pedestrianisation

More/ better placesto eat /
drink

More/ better toilets

More compact shopping area

Refurb

Total

1.3%
1.7%
0.5%
0.0%
0.5%
0.0%

2.4%

1.7%
14.0%

4.3%
3.0%
19.9%

1.5%
4.2%
0.5%
1.8%
0.5%
1.4%
8.6%
1.2%
0.0%
0.7%
0.0%
1.3%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
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Zone4d Zoneb5 Zone 6 Zone7
0 57% 1 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 23% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 23% 0 0.0% 0 50.0% 1 0.0% 0
0 23% 0 0.0% 0 0.0% 0 0.0% 0
0 11.3% 2 0.0% 0 0.0% 0 0.0% 0
0 3.0% 1 0.0% 0 0.0% 0 0.0% 0
1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
1 9.3% 2 0.0% 0 0.0% 0 12.9% 1
0 43% 1 0.0% 0 0.0% 0 0.0% 0
0 23% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 2.0% 0 0.0% 0 0.0% 0 0.0% 0
0 20% 0 0.0% 0 0.0% 0 11.4% 0
0 3.0% 1 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 3.0% 1 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 57% 1 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 50% 1 0.0% 0 50.0% 1 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 19.5% 1 0.0% 0 0.0% 0
0 3.0% 1 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Weighted: for Nexus Planning January 2016
Total Zonel Zone?2 Zone3 Zone4 Zoneb5 Zone6 Zone7 Zone8 Zone9 Zone 10
Stop people feeding the 0.7% 1 00% 0 15% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
pigeons

Stop people smoking outside  0.5% 0 0.0% 0 11% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
of pubs

Stop residents and workers 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
using the free parking

Wider roads 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
Weighted base: 89 5 41 4 21 2 4 2 1
Sample: 128 9 59 5 31 5 2 8 7 1 1

Q32 Why don't you visit these centres? [MR]
Those who said 'Don't visit any of these centres at Q26

Lack of choice and range of 71% 26 0.0% 0 65.2% 1 357% 5 20.3% 1 2.0% 1 23.9% 4 19.4% 7 29% 1 0.0% 0 6.8% 6
non-food shops

Lack of choice and range of 2.9% 11  0.0% 0 0.0% 0 6.6% 1 10.2% 1 0.0% 0 15.6% 2 65% 2 14% 0 0.0% 0 43% 4
food shops

Choice of leisure facilities 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(cinema, gym, pulbs etc)

Choice of services 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(hairdressers, banks etc)
Environmental quality of 2.2% 8 0.0% 0 0.0% 0 0.0% 0 10.2% 1 7.6% 3 62% 1 13% 0 50% 2 13% 2 0.0% 0
centre
Too far away from home 46.1% 169 0.0% 0 0.0% 0 99% 1 42.6% 3 311% 12 125% 2 506% 18 415% 13 59.6% 79 46.7% 42
Too far away from work 1.1% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2
Not accessible by public 1.9% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 1 0.0% 0 32% 1 27% 1 0.0% 0 41%
transport
Inconveniently located car 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
parking
Expensive car parking 0.2% 1 0.0% 0 0.0% 0 0.0% 0 10.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Doesn't have a market 0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 2 0.0% 0
| don't have any transport 0.7% 3 0.0% 0 0.0% 0 0.0% 0 6.7% 0 0.0% 0 0.0% 0 0.0% 0 21% 1 12% 2 0.0% 0
| don't know the area 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14% 1 0.0% 0 0.0% 0 11% 1
I'm disabled / can't walk far 0.5% 2 0.0% 0 0.0% 0 0.0% 0 6.7% 0 2.0% 1 0.0% 0 0.0% 0 27% 1 0.0% 0 0.0% 0
Personal reasons 0.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14% 0 12% 2 0.0% 0
Prefer other areas 0.4% 2 0.0% 0 0.0% 0 0.0% 0 6.7% 0 2.0% 1 0.0% 0 0.0% 0 14% 0 0.0% 0 0.0% 0
Shops aren’t open long 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 23% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
enough
Thereis nothing there 0.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 18% 2 0.0% 0
Nothing, no reason to visit 358% 131 87.7% 3 34.8% 1 54.4% 8 27.0% 2 42.6% 16 51.2% 8 31L7% 11 41.7% 13 26.2% 35 400% 36
(Don't know) 46% 17 12.3% 0 0.0% 0 0.0% 0 6.7% 0 2.0% 1 62% 1 14% 1 0.0% 0 95% 13 14% 1
Weighted base: 367 3 2 15 6 37 15 36 30 133 89
Sample: 299 2 2 10 11 42 11 47 46 54 74
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Q33 Do you make use of electronic home shopping (i.e. internet or TV shopping)? [MR]
Yes, Internet 62.6% 626 58.4% 33 675% 45 73.2% 93 56.0% 36 65.1% 61 73.4% 90 53.0% 35 49.5% 31 558% 124 65.3% 79
Yes, Portable internet 140% 140 19.7% 11 29.2% 20 294% 37 12.9% 8 4.9% 5 163% 20 45% 3 12.9% 8 68% 15 10.7% 13

shopping (through mobile

phone)
Yes, TV Shopping 18% 18 4.0% 2 0.0% 0 13% 2 17% 1 47% 4 13% 2 32% 2 17% 1 07% 2 15% 2
No 353% 353 384% 21 282% 19 242% 31 43.0% 27 332% 31 245% 30 463% 30 47.0% 30 435% 96 30.7% 37
Weighted base: 1001 56 67 127 64 94 123 65 63 221 121
Sample: 1001 100 100 100 100 100 101 100 100 100 100
Q34 Which goods or services do you currently purchase via electronic (home/mobile) shopping? [MR]

Those who make use of electronic home shopping at Q33

Food 134% 86 8.8% 3 15.6% 8 20.7% 20 85% 3 38% 2 47% 4 2.0% 1 225% 7 22.1% 28 12.3% 10
Clothes / shoes 41.4% 268 42.2% 15 355% 17 423% 41 48.7% 18 38.5% 24 41.4% 38 46.6% 16 44.6% 15 36.1% 45 46.5% 39
Banking / finance 17% 11 0.0% 0 0.0% 0 45% 4 0.0% 0 12% 1 27% 2 34% 1 6.0% 2 0.0% 0 0.0% 0
Beauty / health products 75% 49 11.8% 4 17% 1 6.0% 6 7.4% 3 14.0% 9 7.3% 7 52% 2 13.4% 4 37% 5 10.6% 9
Books 356% 231 24.1% 8 36.8% 18 326% 31 351% 13 57.0% 36 33.6% 31 35.9% 13 23.8% 8 31.0% 39 40.9% 34
CDs, DVDs, music 36.7% 238 22.0% 8 320% 15 416% 40 22.6% 8 46.6% 29 441% 41 22.3% 8 12.4% 4 434% 54 364% 30
Computer / printer 2.5% 16 0.0% 0 114% 5 27% 3 6.6% 2 25% 2 25% 2 15% 1 0.0% 0 0.0% 0 15% 1

accessories
Console/ PC games 40% 26 14.1% 5 10% 0 6.6% 6 33% 1 0.0% 0 7.6% 7 4% 2 19% 1 28% 4 0.0% 0
Craft / hobby items 3.9% 25 46% 2 6.2% 3 36% 3 0.0% 0 12% 1 23% 2 93% 3 37% 1 64% 8 23% 2
DIY goods 3.6% 23 0.0% 0 40% 2 27% 3 18% 1 50% 3 47% 4 12.7% 4 44% 1 0.0% 0 56% 5
Furniture/ Carpets 39% 25 1.7% 1 14.2% 7 34% 3 0.0% 0 13.8% 9 44% 4 56% 2 0.0% 0 0.0% 0 0.0% 0
Garden items 3.1% 20 12% 0 13% 1 0.0% 0 12% 0 75% 5 41% 4 13.8% 5 12% 0 25% 3 20% 2
Gifts 91% 59 8.0% 3 17.8% 9 87% 8 9.0% 3 38% 2 6.7% 6 15.0% 5 59% 2 92% 11 10.0% 8
Holiday and / or Travel 42% 27 1.3% 0 95% 5 25% 2 12% 0 0.0% 0 54% 5 86% 3 0.0% 0 12% 2 11.7% 10

Tickets
Jewellery 1.7% 11 1.2% 0 24% 1 0.0% 0 0.0% 0 12% 1 55% 5 0.0% 0 12% 0 14% 2 15% 1
Major electrical items 158% 102 15.1% 5 11.1% 5 13.9% 13 18.2% 7 18.5% 12 25.2% 23 11.9% 4 14.1% 5 12.1% 15 15.2% 13
Pet products 2.0% 13 0.0% 0 13% 1 3.0% 3 29% 1 18% 1 33% 3 13% 0 35% 1 0.0% 0 32% 3
Small electrical items 252% 163 17.6% 6 21.7% 10 20.8% 20 22.9% 8 22.0% 14 31.1% 29 21.0% 7 19.5% 6 40.7% 51 131% 11
Small household goods 9.2% 59 10.2% 4 97% 5 52% 5 85% 3 207% 13 11.6% 11 23.0% 8 4.4% 1 4.0% 5 57% 5
Sports goods 2.8% 18 3.1% 1 35% 2 0.0% 0 0.0% 0 13% 1 85% 8 47% 2 25% 1 33% 4 0.0% 0
Toys 11.2% 72 14.1% 5 12.9% 6 13.0% 12 9.2% 3 18.1% 11 7.1% 7 179% 3 89% 3 43% 5 19.5% 16
Vehicle parts 1.2% 7 35% 1 1.0% 0 0.0% 0 12% 0 31% 2 09% 1 15% 1 0.0% 0 0.0% 0 25% 2
Vehicles 0.2% 1 0.0% 0 0.0% 0 07% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 0 0.0% 0 0.0% 0
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
M obile phone accessories 0.9% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 23% 2 0.0% 0 35% 1 0.0% 0 28% 2
(Don't know) 1.2% 8 29% 1 0.0% 0 0.0% 0 18% 1 0.0% 0 32% 3 0.0% 0 54% 2 12% 2 0.0% 0
Weighted base: 648 35 48 9% 36 63 93 35 33 125 84
Sample: 563 55 59 66 52 62 70 48 44 14 63
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Q35 Which goods or services are you likely to purchase in the future via electronic (home/mobile) shopping? (includes responses mentioned at Q34) [MR]
Those who make use of electronic home shopping at Q33

Food 14.9% 97 10.1% 3 16.6% 8 226% 22 11.8% 4 72% 5 6.7% 6 2.0% 1 24.4% 8 234% 29 123% 10
Clothes / shoes 448% 290 46.1% 16 502% 24 43.9% 42 543% 20 39.8% 25 47.7% 44 485% 17 464% 15 36.1% 45 494% 41
Banking / finance 2.2% 14 0.0% 0 0.0% 0 53% 5 0.0% 0 12% 1 47% 4  54% 2 6.0% 2 0.0% 0 0.0% 0
Beauty / health products 9.2% 60 11.8% 4 17% 1 105% 10 17.4% 6 14.0% 9 9.7% 9 33% 1 13.4% 4 51% 6 10.6% 9
Books 37.8% 245 285% 10 38.0% 18 334% 32 408% 15 584% 37 355% 33 359% 13 23.8% 8 355% 44 424% 35
CDs, DVDs, music 37.5% 243 27.7% 10 32.0% 15 42.3% 41 23.9% 9 46.6% 29 45.1% 42 23.8% 8 13.8% 5 43.4% 54 36.4% 30
Computer / printer 35% 23 0.0% 0 11.4% 5 45% 4 6.6% 2 25% 2 57% 5 15% 1 0.0% 0 14% 2 15% 1
accessories
Console/ PC games 4.4% 28 14.1% 5 10% 0 84% 8 33% 1 1.3% 1 7.6% 7 4.9% 2 19% 1 28% 4  0.0% 0
Craft / hobby items 44% 28 4.6% 2 62% 3 54% 5 18% 1 12% 1 23% 2 10.6% 4 37% 1 64% 8 23% 2
DIY goods 45% 29 1.2% 0 4.0% 2 37% 4 18% 1 64% 4 81% 8 12.7% 4 62% 2 0.0% 0 56% 5
Furniture/ Carpets 5.6% 36 1.7% 1 14.2% 7 34% 3 0.0% 0 16.4% 10 6.4% 6 7.5% 3 19% 1 0.0% 0 72% 6
Garden items 35% 23 12% 0 21% 1 18% 2 12% 0 86% 5 41% 4 13.8% 5 12% 0 25% 3 20% 2
Gifts 105% 68 8.0% 3 17.8% 9 97% 9 12.3% 4 11.0% 7 6.7% 6 16.5% 6 9.5% 3 92% 11 11.1% 9
Holiday and/ or Travel 5.9% 38 1.3% 0 13.1% 6 6.0% 6 4.8% 2 0.0% 0 81% 7 14.4% 5 0.0% 0 12% 2 11.7% 10
Tickets
Jewellery 24% 15 12% 0 24% 1 3.0% 3 0.0% 0 12% 1 55% 5 3.4% 1 27% 1 14% 2 15% 1
Major electrical items 18.3% 118 16.9% 6 17.0% 8 14.7% 14 21.1% 8 21.0% 13 27.2% 25 13.2% 5 15.4% 5 121% 15 22.9% 19
Pet products 24% 16 1.3% 0 13% 1 40% 4 29% 1 3.0% 2 33% 3 33% 1 35% 1 0.0% 0 32% 3
Small electrical items 26.6% 172 17.6% 6 226% 11 206% 20 285% 10 244% 15 321% 30 23.0% 8 19.5% 6 40.7% 51 175% 15
Small household goods 12.0% 78 12.9% 4 9.7% 5 71% 7 97% 4 21.9% 14 21.8% 20 29.2% 10 5.8% 2 59% 7 57% 5
Sports goods 32% 21 7.6% 3 57% 3 0.0% 0 0.0% 0 27% 2 85% 8 28% 1 25% 1 33% 4  0.0% 0
Toys 111% 72 141% 5 12.9% 6 13.0% 12 92% 3 181% 11 71% 7 59% 2 8.9% 3 43% 5 195% 16
Vehicle parts 1.6% 10 35% 1 1.9% 1 0.0% 0 12% 0 43% 3 09% 1 15% 1 0.0% 0 12% 2 25% 2
Vehicles 0.4% 3 0.0% 0 0.0% 0 0.7% 1 0.0% 0 12% 1 1.0% 1 0.0% 0 12% 0 0.0% 0 0.0% 0
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
M obile phone accessories 0.9% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 23% 2 0.0% 0 35% 1 0.0% 0 28% 2
(Don't know) 19% 12 2.9% 1 0.0% 0 0.0% 0 18% 1 0.0% 0 32% 3 15% 1 54% 2 43% 5 0.0% 0
Welghted base: 648 35 48 96 36 63 93 35 33 125 84
Sample: 563 55 59 66 52 62 70 48 44 44 63
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Q36 Which of these leisure activities do you participate in? [MR/PR]

Health and Fitness 145% 145 12.7% 7 21.7% 15 191% 24 92% 6 8.0% 8 15.8% 19 8.8% 6 8.3% 5 206% 46 8.3% 10

Leisure Centre Activities 186% 187 9.8% 6 212% 14 301% 38 14.9% 9 214% 20 199% 25 87% 6 13.3% 8 178% 39 175% 21

Cinema 452% 452 336% 19 51.0% 34 580% 73 401% 26 388% 36 428% 53 465% 30 380% 24 445% 99 482% 58

Restaurant 742% 743 645% 36 732% 49 80.8% 102 643% 41 76.0% 72 784% 96 713% 47 70.8% 45 71.3% 158 805% 97

Pub /Bars 55.7% 558 58.2% 33 488% 33 58.0% 73 412% 26 415% 39 532% 65 484% 32 57.2% 36 61.0% 135 709% 86

Nightclub 72% 72 2.8% 2 9.9% 7 54% 7 2% 2 65% 6 57% 7 10.0% 7 6.6% 4 108% 24 6.6% 8

Socia Club 74% 74 15% 1 13.8% 9 106% 13 59% 4 38% 4 10.5% 13 13.7% 9 6.9% 4 53% 12 46% 6

Ten Pin Bowling 139% 139 10.6% 6 178% 12 174% 22 14.8% 9 243% 23 121% 15 11.9% 8 10.4% 7 97% 22 133% 16

Bingo 40% 40 5.0% 3 28% 2 4.0% 5 63% 4 35% 3 29% 4 51% 3 64% 4 3.6% 8 32% 4

Theatre / concert hall 46.0% 460 38.8% 22 452% 30 520% 66 36.8% 23 50.7% 48 482% 59 31.1% 20 41.6% 26 41.7% 92 605% 73

Museum / Art Galleries 20.9% 299 25.6% 14 236% 16 23.9% 30 273% 17 206% 19 331% 41 196% 13 27.9% 18 366% 81 414% 50

Running/ Cycling/ outdoor  20.3% 204 252% 14 266% 18 31.9% 40 222% 14 85% 8 236% 29 10.8% 7 236% 15 165% 36 180% 22

activities

(None mentioned) 98% 98 85% 5 10.4% 7 80% 10 10.6% 7 114% 11 83% 10 9.9% 6 11.8% 7 109% 24 90% 11

Weighted base: 1001 56 67 127 64 94 123 65 63 221 121

Sample: 1001 100 100 100 100 100 101 100 100 100 100
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Q37 Which centre/facility did you last visit for indoor sports or health and fitness activity?
Those who said 'Health and Fitness or ‘Leisure Centre Activities at Q36 AND Excl. Nulls & SFT's

Zone 1

Flex Fitness Studio, Outham  0.3% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 29% 1 00% 0 0.0% 0 0.0% 0 0.0% 0
Street, Sutton-in-Ashfield

Oxygen Fitness Studio, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Outham Strest,
Sutton-in-Ashfield

Stanton Hill Local Centre 0.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 25% 2 0.0% 0

Sutton-in-Ashfield Town 2.0% 5 85% 1 16.1% 3 0.0% 0 0.0% 0 0.0% 0 29% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre

Zone 2

Festival Hall, Hodgkinson 1.8% 5 0.0% 0 15.4% 3 0.0% 0 91% 1 3.0% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road, Kirkby-in-Ashfield

Fitness Options, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Kirkby-in-Ashfield

Kirkby-in-Ashfield Town 1.2% 3 51% 1 4.0% 1 0.0% 0 4.6% 0 3.0% 1 0.0% 0 44% 0 0.0% 0 0.0% 0 0.0% 0
Centre

Peak Physique, Kirkby-in 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ashfied

Zone 3

Annesley Road Local Centre  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hucknall Leisure Centre, 92% 25 34% 0 53% 1 301% 16 0.0% 0 3.0% 1 0.0% 0 0.0% 0 0.0% 0 89% 6 35% 1
Hinby Road, Hucknall

Hucknall Town Centre 1.7% 5 0.0% 0 0.0% 0 9.0% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Ravenshead Leisure Centre, 0.3% 1 0.0% 0 0.0% 0 14% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Longdale Lane, Arnold

Rolls Royce Leisure Centre, 2.6% 7 0.0% 0 0.0% 0 13.6% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Watnall Street, Hucknall

Watnall Road Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 4

Pinxton Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Selston Leisure Centre, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Selston

Selston Local Centre 0.2% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 5

Brinsley, Nottingham 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Derbyshire Hotel, Carter 0.4% 1 38% 0 28% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lane East, South
Normanton

Jacksdale Local Centre 0.4% 1 0.0% 0 0.0% 0 0.0% 0 11.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Somercotes Local Centre 0.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

South Normanton Village 0.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre

Underwood Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Westwood Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Zone 6

Ashfield Leisure Centre, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sutton-in-Ashfield

Huthwaite Leisure Centre, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Huthwaite

Huthwaite Local Centre 0.0% 0 0.0%
Lammas Leisure Centre, 104% 28 46.2%
Sutton-in-Ashfield

LFW (Sutton) Health Clubs, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sutton-in-Ashfield

Peak Body Toning Studio, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Market Place,

Sutton-in-Ashfield

Skegby Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0%
Sutton-in-Ashfield Leisure 1.6% 4 85% 1 42% 1 0.0%
Centre, Sutton-in-Ashfield

0.0% 0 0.0% 0 0.0%
24.9% 5 0.0% 0 46%

0.0%
21.6%

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
329% 11 44% 0 6.9% 1 0.0% 0 0.0% 0

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
11.4% 1 0.0% 0 3.9% 1 00% 0 0.0% 0 0.0% 0 0.0% 0

Tibshelf Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 7
Ladybrook, Mansfield 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 8
Angel's Gym, Mansfield 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Manor Park Sports Complex,  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Ley Lane, Mansfield

Mansfield Woodhouse Town ~ 0.4% 1 00% 0 0.0% 0 0.0% 0 11.4% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre

Rebecca Adlington 2.6% 7 0.0% 0 28% 1 3.6% 2 0.0% 0 0.0% 0 55% 2 0.0% 0 24.5% 3 0.0% 0 0.0% 0
Swimming Centre,

Westdale Road, Mansfield

The Manor Sports and 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Recreation Centre,

Kingsley Avenue,

Mansfield Woodhouse

Zone 9

Bestwood Local Centre 0.0% 0 0.0%
Bulwell District Centre 0.0% 0 0.0%
Ken Martins Leisure Centre, 59% 16 0.0%
Hucknall Lane,

Nottingham

Southglade Sports Centre, 2.9% 8 0.0% 0 0.0% 0 9.0% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 47% 3 0.0% 0
Bestwood, Nottingham

Zone 10

Eastwood Community Sports  1.4% 4  0.0% 0 0.0% 0 13% 1 40% 0 7.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 35% 1
Centre, Mansfield Road

0.0%
0.0%
0.0%

0.0%
0.0%
9.0%

0.0%
0.0%
0.0%

0.0%
0.0%
3.4%

0.0%
0.0%
0.0%

0.0%
0.0%
0.0%

0.0%
0.0%
0.0%

0.0% 0 0.0%
0.0% 0 0.0%
152% 11  0.0%

oOoo
[eNoNe]
g oo
oOoo
= OO
[eNoNe]
[eNoNe]
oNeoNe]
[eNoNe)

Eastwood Town Centre 0.2% 1 0.0% 0 0.0% 0 13% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Greasley Miners Social Club, 0.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.6% 1
Dovecote Road,

Newthorpe
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Kimberley Leisure,
Newdigate Street,
Kimberley

Kimberley Town Centre

Moor Green, Greasley

Nuthall, Nottingham

Outside Survey Area

Abroad

Alfreton Leisure Centre,
Church St, Alfreton

Alfreton Town Centre

Arnold Leisure Centre,
Arnold

Arnold Town Centre

Beechdale Swimming
Centre, Nottingham

Beeston Town Centre

Belper Town Centre

Birmingham City Centre

Bramcote Leisure Centre,
Derby Road

Buxton Town Centre

Calverton Leisure
Centre,Flatts Lane, Arnold

Calverton, Nottingham

Cambridge City Centre

Carlton Forum Leisure
Centre, Nottingham

Chesterfield Town Centre

Clay Cross Town Centre

Clifton Leisure Centre,
Nottingham

Clipstone Village Centre

Codnor, Ripley

Curves, Bath Street, Ilkeston

David Lloyd, Aspley lane,
Nottingham

Denby Village, Ripley

Derby City Centre

Djanogly Community
Leisure Centre,
Nottingham

Dukeries Leisure Centre,
Main Road, Newark

DW Sports Fitness, Portland
Retail Park, Mansfield

Edingley, Newark-on-Trent

Total

4.2%

0.7%
0.0%
0.3%

0.0%
5.1%

0.6%
2.7%

2.0%
0.0%

0.0%
0.4%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%

0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
2.0%
0.0%
0.0%
0.0%
0.0%
1.2%

0.0%

11

P ON

[oNeoNe] oOoo o o [cNeoN e o’

o oo

[oNeoNe]

Zonel

0.0%

0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%

0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
7.2%

0.0%

[eNoNoNe] [oNeNe] oOoo o o [eNoNoNe] o o

[oNeNe]

Zone?2

0.0%

0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
2.1%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%

0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
4.7%

0.0%

[eNoNoNe] [eNoNe] [eNoNe] o o [eNoNoNe] o o

[oNoNe]

Zone3

0.0%

0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%

0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
1.3%

0.0%

Zone4d Zoneb5 Zone 6 Zone7

0 0.0% 0 0.0% 0 29% 1 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 26% 1 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 24.0% 3 21.1% 5 17.4% 6 0.0% 0
0 0.0% 0 65% 2 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 4.6% 1 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone8

0.0%

0.0%
0.0%
0.0%

0.0%
5.2%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%

0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
5.2%

0.0%

o

[eNeoNe] oo eNoNoNe] o

leNoNe]

[eNeoNoNe]

oo

Zone9

3.3%

0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
10.0%

1.7%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%

0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

o o [eNoNoNe] [@Né)]

o oo

Zone 10

29.5%

6.9%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%

0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
19.7%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

[oNoNe] [eNoNe) o o [eNoNoNe] o o

[ NeNoNe]

[oNoNe]
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Edwinstowe, Mansfield

Ellis Guidlford Sports
Centre, Bar Lane,
Nottingham

Farnsfield, Newark-on-Trent

Fitness First, Castle Wharf,
Nottingham

Fitness First, Mansfield
Leisure Park, Nottingham
Road, Mansfield

FitSpace, Castle Wharf,
Nottingham

Gymophbics, Rose Hill,
Chestefield

Heanor Health Centre,
Wilmot Street, Heanor

Heanor Town Centre

Higham on the Hill

Hill Top Local Centre

IIkeston Health Centre

IIkeston Town Centre

John Carroll Leisure Centre,
Nottingham

Kissington Leisure Centre,
Park Road

KK Ports & leisure Centre,
Nottingham

Lakeside Leisure Centre,
Maden Sq

Langley Mill, Nottingham

Leeds City Centre

Lindhurst Town Centre

Liverpool City Centre

LivingWell, Milton Street,
Nottingham

London (Central / West End)

Long Eaton Town Centre

Loughborough Town Centre

Magnus Community Sports
Centre, Newark

Manchester City Centre

Mansfield Rugby Club,
Eakring Road, Mansfield

Mansfield Town Centre

Mapley Sports Village,
Mapley, Nottingham

Matlock Town Centre

Total

0.0%
0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.3%

0.0%
0.0%
0.0%
0.0%
0.5%
0.6%

0.0%

0.0%

0.2%

0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

3.4%
0.0%

0.0%

o NP OOOO =

o

[eNeoNeoNoNe)

[eNoNoNe]

o o

Zonel

0.0%
0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

3.8%

0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

9.6%
0.0%

0.0%

[eNoNoNe] [eNeoNeoNoNe) o o [cNoNeoNoNoNe] o

o o

Zone?2

0.0%
0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%

[eNoNoNe] [eNeoNeoNoNe) o o [cNoNeoNoNoNe] o

o o

Zone3

0.0%
0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

1.4%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

1.9%
0.0%

0.0%

Zone4d Zoneb5 Zone 6 Zone7

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
1 0.0% 0 0.0% 0 29% 1 45.6% 5
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone8

0.0%
0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

12.1%
0.0%

0.0%

[eNeoNoNoNe]

[eNeoNoNe]

oo

Zone9

0.0%
0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
2.2%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%

o NOOOOO o

o

[eNeoNeoNoNe)

[eNoNoNe]

o o

Zone 10

0.0%
0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
4.6%
0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%

o

(ol NeoloNoNe]

[eNoNoNe] [eNeoNeoNoNe) o

o o
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Meadow Hall, Sheffield

Merry Hill, Brierley Hill

Newark-on-Trent Town
Centre

Noel Leisure Centre,
Basford, Nottingham

Nottingham City Centre

Nuffield Health Fitness,
Chesterfield

Nuffield Health Fitness,
Plains Road, Nottingham

Oak Tree Lane Leisure
Centre, Jubilee Way South

Qasis Health Club, Portland
Street, Mansfield

Portland Leisure Centre, The
Meadows, Nottingham

Queens Park Sport Centre,
Chesterfield

Retford Town Centre

Ripley Leisure Centre,
Ripley

Ripley Town Centre

River Maun Recreation
Centre, Barringer Road

Rushcliffe Leisure Centre,
Nottingham

Sandiacre District Centre

Sandiacre Friesland Sports
Centre

Sheffield City Centre

Somerlea Park Centre,
Sherwood Street,
Somercotes

South Forest Leisure
Complex, Clipstone Road,
Edwinstowe

Southwell Leisure Centre,
Southwell

Southwell Town Centre

Springwater Golf Club,
Moor Lane, Calverton,
Arnold

Stapleford Town Centre

Stratford-Upon-Avon

The Grove Leisure Centre,
London Road, Newark

Total

0.0%
0.0%
0.0%
0.0%

6.3%
0.0%

0.0%

0.0%

0.7%

0.0%

0.0%

0.0%
0.3%

0.3%
0.0%

0.6%

0.0%
0.0%

0.0%

0.0%

0.2%

0.7%

0.2%
0.0%

0.0%
0.0%
0.0%

[oNeoNe]

Zonel

0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%
0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%
0.0%
0.0%

[oNeNe]

[oNeNe]

Zone?2

0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%
0.0%

2.1%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%
0.0%
0.0%

[eoNoNe]

[oNoNe]

Zone3

0.0%
0.0%
0.0%
0.0%

9.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%
0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

3.6%

0.0%
0.0%

0.0%
0.0%
0.0%

Zone4d Zoneb5 Zone 6 Zone7
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

5 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 18.8% 2

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 3.0% 1 0.0% 0 0.0% 0

0 0.0% 0 34% 1 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone8

0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%
0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

3.4%

0.0%

3.4%
0.0%

0.0%
0.0%
0.0%

oo

Zone9

0.0%
0.0%
0.0%
0.0%

17.9%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%
0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%
0.0%
0.0%

[oNoNe]

Zone 10

0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%
0.0%

4.6%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%
0.0%
0.0%

[oNeoNe]

[oNoNe]
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Trafford Centre, Manchester

University of Nottingham,
Fitness Centre

Virgin Active, London Road,
Nottingham

Water Meadows Swimming
& Fitness Complex, Bath
Street, Mansfield

West Bridgford, Nottingham

Whitehouse Hotel,
Packington Hill,
Kegworth, Derby

William Gregg Leisure
Centre, Hands Road,
Heanor

Wollaton, Nottingham

Woodborough, Nottingham

Woodend Village

Worksop Town Centre

Others

Other

(Don't know / can't
remember)

Weighted base:
Sample:

Total

0.0%
0.0%

0.0%

1.0%

0.0%
0.0%

0.9%

0.0%
0.0%
0.0%
0.7%

16.1%
0.0%

NOOO

ok

272
222

Zonel

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%
0.0%
0.0%
0.0%

3.8%
0.0%

[oNoNeNe]

o o

12
19

Zone?2

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%
0.0%
0.0%
0.0%

15.4%
0.0%

[eNoNeoNe]

o w

22

Zone3

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%
0.0%
0.0%
0.0%

4.6%
0.0%

Zone4d Zoneb5 Zone 6 Zone7
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 12.4% 1
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
2 15.4% 2 65% 2 26.1% 8 14.4% 1
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
52 10 24 32 10
32 15 23 22 17

Zone8

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%
0.0%
0.0%
14.9%

24.4%
0.0%

NO OO

o w

12
17

Zone9

0.0%
0.0%

0.0%

2.2%

0.0%
0.0%

0.0%

0.0%
0.0%
0.0%
0.0%

25.4%
0.0%

[eNoNeoNe]

o

70
28

Zone 10

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

8.6%

0.0%
0.0%
0.0%
0.0%

14.6%
0.0%

[eNoNeoNe]

(@RS

28
24
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Total Zonel Zone2 Zone3 Zone4 Zone5 Zone6 Zone7 Zone8 Zone9 Zone 10
Meanscore: [Number of visits per month]
Q38 How often do you visit (FACILITY MENTIONED AT Q37)?
Those who said 'Health and Fitness or 'Leisure Centre Activities at Q36
Daily 9.9% 28 22.2% 3 29.5% 6 13.1% 7 0.0% 0 33% 1 68% 2 10.0% 1 0.0% 0 89% 6 35% 1
At least two times a week 350% 99 18.9% 2 24.3% 5 424% 23 55.5% 7 28.7% 7 383% 13 31.0% 3 49.1% 6 288% 21 408% 11
At least once aweek 39.6% 111 50.6% 6 20.8% 4 334% 18 40.6% 5 495% 13 450% 15 41.7% 4 475% 6 434% 31 311% 9
At least once afortnight 2.6% 7 0.0% 0 49% 1 34% 2 0.0% 0 44% 1 0.0% 0 0.0% 0 34% 0 22% 2 46% 1
At least once amonth 39% 11 0.0% 0 19% 0 0.0% 0 4.0% 0 29% 1 3.6% 1 0.0% 0 0.0% 0 9.7% 7 35% 1
At least every two months 2.1% 6 0.0% 0 53% 1 34% 2 0.0% 0 83% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 35% 1
At least every 3 months 0.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 50% 1 0.0% 0 0.0% 0 4.6% 1
At least every 6 months 1.6% 5 0.0% 0 13.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 24% 2  0.0% 0
Lessoftenthanonceevery 6  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
months

Have only visited once 0.8% 2 0.0% 0 0.0% 0 14% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22% 2  0.0% 0
(Don’t know / varies) 38% 11 82% 1 0.0% 0 28% 1 0.0% 0 29% 1 63% 2 124% 1 0.0% 0 24% 2 8.6% 2
Mean: 7.75 11.12 11.79 9.01 6.10 5.59 7.40 8.16 5.90 7.03 6.24
Weighted base: 281 12 22 54 12 25 34 10 12 72 28
Sample: 229 20 25 33 17 24 23 17 17 29 24
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Total Zonel Zone?2 Zone3 Zone4d Zoneb5 Zone 6 Zone7 Zone8 Zone9 Zone 10

Q39 Which centre/facility did you last visit to go the cinema?
Those who said 'Cinema’ at Q36 AND Excl. Nulls & SFT's

Zone 1

Stanton Hill Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sutton-in-Ashfield Town 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre

Zone 2

Kirkby-in-Ashfield Town 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre

Zone 3

Annesley Road Local Centre  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hucknall Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Watnall Road Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 4

Pinxton Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Selston Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 5

Brinsley, Nottingham 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Jacksdale Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Somercotes Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

South Normanton Village 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre

Underwood Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Westwood Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 6

Huthwaite Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Skegby Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tibshelf Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 7

Ladybrook, Mansfield 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 16% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 8

Mansfield Woodhouse Town  0.1% 1 34% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre

Zone 9

Bestwood Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bulwell District Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 10

Eastwood Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Kimberley Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Moor Green, Greasley 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Nuthall, Nottingham 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Outside Survey Area

Abroad 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Alfreton Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Arnold Town Centre 0.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 25% 2 0.0% 0

Beeston Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Belper Town Centre
Birmingham City Centre
Broadway Cinema,
Nottingham
Buxton Town Centre
Calverton, Nottingham
Cambridge City Centre
Carparks Drivein Cinema,
Ramsey Drive, Arnold
Chesterfield Town Centre
Cinema De Lux, Burrows
Walk, Derby
Cineworld, Alma Leisure
Park, Chesterfield
Cineworld, The
Cornerhouse, Nottingham
Clay Cross Town Centre
Clipstone Village Centre
Codnor, Ripley
Denby Village, Ripley
Derby City Centre
Edingley, Newark-on-Trent
Edwinstowe, Mansfield
Farnsfield, Newark-on-Trent
Heanor Town Centre
Higham on the Hill
Hill Top Loca Centre
IIkeston Town Centre
Langley Mill, Nottingham
Leeds City Centre
Lindhurst Town Centre
Liverpool City Centre
London (Central / West End)
Long Eaton Town Centre
Loughborough Town Centre
Manchester City Centre
Mansfield Town Centre
Matlock Town Centre
Meadow Hall, Sheffield
Merry Hill, Brierley Hill
Newark-on-Trent Town
Centre
Nottingham City Centre
Odeon, Mansfield Leisure
Park
Odeon, Meteor Centre,
Derby

Total

0.0%
0.0%
5.2%

0.0%
0.0%
0.0%
0.0%

0.2%
1.3%

2.6%

18.0%

0.0%
0.0%
0.0%
0.0%
0.4%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
7.4%
0.0%
0.0%
0.0%
0.0%

0.2%

45.2%

1.9%

Zonel

0 0.0%
0 0.0%
23 0.0%

0.0%
0.0%
0.0%
0.0%

1 0.0%
6 0.0%

12 0.0%
79 0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
39.1%
0.0%
0.0%
0.0%
0.0%

w
OO0 O0OO0OWOOOOOO0ODOO0OOOO0OOOOONOOOO

1 0.0%
199 55.3%

8 0.0%

Zone?2

0.0%
0.0%
0.0%

[oNeNe]

0.0%
0.0%
0.0%
0.0%

[eNoNoNe]

0.0%
0.0%

o o

o

0.0%

o

8.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
19.8%
0.0%
0.0%
0.0%
0.0%

eNoNeoleoR \NolocNolololoNoloNololoNoNoNeoNoNoNoNoNoNe]

0.0%
65.1%

o o

0 0.0%

Zone3

0.0%
0.0%
1.8%

[oNeoNe]

0.0%
0.0%
0.0%
0.0%

[eNoNoNe]

0.0%
0.0%

o o

o

0.0%

w

30.7%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

eNoNeoNeoR \NolocNooooNoooloooNoNoloNoNoNoNoNe]

0.0%
49.1%

N ©

0 0.0%

Zone4d

0.0%
0.0%
0.0%

= OO

0.0%
0.0%
0.0%
0.0%

[eNoNoNe]

0.0%
1.9%

o o

o

0.0%

N
N

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
15.0%
0.0%
0.0%
0.0%
0.0%

eNoNeoleoloNeoloNoNolocloNoloNololoNoNoNeoNoNoNoNoNoNe]

0.0%
60.1%

o O

3

0 9.0%

Zoneb5

0.0%
0.0%
0.0%

[oNeoNe]

0.0%
0.0%
0.0%
0.0%

[eNoNoNe]

0.0%
5.4%

o o

o

5.6%

o

2.1%

0.0%
0.0%
0.0%
0.0%
2.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
16.9%
0.0%
0.0%
0.0%
0.0%

OO0 O0OO0OPRPRODOODOOODOOODOOOOOOOOOOO

0.0%
46.1%

U1 o

2 91%

Zone 6

0.0%
0.0%
0.0%

[oNeNe]

0.0%
0.0%
0.0%
0.0%

[eNoNoNe]

1.8%
4.6%

N O

N

15.3%

=N

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
3.7%
0.0%
0.0%
0.0%
0.0%

eNoNeoNeoloNeoloNoNololololoNololoNoNoNeoNoll JeolNoNoNe]

0.0%
71.1%

o O

3 0.0%

Zone7

0.0%
0.0%
1.5%

[eoNoNe]

0.0%
0.0%
0.0%
0.0%

[eNoNoNe]

0.0%
0.0%

N =

[oe]

1.7%

o

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
9.6%
0.0%
0.0%
0.0%
0.0%

eNoNeoNeol VelloooololooolooloNoNoloNoNoNoNoNe]

0.0%
85.5%

[ N}

3

0 0.0%

Zone8

0.0%
0.0%
0.0%

[oNeoNe]

0.0%
0.0%
0.0%
0.0%

[eNoNoNe]

0.0%
0.0%

o o

=N

2.1%

o

13.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
7.3%
0.0%
0.0%
0.0%
0.0%

OO0 O0OO0OWOOOO0OO0OO0ODO0OO0OODO0OO0OOOO0OOOOOOO

0.0%
75.8%

o O

0 0.0%

leNoNe]

eNoNoNe]

o oo

[eNeoNeolNeol VNeloNolloloNolololoNeololoNoloNoNoloNoNoNe] w

[y
~N O

o

Zone9

0.0%
0.0%
17.1%

0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%

35.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
1.6%
0.0%
0.0%
0.0%
0.0%

0.0%
18.7%

0.0%

[eNoNoNe]

o o o

w
eNoNeoNeol VeolloooololooolololoNoNolNoNoNoNoNoNe] w

o O

Zone 10

0.0%
0.0%
8.2%

0.0%
0.0%
0.0%
0.0%

0.0%
2.2%

1.6%

29.5%

0.0%
0.0%
0.0%
0.0%
1.6%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
2.2%
0.0%
0.0%
0.0%
0.0%

1.6%
6.4%

5.3%

= O [eNoNoNe] (6 NeNe]

[

=
cNoNeoNeol NeollooNoololooololooNoNoNol oo NeNe] ~

FNgEN

080116

NEMS market research



By ZoneFiltered (Nulls& SFT's) Ashfield Retail and Leisure StUdy Page 112
Weighted: for Nexus Planning January 2016

Total Zonel Zone?2 Zone3 Zone4d Zoneb5 Zone 6 Zone7 Zone8 Zone9 Zone 10

Redl Cinema, London Road,  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Newark

Retford Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Ripley Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Ritz Cinema, Belper 0.1% 0 0.0% 0 0.0% 0 0.0% 0 19% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sandiacre District Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Savoy Cinema, Derby Road,  1.0% 5 0.0% 0 13% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 35% 3 0.0% 0
Nottingham

Scala Cinema, Ilkeston 0.9% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.6% 4

Sheffield City Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Showcase Cinema, Clifton 0.5% 2 0.0% 0 0.0% 0 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 16% 2 0.0% 0
Boulevard Leisure Park

Showcase Cinema, 0.9% 4  0.0% 0 13% 0 0.0% 0 0.0% 0 81% 3 18% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Osmaston Park Road,
Derby

Showcase Cinema, Redfield  13.0% 57 23% 0 31% 1 16.5% 12 12.0% 3 46% 2 0.0% 0 0.0% 0 0.0% 0 20.0% 19 34.8% 20
Way, Nottingham

Southwell Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Stapleford Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Stratford-Upon-Avon 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Trafford Centre, Manchester  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Vue Cinema, Meadowhall, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sheffield

West Bridgford, Nottingham ~ 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Wollaton, Nottingham 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Woodborough, Nottingham 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Woodend Village 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Worksop Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Others

Other 0.3% 1 0.0% 0 13% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 17% 1 18% 0 0.0% 0 0.0% 0

(Don't know / can't 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
remember)

Welghted base: 441 18 34 72 25 35 51 30 23 95 58

Sample: 371 29 37 51 32 33 38 38 29 37 47
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Ashfield Retail and L eisure Study

By ZoneFiltered (Nulls& SFT's)

Weighted: for Nexus Planning
Total Zonel Zone2 Zone3 Zone4 Zone5 Zone6 Zone7 Zone8 Zone9 Zone 10
Meanscore: [Number of visits per month]
Q40 How often do you visit (FACILITY MENTIONED AT Q39)?
Those who said 'Cinema’ at Q36
Daily 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
At least two times a week 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
At least once aweek 0.9% 4 0.0% 0 0.0% 0 25% 2 0.0% 0 0.0% 0 0.0% 0 53% 2 2.0% 0 0.0% 0 0.0% 0
At least once afortnight 1.8% 8 32% 1 0.0% 0 25% 2 19% 0 0.0% 0 18% 1 0.0% 0 17% 0 31% 3 15% 1
At least once amonth 255% 115 19.7% 4 25.6% 9 322% 24 155% 4 6.4% 2 4% 3 21.2% 6 37.9% 9 416% 41 232% 14
At least every two months 216% 98 84% 2 411% 14 146% 11 181% 5 14.0% 5 37.2% 20 318% 10 22.4% 5 174% 17 173% 10
At least every 3 months 176% 80 30.9% 6 71% 2 233% 17 115% 3 24.3% 9 204% 11 17.6% 5 12.1% 3 17.0% 17 11.8% 7
At least every 6 months 20.6% 93 15.8% 3 10.5% 4 172% 13 401% 10 380% 14 208% 11 14.1% 4 15.3% 4 144% 14 285% 17
Lessoftenthanonceevery6  7.0% 31 9.2% 2 10.2% 3 33% 2 85% 2 13.0% 5 10.0% 5 7.0% 2 2.0% 0 31% 3 10.4% 6
months

Have only visited once 0.5% 2 0.0% 0 0.0% 0 20% 1 19% 0 0.0% 0 0.0% 0 15% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 45% 20 12.8% 2 55% 2 24% 2 25% 1 43% 2 4% 3 15% 0 6.6% 2 34% 3 7.3% 4
Mean: 0.56 0.50 0.54 0.67 0.42 031 0.40 0.68 0.72 0.67 0.49
Weighted base: 452 19 34 73 26 36 53 30 24 99 58
Sample: 381 30 37 52 33 35 40 38 30 39 47
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Total Zonel Zone?2 Zone3 Zone4d Zoneb5 Zone 6 Zone7 Zone8 Zone9 Zone 10

Q41 Which centre/facility did you last visit to go to a restaurant?
Those who said 'Restaurant' at Q36 AND Excl. Nulls & SFT's

Zone 1

Stanton Hill Local Centre 0.2% 2 46% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sutton-in-Ashfield Town 8.1% 56 38.4% 13 29.2% 14 0.0% 0 16.9% 6 6.7% 5 13.3% 12 87% 4 7.0% 2 0.0% 0 0.0% 0
Centre

Zone 2

Kirkby-in-Ashfield Town 3.8% 26 4.6% 2 26.7% 12 0.0% 0 95% 4 33% 2 6.6% 6 1.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre

Zone 3

Annesley Road Local Centre 04% 2 00% 0 00% O 19% 2 17% 1 00% 0 00% O 00% O 00% O 00% O 00% O

Hucknall Town Centre 32% 22 17% 1 10% 0 190% 19 00% O 00% O 10% 1 00% O 00% O 00% O 20% 2

Ravenshead Village 13% 9 00% O 10% 0 72% 7 00% O 00% O 00% O 10% 0 00% O 00% O 10% 1

Watnall Road Local Centre 01% 0 00% 0 00% O 00% O 00% O 00% O 00% O 00% O 14% 0 00% 0 00% O

Zone 4

Pinxton Local Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Selston Local Centre 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11% 1

Zone 5

Brinsley, Nottingham 0.9% 6 0.0% 0 0.9% 0 0.0% 0 54% 2 32% 2 0.0% 0 0.0% 0 0.0% 0 11% 2 0.0% 0

Jackdale Local Centre 0.2% 1 0.0% 0 0.0% 0 0.0% 0 11% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10% 1

Somercotes Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

South Normanton Village 0.7% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 23% 2 40% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre

Underwood Local Centre 0.9% 6 0.0% 0 0.0% 0 0.0% 0 35% 1 58% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0%

Westwood Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%

Zone 6

Huthwaite Local Centre 0.9% 6 0.0% 0 18% 1 0.0% 0 13% 0 0.0% 0 56% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Skegby Local Centre 0.4% 3 0.0% 0 1.0% 0 0.0% 0 0.0% 0 0.0% 0 24% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Teversal Village 1.2% 8 4.0% 1 09% 0 0.0% 0 11% 0 23% 2 3% 4 11% 1 19% 1 0.0% 0 0.0% 0

Tibshelf Local Centre 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 7

Ladybrook, Mansfield 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 8

Mansfield Woodhouse Town  05% 4 11% 0 13% 1 00% O 00% 0 12% 1 14% 1 00% O 13% 0 00% 0 00% O
Centre

Zone 9

Bestwood Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bulwell District Centre 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 2 0.0% 0

Zone 10

Eastwood Town Centre 17% 12 0.0% 0 0.0% 0 07% 1 6.7% 3 21% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 83% 7

Kimberley Town Centre 1.0% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14% 1 0.0% 0 0.0% 0 0.0% 0 6.6% 6

Moor Green, Greasley 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10% 1

Nuthall, Nottingham 1.0% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 80% 7

Outside Survey Area

Abroad 0.5% 3 17% 1 0.0% 0 0.0% 0 0.0% 0 11% 1 0.0% 0 0.0% 0 31% 1 0.0% 0 10% 1

Alfreton Town Centre 1.1% 7 0.0% 0 0.0% 0 0.0% 0 11% 0 88% 6 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Arnold Town Centre
Beeston Town Centre
Belper Town Centre
Birmingham City Centre
Buxton Town Centre
Calverton, Nottingham
Cambridge City Centre
Chesterfield Town Centre
Clay Cross Town Centre
Clipstone Village Centre
Codnor, Ripley
Denby Village, Ripley
Derby City Centre
Edingley, Newark-on-Trent
Edwinstowe, Mansfield
Farnsfield, Newark-on-Trent
Heanor Town Centre
Higham on the Hill
Hill Top Local Centre
IIkeston Town Centre
Langley Mill, Nottingham
Leeds City Centre
Lindhurst Town Centre
Liverpool City Centre
London (Central / West End)
Long Eaton Town Centre
Loughborough Town Centre
Manchester City Centre
Mansfield Town Centre
Matlock Town Centre
Meadow Hall, Sheffield
Merry Hill, Brierley Hill
Newark-on-Trent Town
Centre
Nottingham City Centre
Retford Town Centre
Ripley Town Centre
Sandiacre District Centre
Sheffield City Centre
Southwell Town Centre
Stapleford Town Centre
Stratford-Upon-Avon
Trafford Centre, Manchester
West Bridgford, Nottingham
Wollaton, Nottingham
Woodborough, Nottingham
Woodend Village

Total

2.1%
0.1%
0.1%
0.0%
0.0%
0.7%
0.0%
0.8%
0.0%
0.0%
0.0%
0.2%
3.1%
0.0%
0.2%
1.0%
0.1%
0.0%
0.0%
0.1%
0.1%
0.1%
0.0%
0.0%
0.3%
0.0%
0.0%
0.4%
16.2%
0.0%
0.1%
0.0%
0.3%

33.9%
0.1%
0.9%
0.0%
0.5%
0.3%
0.0%
0.0%
0.0%
0.3%
0.1%
0.0%
0.5%

[N

N

-
NOF—‘OBQJOONOOP—‘P—‘I—‘OOI—‘\IHONP—‘OOOCDOU'IOOP—‘H-b

237

APOFRPNOOONWOOLR

Zonel

0.0%
0.0%
0.0%
0.0%
0.0%
1.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
1.3%
0.0%
0.0%
3.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
1.7%
19.8%
0.0%
0.0%
0.0%
1.1%

12.0%
0.0%
0.0%
0.0%
1.3%
1.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

[eNoNeoNeoRNE HNeoloNolooNololoNoloNol JeollojloloNololoNololoNoNoNoNoNo]

[eNeoNeoNoNoNeoNoNoNoeNeNe NNl

Zone?2

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
1.3%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.9%
1.8%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.9%
0.0%
0.0%
0.0%
20.2%
0.0%
0.0%
0.0%
0.0%

7.6%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

[eNoNoNeol-NoNoNoNolooNolooloNolol Jeollojlolooloo}l JeololoNoNeNoNo]

[eNoNeoNoNoNoNoNoNoNeNeNolNN

Zone3

0.7%
0.7%
0.0%
0.0%
0.0%
1.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.7%
0.0%
0.0%
1.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.8%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
7.1%
0.0%
0.0%
0.0%
0.0%

50.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.8%
0.0%
0.0%

Zone4d Zoneb5 Zone 6 Zone7
1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
1 17% 1 0.0% 0 10% 1 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 16% 1 26% 2 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 14% 1 0.0% 0
1 10.6% 4 6.7% 5 57% 5 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
1 0.0% 0 0.0% 0 0.0% 0 71% 3
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 11% 1 0.0% 0 0.0% 0
1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 14% 1 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 13% 0 0.0% 0 10% 1 0.0% 0
7 11.9% 4 178% 12 216% 19 66.2% 31
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 12% 1 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 11% 1 0.0% 0 15% 1
49 11.1% 4 140% 10 123% 11 85% 4
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 6.9% 5 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 11% 0 0.0% 0 26% 2 0.0% 0
0 0.0% 0 11% 1 0.0% 0 20% 1
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 36% 3 0.0% 0

Zone8

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
5.6%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
2.5%
2.5%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
1.3%
0.0%
0.0%
1.9%
55.1%
0.0%
0.0%
0.0%
0.0%

3.1%
1.9%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
1.3%

[
OO0 O0OO0MRFROO0ODO0ODO0DO0ODO0O0O0O0O0OORRPROO0OODOO0OONODOODOOOO

[eNoNeololoNeoNoNeoNoeNoNall i

Zone9

8.9%
0.0%
0.0%
0.0%
0.0%
1.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
3.0%
0.0%
0.0%
0.0%
0.0%

75.4%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

[

[eNoNoNeii NolocNololoololoolololoNoNololoNoNoloNoNoNol Vo NoNo RNl
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o

[cNoNeoNoNoNeoNoNoNoNoNe)

Zone 10

0.0%
0.0%
1.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
7.8%
0.0%
0.0%
0.0%
1.1%
0.0%
0.0%
1.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

37.8%
0.0%
1.4%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
2.7%
0.0%
0.0%
0.0%

OO OO0 O0OO0DO0OO0OO0OO0OO0OO0OFrROOFRPROOONOODOOOOOOORr, OO
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Worksop Town Centre

Others

Other

(Don't know / can't
remember)

Weighted base:
Sample:

Meanscore: [Number of visits per month]

Total

0.3%

8.1%
0.0%

2

56
0

698
651

Zonel
0.0% 0
1.1% 0
0.0% 0

35
66

Q42 How often do you visit (FACILITY MENTIONED AT Q41)?
Those who said 'Restaurant' at Q36

Daily

At least two times a week

At least once aweek

At least once afortnight

At least once amonth

At least every two months

At least every 3 months

At least every 6 months

Less often than once every 6
months

Have only visited once

(Don’t know / varies)

Mean:

Weighted base:
Sample:

0.1%
1.7%
11.3%
11.6%
29.6%
12.8%
11.1%
8.1%
2.6%

3.9%
7.2%

0
13
84
86

219
95
82
61
19

29
53
135

743
694

1.1%
5.3%
6.8%
14.7%
11.8%
11.7%
9.8%
6.8%
2.4%

10.1%
19.5%

PNBBMDMOONNO

1.92

36
68

Zone?2
0.0% 0
3.6% 2
0.0% 0

47

61

0.0% 0
6.8% 3
4.8% 2
12.9% 6
26.5% 13
18.0% 9
11.9% 6
7.8% 4
2.6% 1
1.8% 1
7.1% 3
151

49

65

Zone3 Zone4d Zoneb5 Zone 6 Zone7
0.0% 0 0.0% 0 0.0% 0 09% 1 1.0% 0
8.3% 8 14.0% 5 75% 5 31% 3 20% 1
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
97 38 69 89 46
70 58 73 68 66
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0.0% 0 0.0% 0 1.0% 1 0.0% 0 29% 1
9.1% 9 134% 5 97% 7 84% 8 84% 4
133% 14 58% 2 10.2% 7 103% 10 235% 11
39.5% 40 18.3% 8 262% 19 186% 18 159% 7
124% 13 16.8% 7 142% 10 9.8% 9 15.6% 7
11.3% 12 13.2% 5 212% 15 241% 23 85% 4
8.5% 9 17.8% 7 54% 4 99% 10 3.7% 2
1.8% 2 34% 1 1.0% 1 24% 2 10.9% 5
2.3% 2 52% 2 45% 3 50% 5 0.0% 0
1.7% 2 62% 3 65% 5 116% 11 10.6% 5
1.16 1.06 1.16 0.98 1.48
102 41 72 96 a7
74 63 74 74 67

Zone8
1.4% 0
8.8% 3
0.0% 0

33

56

0.0% 0
10.2% 5
16.0% 7
3.0% 1
18.1% 8
19.6% 9
8.2% 4
6.2% 3
4.2% 2
4.2% 2
10.3% 5
2.05

45

67

Zone9
0.0% 0
94% 15
0.0% 0

155

62

0.0% 0
0.0% 0
135% 21
14.0% 22
43.7% 69
9.7% 15
4.6% 7
85% 13
0.0% 0
1.0% 2
5.1% 8
141

158

64

Zone 10
0.0% 0
164% 15
0.0% 0
89
71
0.0% 0
0.9% 1
17.4% 17
7.3% 7
343% 33
121% 12
3.0% 3
7.1% 7
4.0% 4
8.4% 8
5.4% 5
1.42
97
78
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By ZoneFiltered (Nulls& SFT's)

Weighted: for Nexus Planning
Total Zonel Zone?2 Zone3 Zone4 Zoneb5 Zone6 Zone7 Zone8 Zone9 Zone 10
Q43 Which centre/facility did you last visit to go to bars, pubs, social clubs or nightclubs?
Those who said 'Pub / Bars or 'Nightclub' or 'Social Club' at Q36 AND Excl. Nulls& SFT's
Zone 1
Stanton Hill Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sutton-in-Ashfield Town 100% 52 549% 16 17.2% 5 1.0% 1 38% 1 31% 1 358% 21 10.4% 3 15% 0 17% 2 0.0% 0
Centre
Zone 2
Kirkby-in-Ashfield Town 37% 19 94% 3 27.3% 8 0.0% 0 16.4% 4 2.0% 1 0.0% 0 14% 0 22% 1 11% 2 12% 1
Centre
Zone 3
Annesley Road Local Centre  0.6% 3 0.0% 0 0.0% 0 0.0% 0 13.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hucknall Town Centre 83% 43 0.0% 0 0.0% 0 47.3% 34 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 4 6.5% 5
Ravenshead Village 26% 13 15% 0 15% 0 162% 12 0.0% 0 0.0% 0 14% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Watnall Road Local Centre 0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 2
Zone 4
Pinxton Local Centre 0.1% 0 0.0% 0 0.0% 0 0.0% 0 18% 0 0.0% 0 0.0% 0 0.0% 0.0% 0 0.0% 0.0% 0
Selston Local Centre 0.7% 4  0.0% 0 0.0% 0 0.0% 0 12.0% 3 2.0% 1 0.0% 0 0.0% 0.0% 0 0.0% 0.0% 0
Zone 5
Brinsley, Nottingham 0.8% 4  0.0% 0 0.0% 0 0.0% 0 27% 1 43% 2 0.0% 0 0.0% 0 0.0% 0 13% 2 0.0% 0
Jackdale Local Centre 0.6% 3 0.0% 0 0.0% 0 0.0% 0 18% 0 54% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 1
Somercotes Local Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 20% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
South Normanton Village 1.6% 8 15% 0 0.0% 0 0.0% 0 88% 2 16.4% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre
Underwood Local Centre 0.6% 3 0.0% 0 0.0% 0 0.0% 0 55% 1 31% 1 0.0% 0 0.0% 0.0% 0 0.0% 1.2%
Westwood Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0 0.0% 0.0%
Zone 6
Huthwaite Local Centre 0.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 35% 2 0.0% 0 15% 0 0.0% 0 0.0% 0
Skegby Local Centre 0.8% 4 2.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 52% 3 14% 0 0.0% 0 0.0% 0 0.0% 0
Teversal Village 0.4% 2 13% 0 13% 0 0.0% 0 18% 0 0.0% 0 14% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tibshelf Local Centre 0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 39% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 7
Ladybrook, Mansfield 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 8
Mansfield Woodhouse Town  1.2% 6 0.0% 0 20% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14% 0 19.0% 5 0.0% 0 0.0% 0
Centre
Zone 9
Bestwood Local Centre 0.9% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 34% 5 0.0% 0
Bulwell District Centre 24% 12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 91% 12 0.0% 0
Zone 10
Eastwood Town Centre 36% 19 0.0% 0 0.0% 0 0.0% 0 0.0% 0 23% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 25.7% 18
Kimberley Town Centre 1.6% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 1 16% 1 0.0% 0 0.0% 0 0.0% 0 9.9% 7
Moor Green, Greasley 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Nuthall, Nottingham 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 26% 2
Outside Survey Area
Abroad 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Alfreton Town Centre 0.8% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 51% 2 3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Arnold Town Centre
Beeston Town Centre
Belper Town Centre
Birmingham City Centre
Buxton Town Centre
Calverton, Nottingham
Cambridge City Centre
Chesterfield Town Centre
Clay Cross Town Centre
Clipstone Village Centre
Codnor, Ripley
Denby Village, Ripley
Derby City Centre
Edingley, Newark-on-Trent
Edwinstowe, Mansfield
Farnsfield, Newark-on-Trent
Heanor Town Centre
Higham on the Hill
Hill Top Local Centre
IIkeston Town Centre
Langley Mill, Nottingham
Leeds City Centre
Lindhurst Town Centre
Liverpool City Centre
London (Central / West End)
Long Eaton Town Centre
Loughborough Town Centre
Manchester City Centre
Mansfield Town Centre
Matlock Town Centre
Meadow Hall, Sheffield
Merry Hill, Brierley Hill
Newark-on-Trent Town
Centre
Nottingham City Centre
Retford Town Centre
Ripley Town Centre
Sandiacre District Centre
Sheffield City Centre
Southwell Town Centre
Stapleford Town Centre
Stratford-Upon-Avon
Trafford Centre, Manchester
West Bridgford, Nottingham
Wollaton, Nottingham
Woodborough, Nottingham
Woodend Village

Total

12.7%
0.1%
0.3%
0.9%
0.0%
0.0%
0.0%
1.6%
0.0%
0.0%
0.0%
0.0%
2.4%
0.0%
0.0%
0.1%
0.1%
0.1%
0.4%
0.8%
0.1%
0.0%
0.0%
0.1%
0.5%
0.0%
0.0%
0.1%

13.2%
0.2%
0.0%
0.0%
0.0%

12.3%
0.0%
0.7%
0.0%
0.2%
0.2%
0.0%
0.0%
0.0%
0.1%
0.2%
0.0%
0.7%
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Zonel

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
16.1%
0.0%
0.0%
0.0%
0.0%

8.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
2.0%
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Zone?2

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
1.5%
1.3%
0.0%
0.0%
0.0%
43.1%
0.0%
0.0%
0.0%
0.0%

3.5%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
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Zone3

0.9%
1.0%
0.0%
6.4%
0.0%
0.0%
0.0%
1.4%
0.0%
0.0%
0.0%
0.0%
6.4%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
1.0%
0.0%
0.0%
0.0%
0.0%

6.2%
0.0%
0.0%
0.0%
0.0%
1.4%
0.0%
0.0%
0.0%
1.0%
0.0%
0.0%
0.0%

Zone4d Zoneb5 Zone 6 Zone7
1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 2.0% 0 23% 1 0.0% 0 0.0% 0
5 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
1 68% 2 0.0% 0 7.8% 5 16% 1
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
5 5.0% 1 31% 1 1.6% 1 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 14% 0
0 0.0% 0 2.0% 1 0.0% 0 0.0% 0
0 27% 1 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 2.0% 1 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 31% 1 14% 1 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 2.0% 0 0.0% 0 0.0% 0 0.0% 0
1 44% 1 23% 1 187% 11 70.7% 23
0 0.0% 0 23% 1 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
4  7.0% 2 19.1% 7 31% 2 10.2% 3
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 27% 1 23% 1 39% 2 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 53% 3 0.0% 0

Zone8

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
1.5%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
49.6%
0.0%
0.0%
0.0%
0.0%

4.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Zone9

47.9%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
1.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

22.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
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Zone 10
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0.0%
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0.0%
0.0%
0.0%
0.0%
0.0%
4.0%
0.0%
0.0%
0.0%
0.0%
0.0%
3.0%
6.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

15.6%
0.0%
0.0%
0.0%
1.4%
0.0%
0.0%
0.0%
0.0%
0.0%
1.4%
0.0%
0.0%
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Total Zonel Zone2 Zone3 Zone4 Zone5 Zone6 Zone7 Zone8 Zone9 Zone 10
Worksop Town Centre 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 15% 0 0.0% 0 0.0% 0
Others
Other 86% 44 3.0% 1 13% 0 97% 7 0.0% 0 13.6% 5 16% 1 14% 0 19.1% 5 92% 13 17.0% 12
(Don't know / can't 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
remember)
Weighted base: 519 30 31 72 24 36 60 32 28 137 70
Sample: 477 54 39 57 39 36 46 45 48 56 57
Meanscore: [Number of visits per month]
Q44 How often do you visit (FACILITY MENTIONED AT Q43)?
Those who said 'Pub / Bars or 'Nightclub' or 'Social Club' at Q36
Daily 0.6% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 18% 1 13% 1 0.0% 0 0.0% 0 13% 2 0.0% 0
At least two times a week 80% 46 3.6% 1 10.9% 4 13% 1 15% 0 147% 6 3.9% 3 91% 3 12.8% 5 103% 14 10.0% 9
At least once a week 24.2% 139 21.8% 7 149% 5 25.9% 19 24.1% 7 20.8% 9 245% 16 31.9% 11 24.1% 9 24.1% 33 26.0% 22
At least once afortnight 143% 82 12.3% 4 9.8% 3 141% 11 11.6% 3 10.7% 4 9.6% 6 42% 1 6.6% 2 218% 30 188% 16
At least once amonth 185% 106 20.3% 7 17.2% 6 17.7% 13 26.7% 8 6.8% 3 181% 12 21.1% 7 20.5% 8 23.0% 32 127% 11
At least every two months 11.2% 64 10.1% 3 80% 3 57% 4 10.1% 3 20.7% 8 18.9% 12 16.5% 6 9.8% 4 10.4% 14 7.8% 7
At least every 3 months 9.0% 52 10.0% 3 22.3% 8 188% 14 82% 2 10.9% 4 9.9% 7 6.7% 2 6.9% 3 24% 3 6.0% 5
At least every 6 months 44% 25 8.1% 3 10.0% 3 42% 3 41% 1 41% 2 55% 4 29% 1 22% 1 0.0% 0 9.0% 8
Less often than once every 6 1.0% 6 0.0% 0 12% 0 09% 1 72% 2 3% 2 13% 1 13% 0 0.0% 0 0.0% 0 0.0% 0
months
Have only visited once 1.6% 9 12% 0 17% 1 62% 5 17% 0 0.0% 0 14% 1 13% 0 0.0% 0 0.0% 0 20% 2
(Don't know / varies) 72% 41 12.6% 4 41% 1 52% 4 48% 1 57% 2 57% 4 49% 2 17.0% 6 6.7% 9 7.9% 7
Mean: 252 1.96 2.04 1.79 1.76 3.16 231 254 2.90 3.10 2.62
Weighted base: 574 33 35 75 29 41 65 34 38 138 86
Sample: 528 61 46 60 43 40 52 49 55 57 65
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Total Zonel Zone?2 Zone3 Zone4d Zoneb5 Zone 6 Zone7 Zone8 Zone9 Zone 10

Q45 Which centre/facility did you last visit to go ten-pin bowling?
Those who said 'Ten Pin Bowling' at Q36 AND Excl. Nulls& SFT's

Zone 1

Stanton Hill Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sutton-in-Ashfield Town 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre

Zone 2

Kirkby-in-Ashfield Town 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre

Zone 3

Annesley Road Local Centre  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hucknall Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Watnall Road Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 4

Pinxton Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Selston Local Centre 0.3% 0 0.0% 0 0.0% 0 0.0% 0 45% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 5

Brinsley, Nottingham 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Jackdale Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Somercotes Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

South Normanton Village 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre

Underwood Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Westwood Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 6

Huthwaite Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Skegby Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tibshelf Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 7

Ladybrook, Mansfield 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 8

Mansfield Woodhouse Town  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre

Zone 9

Bestwood Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bulwell District Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 10

Eastwood Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Kimberley Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Moor Green, Greasley 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Nuthall, Nottingham 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Outside Survey Area

Abroad 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

1st Bowl, Derby Road, 11.2% 16 0.0% 0 0.0% 0 34% 1 0.0% 0 15.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 71.3% 11
IIkeston

1st Bowling, Nottingham 1.5% 2 0.0% 0 0.0% 0 34% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.9% 1
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Alfreton Town Centre
Arnold Town Centre
Beeston Town Centre
Belper Town Centre
Birmingham City Centre
Buxton Town Centre
Calverton, Nottingham
Cambridge City Centre
Chesterfield Bowl, Storforth
Lane, Chesterfield
Chesterfield Town Centre
Clay Cross Town Centre
Clipstone Village Centre
Codnor, Ripley
Denby Village, Ripley
Derby City Centre
Edingley, Newark-on-Trent
Edwinstowe, Mansfield
Erewash Indoor Bowling
Club, Station Road
Farnsfield, Newark-on-Trent
Gedling Indoor Bowls,
Foxhill Road, Nottingham
Heanor Town Centre
Higham on the Hill
Hill Top Loca Centre
IIkeston Town Centre
Langley Mill, Nottingham
Leeds City Centre
Lindhurst Town Centre
Liverpool City Centre
London (Central / West End)
Long Eaton Town Centre
Loughborough Town Centre
Manchester City Centre
Mansfield Superbowl,
Stockwell Gate, Mansfield
Mansfield Town Centre
Matlock Town Centre
Meadow Hall, Sheffield
Merry Hill, Brierley Hill
Newark-on-Trent Town
Centre
Nottingham City Centre
Nottingham Indoor Bowls
Centre, Nottingham
Retford Town Centre

Total

5.3%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
3.4%

0.0%
0.0%
0.0%
0.0%
0.0%
0.9%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
44.5%

0.5%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
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0.0%
0.0%
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0.0%
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0.0%
0.0%

0.0%
0.0%
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
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0.0%
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
8.4%

0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%

Zone4d Zoneb5 Zone 6 Zone7
0 45% 0 20.9% 5 15.6% 2 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 31.2% 5 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 12.6% 1 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0.0% 0 0.0% 0 0.0% 0 0.0%

0.0% 0 0.0% 0 0.0% 0 0.0%
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
2 68.9% 6 639% 14 53.1% 8 100.0% 8
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone8

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
84.0%

9.6%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%

eNoNoNoNoNoNoNeNe]

eNoNoNoloNeoNoNeNoe)

oo

[LeNoNeoloNololoNoNoNoNoNe]

[eNeNoNeiTl

oo

Zone9

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%

[eNeoNoNoloNoNoNoNe]

[eNoNeoNoNoNoloNoNe]

[eNeoNoNoloNoNeoloNoNoloNoNe]
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Zone 10

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
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0.0%
0.0%
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Ripley Town Centre

Sandiacre District Centre

Sheffield City Centre

Southwell Town Centre

Stapleford Town Centre

Stratford-Upon-Avon

Ten-pin, Clifton Boulevard,
Nottingham

Trafford Centre, Manchester

UK Superbowl, Newark
Leisure Centre

West Bridgford, Nottingham

Wollaton, Nottingham

Woodborough, Nottingham

Woodend Village

Worksop Town Centre

Others

Other

(Don't know / can't
remember)

Weighted base:
Sample:

Meanscore: [Number of visits per month]

Total

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
29.6%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%

3.0%
0.0%

POOOOOO

N

[cNoNeoNoNa)

o b

138
101

Zonel

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

[cNeoNeoNoNoNoNe]

[cNoNeoNoNa)

o o

Zone?2

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

[eNoNeoNoNe)

o o

12
12

Q46 How often do you visit (FACILITY MENTIONED AT Q45)?
Those who said 'Ten Pin Bowling' at Q36

Daily

At least two times a week

At least once aweek

At least once a fortnight

At least once amonth

At least every two months

At least every 3 months

At least every 6 months

Less often than once every 6
months

Have only visited once

(Don't know / varies)

Mean:

Weighted base:
Sample:

0.0%
1.0%
0.3%
1.5%
6.6%
14.0%
8.6%
24.8%
35.9%

1.4%
6.0%

12
34
50

0.39

139
102

0.0%
0.0%
0.0%
0.0%
0.0%
7.6%
13.5%
26.7%
52.2%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
13.4%
3.4%
31.7%
18.5%
33.0%

0.0%
0.0%

ANBRMRONOOOO

o o

0.32
12

Zone3 Zone4d Zoneb5 Zone 6 Zone7
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
76.5% 17 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0.0% 0.0% 0 0.0% 0 0.0% 0 0.0%
0.0% 0.0% 0 0.0% 0 0.0% 0 0.0%
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
8.4% 2 95% 1 0.0% 0 0.0% 0 0.0% 0
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
22 9 22 15 8
13 10 14 10 7
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0.0% 0 0.0% 0 0.0% 0 6.3% 1 0.0% 0
0.0% 0 45% 0 0.0% 0 0.0% 0 0.0% 0
0.0% 0 0.0% 0 0.0% 0 55% 1 0.0% 0
0.0% 0 0.0% 0 4.9% 1 0.0% 0 6.7% 1
21.2% 5 0.0% 0 0.0% 0 0.0% 0 23.2% 2
8.4% 2 12.6% 1 86% 2 15.6% 2 0.0% 0
7.8% 2 57.1% 5 12.8% 3 52.4% 8 11.8% 1
626% 14 19.1% 2 609% 14 55% 1 58.4% 5
0.0% 0 0.0% 0 37% 1 0.0% 0 0.0% 0
0.0% 0 6.7% 1 91% 2 14.6% 2 0.0% 0
0.21 0.38 0.18 0.90 0.26
22 9 23 15 8
13 10 15 10 7

Zone8

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%

6.4%
0.0%

0.0%
7.2%
0.0%
0.0%
0.0%
16.8%
0.0%
9.6%
25.2%

16.0%
25.2%

oOooooo oo

oo

NFROROOOOO

[N

0.94

10

Zone9

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

100.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
51.2%
0.0%
24.4%
16.3%

0.0%
8.1%

[eNoNeoNoNe)

o o

=
AUUORLPOOOOO

N O

0.35
22

Zone 10

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
14.8%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%

5.9%
0.0%

0.0%
0.0%
0.0%
7.9%
37.4%
0.0%
0.0%
37.6%
17.1%

0.0%
0.0%

NOOOOOO

[eNoNeoNoNe)

ok

WOOOOFrOOOo

0.63
16
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Total Zonel Zone?2 Zone3 Zone4d Zoneb5 Zone 6 Zone7 Zone8 Zone9 Zone 10

Q47 Which centre/facility did you last visit to play bingo?
Those who said 'Bingo' at Q36 AND Excl. Nulls& SFT's

Zone 1

Stanton Hill Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sutton-in-Ashfield Town 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre

Zone 2

Kirkby-in-Ashfield Town 2.7% 1 0.0% 0 21.5% 0 0.0% 0 17.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre

Zone 3

Annesley Road Local Centre  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hucknall Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Watnall Road Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 4

Pinxton Local Centre 2.2% 1 0.0% 0 0.0% 0 0.0% 0 23.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Selston Local Centre 1.1% 0 0.0% 0 0.0% 0 0.0% 0 11.8% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 5

Brinsley, Nottingham 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Jacksdale Local Centre 1.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Somercotes Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

South Normanton Village 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre

Underwood Local Centre 1.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Westwood Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 6

Huthwaite Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Skegby Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tibshelf Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 7

Ladybrook, Mansfield 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 8

Mansfield Woodhouse Town  1.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10.3% 0 0.0% 0 0.0% 0
Centre

Zone 9

Bestwood Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bulwell District Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Gala Southglade Food Park,  21.0% 8 0.0% 0 0.0% 0 14.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 80.6% 6 24.4% 1
Gala Way, Nottingham

Gala, Hucknall Road, 12.6% 5 00% 0 0.0% 0 48.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 19.4% 2 21.6% 1
Nottingham

Zone 10

Eastwood Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Kimberley Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Moor Green, Greasley 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Nuthall, Nottingham 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Outside Survey Area
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Total Zonel Zone2 Zone3 Zone4 Zone5 Zone6 Zone7 Zone8 Zone9 Zone10
Abroad 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Alfreton Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Apollo Bingo, Park Lane, 5.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 29.3% 1 27.1% 1 0.0% 0 0.0% 0
Mansfield
Arnold Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Beeston Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Belper Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Birmingham City Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Buxton Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Calverton, Nottingham 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Cambridge City Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Chesterfield Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Clay Cross Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Clipstone Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Codnor, Ripley 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Denby Village, Ripley 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Derby City Centre 2.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 335% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Edingley, Newark-on-Trent 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Edwinstowe, Mansfield 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Farnsfield, Newark-on-Trent ~ 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Gala, Albert Street, 15.3% 6 30.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 69.3% 2 34.4% 1 50.9% 2 0.0% 0 0.0% 0
Mansfield
Gala, Castle Boulevard, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Nottingham
Gala, Castle Retail Park, 3.1% 1 0.0% 0 0.0% 0 0.0% 0 33.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Nottingham
Gala, St Anns Well Road, 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Nottingham
Heanor Town Centre 1.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Higham on the Hill 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hill Top Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
IIkeston Town Centre 3.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 32.5% 1
Langley Mill, Nottingham 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Leeds City Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lindhurst Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Liverpool City Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
London (Central / West End)  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Long Eaton Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Loughborough Town Centre  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Manchester City Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Mansfield Town Centre 15.6% 6 69.7% 2 56.9% 1 0.0% 0 13.4% 0 0.0% 0 30.6% 1 36.3% 1 11.6% 0 0.0% 0 0.0% 0
Matlock Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Meadow Hall, Sheffield 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Mecca Bingo, Foljambe 2.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 21.6% 1
Road, Chesterfield
MeccaBingo, QueensRoad,  4.8% 2 0.0% 0 0.0% 0 36.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Nottingham
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Merry Hill, Brierley Hill

Newark-on-Trent Town
Centre

Nottingham City Centre

Retford Town Centre

Ripley Town Centre

Ritz Bingo, King Strest,
Belper

Ritz Bingo, South St,
IIkeston

RivaBingo, Lombard Street,
Newark

Sandiacre District Centre

Sheffield City Centre

Southwell Town Centre

Stapleford Town Centre

Stratford-Upon-Avon

Trafford Centre, Manchester

West Bridgford, Nottingham

Wollaton, Nottingham

Woodborough, Nottingham

Woodend Village

Worksop Town Centre

Others

Other

(Don't know / can't
remember)

Weighted base:
Sample:

Total
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Total Zonel Zone?2 Zone3 Zone4 Zoneb5 Zone6 Zone7 Zone8 Zone9 Zone 10
Meanscore: [Number of visits per month]
Q48 How often do you visit (FACILITY MENTIONED AT Q47)?
Those who said 'Bingo' at Q36
Daily 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
At least two times a week 5.0% 2 16.1% 0 21.5% 0 0.0% 0 0.0% 0 22.2% 1 0.0% 0 0.0% 0 10.3% 0 0.0% 0 0.0% 0
At least once aweek 278% 11 0.0% 0 0.0% 0 0.0% 0 37.1% 1 77.8% 3 0.0% 0 63.7% 2 11.6% 0 29.3% 2 54.1% 2
At least once afortnight 8.6% 3 0.0% 0 21.5% 0 0.0% 0 29.8% 1 0.0% 0 0.0% 0 36.3% 1 155% 1 0.0% 0 0.0% 0
At least once a month 16.2% 6 0.0% 0 0.0% 0 19.5% 1 225% 1 0.0% 0 22.8% 1 0.0% 0 11.6% 0 41.4% 3 0.0% 0
At least every two months 8.5% 3 16.1% 0 0.0% 0 14.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10.3% 0 0.0% 0 45.9% 2
At least every 3 months 8.3% 3 0.0% 0 0.0% 0 65.8% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
At least every 6 months 15.5% 6 51.8% 1 56.9% 1 0.0% 0 10.6% 0 0.0% 0 25.7% 1 0.0% 0 0.0% 0 29.3% 2 0.0% 0
Lessoftenthanonceevery 6  3.5% 1 16.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 25.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
months

Have only visited once 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don’t know / varies) 6.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 25.7% 1 0.0% 0 40.6% 2 0.0% 0 0.0% 0
Mean: 2.09 1.49 2.27 0.47 2.33 4.89 041 3.28 2.98 164 2.39
Weighted base: 40 3 2 5 4 3 4 3 4 8 4
Sample: 51 6 4 5 7 4 4 6 7 4 4
080116 NEMS market research



By ZoneFiltered (Nulls& SFT's) Ashfield Retail and Leisure StUdy Page 127
Weighted: for Nexus Planning January 2016
Total Zonel Zone2 Zone3 Zone4 Zone5 Zone6 Zone7 Zone8 Zone9 Zone 10
Q49 Which centre/facility did you last visit for art/culture activities (i.e. theatres / galleries / museums)?
Those who said 'Theatre/ concert hall' or ‘Museum/ Art Galleries at Q36 AND Excl. Nulls& SFT's
Zone 1
Stanton Hill Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sutton-in-Ashfield Town 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 25% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre
Zone 2
Kirkby-in-Ashfield Town 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre
Zone 3
Annesley Road Local Centre  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hucknall Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Watnall Road Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 4
Pinxton Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Selston Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 5
Brinsley, Nottingham 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Jackdale Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Somercotes Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
South Normanton Village 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre
Underwood Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Westwood Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 6
Huthwaite Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Skegby Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tibshelf Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 7
Ladybrook, Mansfield 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 8
Mansfield Woodhouse Town ~ 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre
Zone 9
Bestwood Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bulwell District Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 10
Eastwood Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Kimberley Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Moor Green, Greasley 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Nuthall, Nottingham 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Outside Survey Area
Abroad 0.4% 2 0.0% 0 13% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 2 0.0% 0
Alfreton Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Arnold Town Centre 0.4% 2 0.0% 0 14% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 15% 2 0.0% 0
Beeston Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Belper Town Centre
Birmingham City Centre
Buxton Town Centre
Calverton, Nottingham
Cambridge City Centre
Chesterfield Town Centre
Clay Cross Town Centre
Clipstone Village Centre
Codnor, Ripley
Denby Village, Ripley
Derby City Centre
Edingley, Newark-on-Trent
Edwinstowe, Mansfield
Farnsfield, Newark-on-Trent
Heanor Town Centre
Higham on the Hill
Hill Top Loca Centre
IIkeston Town Centre
Langley Mill, Nottingham
Leeds City Centre
Lindhurst Town Centre
Liverpool City Centre
London (Central / West End)
Long Eaton Town Centre
Loughborough Town Centre
Manchester City Centre
Mansfield Town Centre
Matlock Town Centre
Meadow Hall, Sheffield
Merry Hill, Brierley Hill
Newark-on-Trent Town
Centre
Nottingham City Centre
Retford Town Centre
Ripley Town Centre
Sandiacre District Centre
Sheffield City Centre
Southwell Town Centre
Stapleford Town Centre
Stratford-Upon-Avon
Trafford Centre, Manchester
West Bridgford, Nottingham
Wollaton, Nottingham
Woodborough, Nottingham
Woodend Village
Worksop Town Centre
York City Centre

Total

0.0%
0.7%
0.3%
0.0%
0.0%
0.9%
0.0%
0.0%
0.0%
0.0%
1.8%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.3%
13.7%
0.0%
0.0%
0.4%
11.8%
0.0%
0.0%
0.0%
0.3%

62.8%
0.0%
0.5%
0.0%
1.8%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.9%

[o2]

a
POOOONOOOROFRPROOO0OO0OO0OO0OO0O0OWOOOOMOORL MO

312

UOOOO0OO0OO0OO0OO0OO0OWONO

Zonel

0.0%
6.7%
0.0%
0.0%
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
7.9%
0.0%
0.0%
0.0%
41.4%
0.0%
0.0%
0.0%
3.8%

40.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
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Zone?2

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
2.9%
19.0%
0.0%
0.0%
1.4%
16.8%
0.0%
0.0%
0.0%
0.0%

55.4%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

[eNeoNeoNoNi NoloNoNol NeollooloNeololoNeololoNeololoNeolololoNoNoNoNe]

[
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Zone3

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
17.7%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

77.3%
0.0%
0.0%
0.0%
2.8%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
1.1%

Zone4d Zoneb5 Zone 6 Zone7
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 45% 1 0.0% 0 0.0% 0 24% 1
0 52% 1 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 16% 0 17% 1 51% 3 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 75% 3 6.6% 4  0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 15% 1 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 18% 0 0.0% 0 0.0% 0 0.0% 0
12 6.3% 2 11.9% 5 237% 15 87% 2
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 1.6% 0 0.0% 0 0.0% 0 0.0% 0
0 14.1% 4 8.9% 4 193% 12 476% 10
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
51 51.7% 14 61.2% 27 37.0% 23 351% 8
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
2 0.0% 0 47% 2 3.0% 2 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
1 45% 1 0.0% 0 0.0% 0 42% 1

Zone8

0.0%
1.5%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
6.1%
0.0%
0.0%
3.9%
51.5%
0.0%
0.0%
0.0%
1.5%

32.3%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
12.6%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

81.8%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
1.5%

=
[eNeoNeoNoNoNeoNoNoN) NoloNooloNololoNeololoNeololoNeolololoNoNoNoNe]

©

NOOOOOOOOOOOOON

Zone 10

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
1.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
11.3%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

75.2%
0.0%
3.1%
0.0%
4.4%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

[eNeoNeoNoNoNeoNoNolc-JoloNololoNololoNeoNolol JoloNeolololoNoNoNoNe]

4]
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Total Zonel Zone?2 Zone3 Zone4 Zoneb5 Zone6 Zone7 Zone8 Zone9 Zone 10
Others
Other 25% 13 0.0% 0 19% 1 1.0% 1 85% 2 17% 1 38% 2 21% 0 15% 0 13% 2 48% 4
(Don't know / can't 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
remember)
Weighted base: 497 23 32 66 26 45 62 22 27 118 76
Sample: 472 42 49 60 38 47 46 38 44 51 57
Meanscore: [Number of visits per month]
Q50 How often do you visit (FACILITY MENTIONED AT Q49)?
Those who said 'Theatre/ concert hall' or ‘Museum/ Art Galleries at Q36
Daily 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
At least two times a week 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
At least once aweek 0.6% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 28% 1 0.0% 0 0.0% 0 0.0% 0 14% 2  0.0% 0
At least once afortnight 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 2 0.0% 0
At least once amonth 33% 17 6.2% 2 3.6% 1 14% 1 47% 1 21% 1 49% 3 19% 0 34% 1 53% 6 0.0% 0
At least every two months 69% 37 6.3% 2 91% 3 3.6% 2 42% 1 10.3% 5 28% 2 19.6% 5 7.7% 2 64% 8 7.7% 6
At least every 3 months 20.8% 110 13.8% 3 22.7% 8 32.1% 22 0.0% 0 11.0% 6 21.0% 14 25.2% 6 14.6% 4 23.0% 28 23.0% 19
At least every 6 months 27.4% 145 31.3% 8 28.2% 9 257% 18 25.6% 7 325% 17 209% 14 24.4% 6 14.0% 4 273% 33 359% 30
Lessoftenthanonceevery 6 26.9% 143 29.2% 7 23.8% 8 2903% 20 462% 12 269% 14 292% 20 20.3% 5 23.1% 7 27.0% 33 202% 17
months
Have only visited once 34% 18 1.6% 0 6.4% 2 2.0% 1 7.6% 2 0.0% 0 0.0% 0 0.0% 0 14.4% 4 13% 2 73% 6
(Don’t know / varies) 106% 56 11.7% 3 62% 2 58% 4 11.8% 3 145% 8 212% 14 87% 2 22.8% 7 7.0% 9 59% 5
Mean: 0.27 0.26 0.25 0.22 0.19 0.36 0.25 0.29 0.22 0.34 021
Weighted base: 531 24 34 69 27 53 67 24 31 121 83
Sample: 508 45 51 64 39 51 50 42 50 53 63
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Total Zonel Zone?2 Zone3 Zone4d Zoneb5 Zone 6 Zone7 Zone8 Zone9 Zone 10

Q51 Which centre/facility did you last visit for running / cycling / outdoor activities?
Those who said 'Running / Cycling / outdoor activities at Q36 AND Excl. Nulls& SFT's

Zone 1

Stanton Hill Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sutton-in-Ashfield Town 10.4% 19 57.9% 7 58% 1 0.0% 0 0.0% 0 0.0% 0 441% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre

Zone 2

Kirkby-in-Ashfield Town 59% 11 5.0% 1 40.1% 7 0.0% 0 25.5% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre

Zone 3

Annesley Road Local Centre  0.2% 0 0.0% 0 0.0% 0 0.0% 0 31% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hucknall Town Centre 103% 19 0.0% 0 0.0% 0 499% 19 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Watnall Road Local Centre 0.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 56% 1

Zone 4

Pinxton Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Selston Local Centre 1.2% 2 0.0% 0 0.0% 0 0.0% 0 7.7% 1 18.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 5

Brinsley, Nottingham 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Jackdale Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Somercotes Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

South Normanton Village 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre

Underwood Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Westwood Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 6

Huthwaite Local Centre 1.5% 3 0.0% 0 0.0% 0 0.0% 0 35% 0 0.0% 0 9.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Skegby Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tibshelf Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 7

Ladybrook, Mansfield 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 8

Mansfield Woodhouse Town  2.2% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13.8% 1 21.4% 3 0.0% 0 0.0% 0
Centre

Zone 9

Bestwood Local Centre 2.2% 4  0.0% 0 0.0% 0 48% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.7% 2 0.0% 0

Bulwell District Centre 02% 0 00% 0 00% O 00% O 31% O 00% O 00% O 00% O 00% O 00% O 00% O

Zone 10

Eastwood Town Centre 43% 8 00% O 00% O 48% 2 00% O 00% O 00% O 00% O 00% O 00% O 361% 6

Kimberley Town Centre 1.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11.1% 2

Moor Green, Greasley 00% 0 00% 0 00% O 00% O 00% O 00% O 00% O 00% O 00% O 00% O 00% O

Nuthall, Nottingham 05% 1 00% 0 00% O 00% O 00% O 00% O 00% O 00% O 00% O 00% O 56% 1

Outside Survey Area

Abroad 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 44% 1 0.0% 0 0.0% 0

Alfreton Town Centre 2.1% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 28.2% 2 9.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Arnold Town Centre 87% 16 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 46.7% 16 0.0% 0

Beeston Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Belper Town Centre
Birmingham City Centre
Buxton Town Centre
Calverton, Nottingham
Cambridge City Centre
Chesterfield Town Centre
Clay Cross Town Centre
Clipstone Village Centre
Codnor, Ripley
Denby Village, Ripley
Derby City Centre
Edingley, Newark-on-Trent
Edwinstowe, Mansfield
Farnsfield, Newark-on-Trent
Heanor Town Centre
Higham on the Hill
Hill Top Loca Centre
IIkeston Town Centre
Langley Mill, Nottingham
Leeds City Centre
Lindhurst Town Centre
Liverpool City Centre
London (Central / West End)
Long Eaton Town Centre
Loughborough Town Centre
Manchester City Centre
Mansfield Town Centre
Matlock Town Centre
Meadow Hall, Sheffield
Merry Hill, Brierley Hill
Newark-on-Trent Town
Centre
Nottingham City Centre
Retford Town Centre
Ripley Town Centre
Sandiacre District Centre
Sheffield City Centre
Sherwood Forest,
Nottinghamshire
Southwell Town Centre
Stapleford Town Centre
Stratford-Upon-Avon
Trafford Centre, Manchester
West Bridgford, Nottingham
Wollaton, Nottingham
Woodborough, Nottingham
Woodend Village

Total

0.0%
0.0%
0.0%
0.3%
0.0%
0.0%
0.0%
0.3%
0.0%
0.0%
1.6%
0.0%
1.8%
0.0%
1.6%
0.0%
0.0%
0.7%
0.4%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
15.4%
0.7%
0.0%
0.0%
0.0%

6.8%
0.0%
0.0%
0.0%
0.0%
2.5%

0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

N
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=

[ NeoNeNe NNt

[eNoNeoNoloNeoNoNa)

Zonel

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
5.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
3.7%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

[eNeoNeoNoNoNeoNoNoNoNolololoNoNoloNoNoNolol JHolololoNoloNoNoNoeNe]

[cNoNeoNoNoNe]

[cNoNeoNoNoNeoNoNe)

Zone?2

0.0%
0.0%
0.0%
3.5%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
10.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
33.0%
0.0%
0.0%
0.0%
0.0%

2.6%
0.0%
0.0%
0.0%
0.0%
2.6%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

[eNeoNeoNoNoNeooloNoololololoNololoNeol VioloololololoNol NolNoNe]

[eNoNeoNoNoNe]

[eNoNeoNoNoNoNoNe)

Zone3

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
2.6%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
4.8%
0.0%
0.0%
0.0%
0.0%

12.1%
0.0%
0.0%
0.0%
0.0%
6.7%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Zone4d Zoneb5 Zone 6 Zone7
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
1 35% 0 14.1% 1 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 87% 1 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 21.9% 3 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 125% 1 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
2 0.0% 0 0.0% 0 36% 1 60.1% 4
0 46% 1 0.0% 0 0.0% 0 9.8% 1
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
5 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
3 35% 0 0.0% 0 0.0% 0 9.8% 1
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone8

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
4.4%
0.0%
0.0%
0.0%
0.0%
3.3%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
35.3%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

2.9%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

leNoNoNoli N oloNoloNololoNoloNeololoNoNoNoloNeololl —NeoloNoNoNeNoNe]

cNoNoloNoNe]

[cNoNoloNoNoNoNe]

Zone9

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
31.6%
0.0%
0.0%
0.0%
0.0%

15.1%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

-
[eNeoNeoNol NeollooNoololololoNololoNeololoNeololoNeolololoNoNoNoNe]

[eNoNeNeNoNé)|

[eNoNeoNoNoNoNoNe)

Zone 10

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
7.4%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

13.9%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

[eNeoNeoNoNoNeooloNooloNool NeolloloNeooloNeololoNeolololoNoNoNoNe]

oOocooonN
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Total Zonel Zone2 Zone3 Zone4 Zone5 Zone6 Zone7 Zone8 Zone9 Zone 10
Worksop Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Others
Other 15.1% 28 28.4% 3 23% 0 14.4% 6 14.9% 2 0.0% 0 34.3% 9 6.5% 0 28.2% 4  0.0% 0 20.4% 3
(Don't know / can't 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
remember)
Weighted base: 187 12 17 39 14 6 26 7 14 35 17
Sample: 152 17 20 26 17 7 19 8 16 9 13
Meanscore: [Number of visits per month]
Q52 How often do you visit (FACILITY MENTIONED AT Q51)?
Those who said 'Running / Cycling / outdoor activities at Q36
Daily 9.0% 18 32% 0 20.7% 4 6.7% 3 11.4% 2 0.0% 0 11.8% 3 0.0% 0 12.1% 2 64% 2 10.9% 2
At least two times a week 209% 42 31.6% 4 151% 3 373% 15 241% 3 0.0% 0 439% 13 22.8% 2 84% 1 0.0% 0 58% 1
At least once a week 37.4% 76 51.6% 7 34.3% 6 33.9% 14 12.4% 2 347% 3 155% 4 67.4% 5 56% 1 79.2% 29 25.5% 6
At least once afortnight 49% 10 4.3% 1 51% 1 0.0% 0 0.0% 0 10.4% 1 32% 1 0.0% 0 42% 1 9.6% 4 11.7% 3
At least once amonth 6.6% 13 0.0% 0 16.1% 3 18% 1 67% 1 0.0% 0 11.2% 3 0.0% 0 7.9% 1 0.0% 0 20.5% 4
At least every two months 5.9% 12 0.0% 0 6.4% 1 46% 2 16.8% 2 92% 1 0.0% 0 0.0% 0 242% 4  0.0% 0 10.2% 2
At least every 3 months 2.3% 5 0.0% 0 0.0% 0 18% 1 21.2% 3 0.0% 0 32% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
At least every 6 months 3.7% 8 0.0% 0 23% 0 7.0% 3 00% 0 92% 1 0.0% 0 98% 1 32% 0 0.0% 0 10.9% 2
Lessoften than onceevery 6 0.9% 2 32% 0 0.0% 0 0.0% 0 3.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 44% 1
months
Have only visited once 0.8% 2 0.0% 0 0.0% 0 25% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 42% 1 0.0% 0 0.0% 0
(Don't know / varies) 7.7% 16 6.0% 1 0.0% 0 43% 2 45% 1 36.4% 3 11.2% 3 0.0% 0 30.1% 4 48% 2 0.0% 0
Mean: 6.59 6.01 9.08 6.71 6.34 261 8.84 454 6.91 5.55 5.28
Weighted base: 204 14 18 40 14 8 29 7 15 36 22
Sample: 167 20 21 28 18 8 21 8 17 10 16
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Total Zonel Zone?2 Zone3 Zone4d Zoneb5 Zone 6 Zone7 Zone8 Zone9 Zone 10

Q53 Which leisure facilities would you like to see more of in the area? [MR]

Bars/ pubs 0.5% 5 00% 0 0.0% 0 15% 2 10% 1 12% 1 08% 1 0.0% 0 10% 1 0.0% 0 0.0% 0
Better shopping facilities 10% 10 0.0% 0 0.0% 0 4.0% 5 13% 1 12% 1 08% 1 07% 0 0.0% 0 0.0% 0 11% 1
Bowling aley 0.8% 8 19% 1 13% 1 28% 4 29% 2 08% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Cinema 53% 53 3.0% 2 56% 4 9.2% 12 55% 3 6.9% 6 6.0% 7 0.7% 0 07% 0 0.0% 0 14.4% 17
Concert hall / venue 0.6% 6 0.0% 0 0.0% 0 0.0% 0 0.7% 0 12% 1 26% 3 07% 0 0.7% 0 0.0% 0 0.0% 0
Cycle paths/ area 20% 20 6.6% 4 14% 1 2% 4 37% 2 0.0% 0 52% 6 08% 1 1.0% 1 0.8% 2 0.0% 0
Dancefacilities 0.4% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 18% 2 0.8% 1 0.7% 0 21% 1 0.0% 0 0.0% 0
Extreme sports 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 19% 2 0.0% 0 0.7% 0 0.0% 0 0.0% 0
Health and fitness (Gym) 18% 18 0.0% 0 09% 1 34% 4 19% 1 12% 1 2.0% 2 11% 1 26% 2 15% 3 23% 3
Hotels 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Icerink 0.5% 5 0.0% 0 18% 1 15% 2 07% 0 0.0% 0 0.0% 0 08% 1 0.0% 0 0.0% 0 0.7% 1
Karting 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Leisure centre 2.9% 29 29% 2 15% 1 75% 10 7.2% 5 21% 2 3% 4 27% 2 21% 1 0.0% 0 22% 3
More children facilities/ 51% 51 52% 3 59% 4 41% 5 10.9% 7 3% 4 36% 4 3.0% 2 152% 10 25% 6 53% 6
activities
More sports fecilities 1.7% 17 3.6% 2 50% 3 15% 2 14% 1 21% 2 1% 2 08% 1 0.7% 0 0.8% 2 20% 2
(football pitches, tennis
courts)
Museum / art galleries 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Outdoor play areas/ park 24% 24 31% 2 64% 4 05% 1 11.2% 7 22% 2 1% 2 08% 1 1.0% 1 15% 3 07% 1
facilities
Paintballing 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Restaurants 14% 14 0.0% 0 17% 1 2% 4 0.0% 0 21% 2 15% 2 50% 3 0.7% 0 08% 2 0.0% 0
Swimming pool 56% 56 1.1% 1 20.6% 14 17% 2 17.7% 11 3.6% 3 14% 2 28% 2 54% 3 6.6% 15 25% 3
Thestre 0.5% 5 08% 0 0.0% 0 0.0% 0 1.0% 1 08% 1 13% 2 07% 0 1.0% 1 0.0% 0 0.0% 0
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better swimming pool 0.3% 3 0.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11% 2 0.0% 0
Bingo hall 0.1% 1 0.0% 0 09% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1
Cheaper gyms/ leisure 0.5% 5 0.0% 0 0.0% 0 15% 2 1.0% 1 08% 1 14% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
centres
More activities for older 0.7% 7 0.7% 0 06% 0 15% 2 13% 1 08% 1 0.0% 0 1.4% 1 13% 1 0.0% 0 0.7% 1
people
More activities for people 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0
with health issues
Morearts & craft classes 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Oudoor bowling greens 0.2% 2 14% 1 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0
Ski dome 0.1% 1 0.0% 0 0.0% 0 06% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(None) 63.7% 638 556% 31 483% 32 531% 67 413% 26 57.9% 55 665% 82 69.9% 46 588% 37 804% 178 695% 84
(Don't know) 104% 104 17.8% 10 8.4% 6 17.5% 22 16.3% 10 14.4% 14 6.1% 7 13.3% 9 7.0% 4  6.5% 14 6.0% 7
Weighted base: 1001 56 67 127 64 94 123 65 63 221 121
Sample: 1001 100 100 100 100 100 101 100 100 100 100
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Q54 How do you normally travel when visiting leisure destinations?
Those who participate in any of the leisure activities mentioned at Q36
Car / van (asdriver) 59.0% 532 56.8% 29 709% 43 553% 64 657% 37 69.0% 58 663% 75 534% 32 539% 30 474% 94 650% 71
Car / van (as passenger) 11.3% 102 16.1% 8 8.6% 5 47% 6 11.0% 6 176% 15 112% 13 173% 10 223% 12 59% 12 140% 15
Bus, minibus or coach 10.2% 92 48% 2 0.8% 0 6.5% 8 43% 2 6.7% 6 4.0% 5 95% 6 35% 2 251% 49 10.8% 12
Motorcycle, scooter or 0.4% 3 0.0% 0 48% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0
moped
Walk 8.5% 77 6.5% 3 78% 5 17.2% 20 10.7% 6 31% 3 52% 6 11.9% 7 9.8% 5 95% 19 24% 3
Taxi 17% 16 4.2% 2 28% 2 0.0% 0 37% 2 0.9% 1 22% 2 32% 2 23% 1 17% 3 0.0% 0
Train 19% 17 12% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1 3% 4  0.0% 0 53% 3 24% 5 31% 3
Metro 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 08% 2 0.0% 0
Bicycle 0.8% 8 85% 4 0.7% 0 16% 2 0.0% 0 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Mohility scooter / disability 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
vehicle
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tram 22% 20 0.0% 0 20% 1 84% 10 08% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 28% 5 27% 3
(Don't know / varies) 39% 35 21% 1 17% 1 62% 7 38% 2 18% 1 6.4% 7 47% 3 21% 1 45% 9 19% 2
Weighted base: 903 51 60 116 57 83 113 59 55 197 110
Sample: 885 92 86 92 86 88 90 89 86 86 90
GEN Gender of respondent.
Male 35.0% 350 39.4% 22 36.8% 25 425% 54 31.9% 20 25.1% 24 29.3% 36 18.0% 12 28.8% 18 42.7% 95 374% 45
Female 65.0% 651 60.6% 34 632% 42 57.5% 73 681% 43 74.9% 71 70.7% 87 820% 54 71.2% 45 57.3% 127 62.6% 75
Weighted base: 1001 56 67 127 64 94 123 65 63 221 121
Sample: 1001 100 100 100 100 100 101 100 100 100 100
AGE Could | ask, how old are you?
18 — 24 years 7.4% 74 51% 3 43% 3 74% 9 0.0% 0 0.0% 0 48% 6 5.0% 3 94% 6 199% 44 0.0% 0
25—34 years 9.8% 98 0.0% 0 215% 14 221% 28 9.4% 6 5.6% 5 48% 6 149% 10 94% 6 50% 11 99% 12
35—44 years 134% 135 181% 10 11.9% 8 249% 31 261% 17 111% 10 226% 28 7.9% 5 13.0% 8 0.0% 0 138% 17
45 — 54 years 183% 184 20.2% 11 16.4% 11 15.2% 19 15.7% 10 22.2% 21 27.3% 34 18.2% 12 9.0% 6 15.8% 35 20.6% 25
55— 64 years 18.8% 189 258% 14 236% 16 133% 17 180% 11 202% 19 141% 17 158% 10 229% 14 179% 40 242% 29
65+ years 295% 295 26.4% 15 223% 15 155% 20 27.8% 18 409% 39 214% 26 37.1% 24 343% 22 392% 87 252% 30
(Refused) 2.7% 27 43% 2 0.0% 0 16% 2 3.0% 2 0.0% 0 50% 6 11% 1 2.0% 1 21% 5 6.3% 8
Weighted base: 1001 56 67 127 64 94 123 65 63 221 121
Sample: 1001 100 100 100 100 100 101 100 100 100 100
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Total

Zonel Zone?2 Zone3

ADU How many adults, including yourself, live in your household (16 years and above)?

One 16.7% 167
Two 54.2% 543
Three 20.9% 209
Four or more 57% 57
(Refused) 25% 25
Weighted base: 1001
Sample: 1001

12.0% 7 164% 11 105% 13
629% 35 57.2% 38 762% 96
15.0% 8 228% 15 7.1% 9
5.1% 3 37% 2 40% 5
5.0% 3 0.0% 0 21% 3
56 67 127

100 100 100

CHI How many children aged under 16 years old are there living in your household?

None 71.5% 716
One 12.7% 127
Two 9.7% 97
Three 29% 29
Four or more 0.6% 6
(Refused) 27% 27
Weighted base: 1001
Sample: 1001

774% 43 585% 39 538% 68
1.6% 1 12.6% 8 191% 24
14.0% 8 147% 10 11.7% 15
2.0% 1 76% 5 1832% 17
0.0% 0 6.7% 4  0.0% 0
5.0% 3 0.0% 0 21% 3
56 67 127

100 100 100

CAR How many cars does your household own or have the use of?

None 13.3% 133
One 37.8% 379
Two 334% 334
Three or more 13.2% 132
(Refused) 23% 23
Welghted base: 1001
Sample: 1001

15.0% 8 88% 6 7.3% 9
317% 18 418% 28 37.7% 48
332% 19 311% 21 439% 56
16.1% 9 184% 12 81% 10
3.9% 2 0.0% 0 2.9% 4
56 67 127

100 100 100

OCC What is the occupation of the main income earner in the household?

Occupation 81.2% 812

Retired state pension - 10.8% 108
ONLY

(Refused) 81% 81

Weighted base: 1001

Sample: 1001

81.1% 45 837% 56 89.7% 113
9.4% 5 10.9% 7 A% 6
9.5% 5 54% 4 57% 7

56 67 127
100 100 100

Zone4d Zoneb5 Zone6
175% 11 247% 23 92% 11
60.4% 39 428% 40 60.9% 75
11.5% 7 258% 24 212% 26
9.6% 6 6.7% 6 6.7% 8
1.0% 1 0.0% 0 2.0% 2
64 94 123
100 100 101
73.8% 47 80.7% 76 641% 79
6.0% 4 131% 12 176% 22
16.7% 11 4.0% 4 135% 17
2.6% 2 22% 2 18% 2
0.0% 0 0.0% 0 0.0% 0
1.0% 1 0.0% 0 3.0% 4
64 94 123
100 100 101
8.4% 5 106% 10 3.7% 5

474% 30 439% 41 37.8% 47

337% 21 351% 33 321% 39
9.5% 6 104% 10 23.7% 29
1.0% 1 0.0% 0 27% 3

64 94 123
100 100 101

813% 52 77.0% 72 80.8% 99

14.2% 9 157% 15 11.7% 14
4.5% 3 73% 7 1.5% 9

64 94 123
100 100 101

Zone7

19.0%
58.9%
18.4%
2.6%
1.1%

83.1%
4.3%
8.4%
0.0%
2.0%
2.1%

20.8%
46.9%
26.9%
4.3%
1.1%

66.3%
17.7%

15.9%

10

65
100

Zone8

17.2%
49.2%
19.7%
9.4%
4.5%

74.3%
14.6%
6.6%
0.0%
0.0%
4.5%

15.4%
30.6%
41.7%
8.5%
3.9%

77.5%
10.6%

11.9%

100

Wwoohwo-N

100

10

26

63
100

Zone9

22.9%
41.3%
30.6%
2.4%
2.8%

77.8%
12.1%
7.3%
0.0%
0.0%
2.8%

24.4%
36.0%
23.7%
14.2%

1.8%

84.6%
10.2%

5.3%

187

12

221
100

Zone 10
136% 16
481% 58
22.0% 27
11.0% 13

5.3% 6

121
100
746% 90
13.8% 17

6.3% 8

0.0% 0

0.0% 0

5.3% 6

121

100

101% 12
31.0% 37
40.3% 49
13.3% 16
5.3% 6
121

100

78.0% 94

87% 11
132% 16

121
100
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EMP Is the chief wage earner in full-time or part-time emloyment?
Not those who said 'Retired state pension’ or '(Refused)' at OCC
Full-time 632% 513 724% 33 674% 38 787% 89 67.0% 35 586% 42 740% 74 666% 29 593% 29 451% 85 63.8% 60
Part-time 9.0% 73 38% 2 12.0% 7 7.6% 9 46% 2 10.6% 8 94% 9 71% 3 6.8% 3 132% 25 6.2% 6
Retired - private company 257% 209 17.7% 8 18.1% 10 13.7% 16 22.9% 12 29.7% 22 16.6% 16 25.1% 11 32.9% 16 398% 75 255% 24
pension
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Carer 0.3% 2 0.0% 0 0.8% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 09% 2 0.0% 0
Disabled / long-term sick 0.7% 5 38% 2 16% 1 0.0% 0 0.0% 0 12% 1 0.0% 0 12% 1 1.0% 0 0.0% 0 1.0% 1
Unemployed 0.3% 2 13% 1 0.0% 0 0.0% 0 09% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1
(Refused) 0.9% 7 09% 0 0.0% 0 0.0% 0 46% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 2 25% 2
Weighted base: 812 45 56 113 52 72 99 43 49 187 94
Sample: 747 76 76 82 74 71 76 63 76 80 73
HOM Do you own your own home?
Yes 825% 826 751% 42 827% 55 933% 118 86.7% 55 80.6% 76 823% 101 715% 47 738% 46 835% 185 82.6% 100
No 12.7% 127 19.2% 11 15.2% 10 3.7% 5 12.3% 8 18.6% 17 12.8% 16 26.7% 18 19.2% 12 97% 22 8.0% 10
(Refused) 48% 48 57% 3 21% 1 2% 4 1.0% 1 0.8% 1 49% 6 1.8% 1 7.0% 4 67% 15 94% 11
Weighted base: 1001 56 67 127 64 94 123 65 63 221 121
Sample: 1001 100 100 100 100 100 101 100 100 100 100
ETH To ensure we get a representative sample can | please ask what you consider your ethnicity to be?
White 96.3% 964 946% 53 987% 66 91.1% 115 97.0% 62 99.2% 93 954% 117 982% 64 955% 60 98.9% 219 94.0% 113
Indian 0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pakistani 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bangladeshi 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 07% 0 0.0% 0 0.0% 0 0.0% 0
Other Asian 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Black Caribbean 0.5% 5 0.0% 0 0.0% 0 37% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Black African 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other Black 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Chinese 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Mixed Race 0.5% 5 0.0% 0 0.0% 0 37% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other Ethnic Group 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Refused) 27% 27 54% 3 13% 1 16% 2 20% 1 08% 1 46% 6 11% 1 45% 3 11% 2 6.0% 7
Weighted base: 1001 56 67 127 64 94 123 65 63 221 121
Sample: 1001 100 100 100 100 100 101 100 100 100 100

080116 NEMS market research



By ZoneFiltered (Nulls& SFT's)

Ashfield Retail and L eisure Study
for Nexus Planning

Page 137

January 2016

Weighted:
Total Zonel

PC Postcode Sector

DES52 2.8% 28 0.0% 0
DES53 13% 13 0.0% 0
DES54 16% 16 0.0% 0
DES55 1.6% 16 0.0% 0
NG150 0.3% 3 0.0% 0
NG156 58% 59 0.0% 0
NG157 2.1% 21  0.0% 0
NG158 23% 23 0.0% 0
NG159 23% 23 0.0% 0
NG161 2.3% 23  0.0% 0
NG162 75% 75 0.0% 0
NG163 23% 23 0.0% 0
NG165 3.7% 37 0.0% 0
NG166 38% 38 0.0% 0
NG171 25% 25 0.0% 0
NG172 4.4% 44 0.0% 0
NG173 38% 38 0.0% 0
NG174 26% 26 465% 26
NG175 3.0% 30 535% 30
NG177 21% 21 0.0% 0
NG178 46% 46 0.0% 0
NG179 2.3% 23  0.0% 0
NG185 27% 27 0.0% 0
NG196 38% 38 0.0% 0
NG197 2.3% 23  0.0% 0
NG198 39% 40 0.0% 0
NG5 5 1.5% 15 0.0% 0
NG5 8 10.8% 108 0.0% 0
NG5 9 17% 18 0.0% 0
NG6 7 1.0% 10 0.0% 0
NG6 8 40% 40 0.0% 0
NG6 9 31% 31 0.0% 0
Welghted base: 1001 56
Sample: 1001 100

Zone?2

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
31.3%
68.7%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

5N
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J

100

Zone3

0.0%
0.0%
0.0%
0.0%
0.0%
46.3%
16.8%
18.5%
18.4%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Zone4d Zoneb5 Zone 6 Zone7
0 0.0% 0 302% 28 0.0% 0 0.0% 0
0 0.0% 0 138% 13 0.0% 0 0.0% 0
0 0.0% 0 169% 16 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 128% 16 0.0% 0
0 42% 3 0.0% 0 0.0% 0 0.0% 0
59 0.0% 0 0.0% 0 0.0% 0 0.0% 0
21 0.0% 0 0.0% 0 0.0% 0 0.0% 0
23 0.0% 0 0.0% 0 0.0% 0 0.0% 0
23 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 392% 37 0.0% 0 0.0% 0
0 594% 38 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 199% 25 0.0% 0
0 0.0% 0 0.0% 0 36.0% 44 0.0% 0
0 0.0% 0 0.0% 0 313% 38 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 364% 23 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 414% 27
0 0.0% 0 0.0% 0 0.0% 0 586% 38
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
127 64 94 123 65
100 100 100 101 100

Zone8

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
37.1%
62.9%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
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Zone9

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
6.8%
48.8%
7.9%
4.4%
18.1%
13.9%
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By ZoneFiltered (Nulls& SFT's) Ashfield Retail and Leisure StUdy

Weighted: for Nexus Planning
Total Zonel Zone?2 Zone3 Zone4 Zoneb5 Zone6 Zone7 Zone8 Zone9 Zone 10

ZON Zone

Zonel 56% 56 100.0% 56 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone2 6.7% 67 0.0% 0100.0% 67 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone3 126% 127 0.0% 0 0.0% 0100.0% 127 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone4 6.4% 64 0.0% 0 0.0% 0 0.0% 0100.0% 64 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone5 94% 94 0.0% 0 0.0% 0 0.0% 0 0.0% 0100.0% 94 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 6 12.3% 123 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0100.0% 123 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone7 65% 65 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0100.0% 65 0.0% 0 0.0% 0 0.0% 0
Zone 8 6.3% 63 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0100.0% 63 0.0% 0 0.0% 0
Zone 9 221% 221 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0100.0% 221 0.0% 0
Zone 10 12.0% 121 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0100.0% 121
Weighted base: 1001 56 67 127 64 94 123 65 63 221 121
Sample: 1001 100 100 100 100 100 101 100 100 100 100
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